КАРТА МОДУЛЯ 1 
	
HOTELS AND THEIR MAIN COMPONENTS. 

	МОВЛЕННЄВІ НАВИЧКИ
	ЗНАТИ/ВМІТИ
	Book 1
Career Paths Hotels and Catering
	Book 2
Плахотнюк Н.П., Кухарьонок С.С. Hotel and Restaurant Business

	Articles

	Vocabulary
	1. Learn and drill fundamental terminology crucial for effective communication within the industry;
2. Apply learned terminology to articulate concepts accurately and professionally within the context of hotel and restaurant business studies;
3. Enrich students’ understanding of key terms specific to hotel and restaurant business.
	1. Meet our staff (job positions within a hotel) Ex. 3, 4 p. 4
2. Welcoming guests (polite expressions, greetings, proposals) Ex. 3, 4 p. 6
3. Hotel amenities (various services and facilities that a hotel provides) Ex. 3, 4 p. 8
4. Family-friendly lodging (it's essential to highlight features and amenities that cater to the needs and preferences of families traveling together) Ex. 3, 4 p. 9
	1. Hotels and their types. Ex. 2 p. 6 + Vocabulary Drilling p. 12-14 
	1. The different types of hotels and their classification: https://www.mews.com/en/blog/hotel-classification-type

	Reading
	1. Read and analyze a variety of texts, including articles, case studies, and industry reports; 
2. Develop the ability to understand and interpret written content related to hotel and restaurant management in English;
3. Acquire proficiency in extracting key information from diverse texts, including scientific articles;
4. Stay updated on trends, innovations, and best practices in the hotel and restaurant business through foreign sources,
	1. Employee of the month. Ex. 1, 2, 5 p. 4-5
2. Royal Point Hotel. Ex. 1, 1, 2, 5 p. 6-7
3. Hotel Amenities. Ex. 1, 2, 5 p. 8-9
4. Family-friendly lodging. Ex. 1, 2, 5 p. 10-11

	1. Different categories of hotels p. 7-11
2. Historical background of the hospitality industry. Ex. 1-9 p. 19-27
	1. Modern history of the hospitality
https://hoteltechreport.com/news/modern-history-hospitality-industry 
2. Hospitality Marketing Ideas https://fabrikbrands.com/hospitality-marketing-ideas/ 



	Speaking
	1. Conduct regular role-playing sessions where students take on different roles commonly encountered in hotel and restaurant scenarios;
2. Organize mock presentations where students can practice delivering information about specific topics related to the hospitality industry;
3. Facilitate group discussions on current issues, trends, and challenges;
4. Create scenarios simulating various customer service interactions;
5. Conduct interview simulations to prepare students for real-world job interviews;
6. Encourage language immersion activities, such as participating in industry events, attending conferences.
	1. Role play the interview. Ex. 8 p. 5
2. Role play the dialogue and switch roles. Ex. 8 p. 7
3. You are a hotel guest and you want to find something in a hotel. Ex. 8 p. 9
4. Role play the dialogue using the prompts. Ex. 8 p. 11
	1. Describe the pictures. Ex. 1 p. 6 
2. Role play between a receptionist and a client. Ex. 11-13 p. 14-17

	1. Guest Communication Tips to Improve Hotel Guest Engagement: https://www.revfine.com/guest-communications-hotels/
2. Managing hotel guest communications for the modern traveler: https://www.cloudbeds.com/articles/hotel-guest-communication/

