Why All Brands Should Study Stanley Cup CEO Terence Reilly's Marketing Masterclass?
1. Listening Comprehension (Watch & Answer)
The Main Idea: What was the main reason the Stanley company became so successful between 2019 and 2023?
Target Audience: Who used to buy Stanley cups in the past, and who buys them now?
Social Media: Which social media platform helped the Stanley cup go viral, and how did influencers use it?
Key Person: What was Terence Reilly’s job before he became the CEO of Stanley, and what brand did he work with?

2. Vocabulary & Expressions 
"Viral" / "Virality": What does it mean when a product "goes viral"? Can you name another product that went viral recently?
"Rebranding": In simple words, what does rebranding mean? How did Stanley change its image?
"Limited Edition": Why do companies create limited edition colors or products? How does it make customers feel?

3. Speaking & Discussion (Pair Work)
Personal Experience: Have you ever bought something just because you saw it on TikTok or Instagram? Why or why not?
Product Colors: Why did Stanley start making cups in many different pastel colors instead of just traditional green and black?
Useful vs. Trendy: Do you think people buy Stanley cups because they are good cups, or because they want to look trendy?