	Grammar
	1. Conduct regular workshops specifically focusing on common grammatical issues;
2. Integrate interactive and engaging grammar games into the learning process;
3. Combine grammar drills with industry-specific terminology;
4. Provide students with grammar checklists to use when working on written assignments.
	English Grammar in Use. Raymond Murphy. – Cambridge University Press, 2019. – P. 307.
1.The Present Simple Tense. (Unit 2, p.4 - Ex. 2.1 – 2.5).
2. The Past Simple Tense. (Unit 5, p.10 - Ex. 5.1 – 5.5).
3. The Future Simple Tense. (Unit 21, p.42, 21.1 – 21.4; Unit 22, p.44, Ex. 22.1 –2.5).
4. Individual work: Questions, Auxiliary verbs (Units 48 – 51);Articles (Units 71 – 77); Plural form (Unit 78); Possessive case (Unit 71).
5. The Present Continuous Tense. (Unit 1, p.2 - Ex. 1.1 – 1.5).
6. The Past Continuous Tense.(Unit 6, p.12 - Ex. 6.1 – 6.4).
7 The Present Perfect Tense. (Unit 13, p.26 - Ex. 13.1 – 13.4).
8. The Past Perfect Tense.(Unit 15, p.30 - Ex. 15.1 – 15.5).
9. The Future Perfect Tense.  The Future Continuous Tense.(Unit 24, p.48 - Ex. 24.1 – 24.2). 
10. Individual work: Numerals. Real condition (Unit 25, p.50 - Ex. 25.1 – 25.4). Irregular verbs (Appendix 1,p. 274).
11.The Future-in-the-Past (https://grammarway.com/ua/future-in-the-past), Ex.:https://test-english.com/grammar-points/b2/future-in-the-past/
12. Individual work: Pronouns (Units 81 – 82, p. 162 – 164); Adjectives, Adverbs (Units 97 – 100, p. 194 – 200); Degrees of comparison (Units 104 – 107, p. 208 – 214);
	

	Writing
	1. Conduct regular writing workshops focused on various types of documents relevant to the industry, such as emails, reports, proposals, and promotional materials;
2. Provide detailed feedback on written assignments, emphasizing not only content but also grammar, style, and clarity;
3. Offer workshops on crafting effective resumes and cover letters tailored to positions in the hospitality sector;
4. Assign collaborative writing projects, where students work together to create comprehensive documents.
	1. Fill in the interview worksheet. Ex. 9 p. 5 
2. Complete a survey about the hotel service. Ex. 9 p. 7
3. Write directions to your friend in the hotel. Ex. 9 p. 9
 4. Complete the childcare release form. Ex. 8 p. 11
	1. Write a description of a hotel you or your friends enjoyed staying in. Ex. 16 p. 18
2. Essay “The future of hospitality industry, prospects and ways of development”.
	

	Listening
	1. Incorporate activities that focus on active listening;
2. Create role-playing scenarios that involve different communication scenarios, such as taking orders, handling customer complaints, or participating in team meetings;
3. Integrate industry-related podcasts and audio resources into the curriculum;
4. Expose students to industry-specific jargon and terminology through recorded materials; 
5. Teach critical listening skills, encouraging students to evaluate and analyze information presented in speeches, discussions, or presentations. 
	1. Listening to the interview with an employee of the month Ex. 6, 7 p. 5
2. Listening to the conversation between a doorman and a guest. Ex. 6,7 p. 7
3. Listening to the conversation between a hotel guest and an elevator operator. Ex. 6,7 p. 9
4. Listening to the conversation between a front-desk clerk and a guest. Ex. 6,7 p. 11
	1. Work with the video “History of the Hotel Industry” https://www.youtube.com/watch?v=gh70iWrXObo Ex. 10-12 p. 27-29
	


КАРТА МОДУЛЯ 2 
	AT THE HOTEL

	МОВЛЕННЄВІ НАВИЧКИ
	ЗНАТИ/ВМІТИ
	ПІДРУЧНИК 1
	ПІДРУЧНИК 2
	Articles


	Vocabulary
	1. Learn and drill fundamental terminology crucial for effective communication within the industry;
2. Apply learned terminology to articulate concepts accurately and professionally within the context of hotel and restaurant business studies;
3. Enrich students’ understanding of key terms specific to hotel and restaurant business.
	1. The staff of a hotel. Ex. 3, 4 p. 12
2. The guest room. (various elements that contribute to a comfortable and enjoyable stay for guests in a hotel room) Ex. 3, 4 p. 14
3. Check-in / Check-out (terms commonly used in the hotel industry to refer to the process of a guest arriving and departing from a hotel) Ex. 3, 4 p. 16
	1. Common complaints (to learn how to address these common complaints promptly, efficiently, and with a focus on customer satisfaction) Ex. 2 p. 61-62
	

	Reading
	1. Read and analyze a variety of texts, including articles, case studies, and industry reports; 
2. Develop the ability to understand and interpret written content related to hotel and restaurant management in English;
3. Acquire proficiency in extracting key information from diverse texts, including scientific articles;
4. Stay updated on trends, innovations, and best practices in the hotel and restaurant business through foreign sources,
	1. Valet service. Relax and leave the parking to us. Ex. 1, 2, 5 p. 12
2. Read the brochure from the hotel. Ex. 1, 2, 5 p. 14-15
3. A training guide for hotel employees. Ex. 1, 2, 5  p. 16-17



	1. Hospitality careers: Jobs and Their Descriptions Ex. 1-6 p. 30-36
2. Hotel facilities and services. Ex. 1-7 p. 47-54
3. Hotel Guests' Most Common Complaints and How to Prevent Them. Ex. 3-8 p. 63-69
	1. How Relevant Is Room Service in the Modern Hotel? 
https://www.hospitalitynet.org/opinion/4099515.html 
2. Alison Doyle, Hospitality Careers: Options, Job Titles and Descriptions [Електронний ресурс]. Доступно: https://www.thebalancecareers.com/hospitality-job-titles-2061496 



	Speaking
	1. Conduct regular role-playing sessions where students take on different roles commonly encountered in hotel and restaurant scenarios;
2. Organize mock presentations where students can practice delivering information about specific topics related to the hospitality industry;
3. Facilitate group discussions on current issues, trends, and challenges;
4. Create scenarios simulating various customer service interactions;
5. Conduct interview simulations to prepare students for real-world job interviews;
6. Encourage language immersion activities, such as participating in industry events, attending conferences.
	1. You are a hotel guest and you need a valet service. Ex. 8 p. 13
2. You are a guest and you would like to book a hotel room. Ex. 8 p. 15
3. Role play a dialogue with a very demanding guest. Ex. 8 p. 17
	1. Read the advertisement about the position of the Head Chef in hospitality industry and resumes of the candidates and decide who is the best one to get the job. Give your grounds. Ex. 7 p. 36-40
2. Make up a dialogue with your partner between an employer and an applicant trying to get a position in one of the hospitality spheres. Ex. 11 p. 46
3. Imagine that you are going on a trip with your friend to Berlin. Look at the advertisements of the three hotels and discuss with your partner their advantages and disadvantages regarding their services and facilities.Ex. 12 p. 56-59
4. Pair up with your friend and discuss the following statements. Ex. 13 p. 60 Ex. 14 p. 72
4. Think of the hotel you would like to build/manage in future and the services and facilities it should have. Make a PPT presentation. Ex 14 p. 61
5. Imagine that you are the manager of the hotel and you are holding a meeting with the hotel staff. You are discussing the most common customers’ complaints and the ways of dealing with the issues. Use the tips below and discuss the best ideas for resolving your guests’ issues. Ex. 13 p. 72
	

	Grammar
	1. Conduct regular workshops specifically focusing on common grammatical issues;
2. Integrate interactive and engaging grammar games into the learning process;
3. Combine grammar drills with industry-specific terminology;
4. Provide students with grammar checklists to use when working on written assignments.
	1. PassiveSimple. (Unit 41, p.82 - Ex. 41.1 – 41.4).
2. PassiveContinuous. (Unit 42, p.84 - Ex. 42.1 – 42.4).
3. PassivePerfect. (Unit 42, p.84 - Ex. 42.1 – 42.4).
4. Розділи для самостійного вивчення: Pastparticiple, Pronouns.(Unit 81 - 85).
5. ThePresentPerfectContinuousTense. (Unit 9, p.18 - Ex. 9.1 – 9.4).
6. ThePastPerfectContinuousTense. (Unit 16, p.32 - Ex. 16.1 – 16.3).
7. IndirectSpeech. (Unit 46, p.92 - Ex. 46.1 – 46.2).
8. IndirectQuestions. (Unit 49, p.98 - Ex. 49.1 – 49.3).
10. Розділи для самостійного вивчення: IndirectCommand.(Unit 47, p.94 - Ex. 47.1 – 47.3).
11. SequenceofTenses.(https://grammarway.com/ua/sequence-of-tenses). Ex.: https://test-english.com/grammar-points/b1/review-verb-tenses-b1/
12. Розділи для самостійного вивчення: ThePastPerfectTense (Unit 15, p.32 - Ex. 15.1 – 15.3).
	

	Writing
	1. Conduct regular writing workshops focused on various types of documents relevant to the industry, such as emails, reports, proposals, and promotional materials;
2. Provide detailed feedback on written assignments, emphasizing not only content but also grammar, style, and clarity;
3. Offer workshops on crafting effective resumes and cover letters tailored to positions in the hospitality sector;
4. Assign collaborative writing projects, where students work together to create comprehensive documents.





	1. Complete a valet ticket. Ex. 9 p. 13
2. Using the information given, complete the feedback form. Ex. 9 p. 15
3. Fill in the registration form. Ex. 9 p. 17

	1. Read the tips how to write a resume to get a position in hospitality and write your own CV. Ex. 8 p. 41
2. Identify your strengths and weaknesses and produce a mind map using the scheme. Ex. 10 p. 46
3. Write a letter of complaint to a hotel manager about poor room service.  Ex. 15 p. 73-74
	1. Tips how to write a killer hospitality CV: https://www.caterer.com/advice/how-to-write-a-killer-hospitality-cv
2. How to write resume: https://www.dayjob.com/chef-resume-sample-1-1614/


	Listening
	1. Incorporate activities that focus on active listening;
2. Create role-playing scenarios that involve different communication scenarios, such as taking orders, handling customer complaints, or participating in team meetings;
3. Integrate industry-related podcasts and audio resources into the curriculum;
4. Expose students to industry-specific jargon and terminology through recorded materials; 
5. Teach critical listening skills, encouraging students to evaluate and analyze information presented in speeches, discussions, or presentations. 
	1. Listening to the conversation between a hotel guest and a parking attendant. Ex. 6, 7 p. 13
2. Listening to a conversation between a booking agent and a guest. Ex. 6, 7 p. 15
3. Listening to the conversation between a hotel employee and a guest. Ex. 6, 7 p. 17

	1. Video comprehension . Asking about Hotel Facilities (https://www.youtube.com/watch?v=6_wHQYn23Hc ). Ex. 8-10 p. 54-55
2. Video comprehension  How to Describe Common Hotel Problems (https://www.youtube.com/watch?v=aSk2Fk8sZKA ) Ex. 9-11 p. 71
	



КАРТА МОДУЛЯ 3 (II семестр)
	AT THE RESTAURANT

	МОВЛЕННЄВІ НАВИЧКИ
	ЗНАТИ/ВМІТИ
	ПІДРУЧНИК 1
	ПІДРУЧНИК 2
	Articles

	Vocabulary
	1. Learn and drill fundamental terminology crucial for effective communication within the industry;
2. Apply learned terminology to articulate concepts accurately and professionally within the context of hotel and restaurant business studies;
3. Enrich students’ understanding of key terms specific to hotel and restaurant business.
	1. Meet the restaurant staff. (to learn jobs in the restaurant business) Ex. 3, 4 p. 18
2. Ex. 3, 4 p. 20-21
3. Breakfast Service. Ex. 3,4 p. 22-23
4. At the bar. (various elements that contribute to the bar experience at a hotel, from the drinks and menu to the atmosphere, entertainment, and the expertise of the bartenders) Ex. 3,4 p. 24
5. Meet the kitchen staff. (job positions and tasks to do in the kitchen) Ex. 3,4 p. 26-27
6. Utensils (kitchen utensils) Ex. 3,4 p. 28-29
7. Food service equipment. Ex. 3,4 p. 30-31
8. Food Preparation. (verbs to describe actions to do with food) Ex. 3,4 p. 32-33
	1. Eating at a hotel. (learn and drill a variety of vocabulary to convey different aspects of the dining experience) Ex. 7-9 p. 80-82
	

	Reading
	1. Read and analyze a variety of texts, including articles, case studies, and industry reports; 
2. Develop the ability to understand and interpret written content related to hotel and restaurant management in English;
3. Acquire proficiency in extracting key information from diverse texts, including scientific articles;
4. Stay updated on trends, innovations, and best practices in the hotel and restaurant business through foreign sources,
	1. Meet the restaurant staff. Ex. 1,2, 5 p. 18-19
2. Page from a restaurant log Ex. 1,2,5 p. 20
3. The document from the hotel restaurant. Ex. 1,2,5 p. 22-23
4. Read the flyer from a bar. Ex. 1,2,5 p. 24-25
5. Behind the scenes. Ex. 1,2,5 p. 26-27
6. A chef’s tools. Ex. 1,2,5 p. 28-29
7. The letter from a supplier. Ex. 1,2,5 p. 30-31
8. The prep list from the hotel restaurant. Ex. 1,2,5 p. 32-33

	1. How Relevant Is Room Service in the Modern Hotel? Ex. 3-6 p. 76-80
	1. Origins of the restaurant: https://www.alimentarium.org/en/fact-sheet/origins-restaurant
2. 30 Healthy Meals to Make in a Hotel Room While You Travel https://www.thefunsizedlife.com/meals-to-make-in-hotel-room/

	Speaking
	1. Conduct regular role-playing sessions where students take on different roles commonly encountered in hotel and restaurant scenarios;
2. Organize mock presentations where students can practice delivering information about specific topics related to the hospitality industry;
3. Facilitate group discussions on current issues, trends, and challenges;
4. Create scenarios simulating various customer service interactions;
5. Conduct interview simulations to prepare students for real-world job interviews;
6. Encourage language immersion activities, such as participating in industry events, attending conferences.
	1. Interviewing someone for a server position. Ex. 8 p. 20
2. Act the dialogue between an employee and a customer. Ex. 8 p. 22
3. Asking questions about menu in a hotel. Ex. 8 p. 23
4. Act a conversation between a bartender and a guest. Ex. 8 p. 25
5. Dramatize a dialogue between a sous chef and  line cook. Ex. 8 p. 27
6. Crate a dialogue between 2 people in the kitchen during work. Ex. 8 p. 29
7. Act the dialogue between a sales representative and an executive chef. Ex. 8 p. 31
8. Act the dialogue between chefs during preparation of a certain dish. Ex. 8 p. 33
	1. Eating at a hotel. Discussion. Ex. 1, 2 p. 75
2. Role-play. Imagine that you are the customer of a new hotel and you want to dine in the restaurant after business meeting. The other student is a waiter at this restaurant. Ex. 14 p. 85-86
	

	Grammar
	1. Conduct regular workshops specifically focusing on common grammatical issues;
2. Integrate interactive and engaging grammar games into the learning process;
3. Combine grammar drills with industry-specific terminology;
4. Provide students with grammar checklists to use when working on written assignments.
	English Grammar in Use. Raymond Murphy. – Cambridge University Press, 2019. – P. 307.
1. SimpleTenses (Unit 2, p 4 - 5; Unit 5, p.10 – 1; Units 19 – 23, p. 38 – 46.
2.ContinuousTenses (Units 3, p. 6, Unit 6, p. 12).
3.PerfectTenses (Unit 7, p.14; Unit 9, p. 18; Unit 15, p.30; Unit 16, p.32.
4. Conditionals (I,II andwish
(Unit 37, p.74; Unit 38, p.76).
5. Some, Any, No, Every (Unit 84 - 85, p. 168 - 170).
6.Conditionals (III) (Unit 39, p. 78).
7. IndirectCommands.(Unit 47, p.94 - Ex. 47.1 – 47.3).
8. Розділи для самостійного вивчення: Much, Many, (a) little, (a) few. (Unit 86. p. 172, Ex. 86.1 – 86.5).
9. Modals:Can, May, Must. (Unit 26 - 30. p. 52 - 60, all ex-s).
10. Розділи для самостійного вивчення: Infititive (Units 53 – 57, p. 106 – 114).
	

	Writing
	1. Conduct regular writing workshops focused on various types of documents relevant to the industry, such as emails, reports, proposals, and promotional materials;
2. Provide detailed feedback on written assignments, emphasizing not only content but also grammar, style, and clarity;
3. Offer workshops on crafting effective resumes and cover letters tailored to positions in the hospitality sector;
4. Assign collaborative writing projects, where students work together to create comprehensive documents.
	1. Listen to the interviews of your groupmates and take notes about an applicant. Ex. 9 p. 19
2. Create a page from a restaurant log Ex. 9 p. 21
3. Create the breakfast voucher. Ex. 9 p. 23
4. Using the flyers of your groupmates, complete the order list. Ex. 9 p. 25
5. Make a list of the duties each kitchen staff need to perform. Ex. 9 p. 27
6. Create the instructions from a line cook to a dishwasher. Ex. 9 p. 29
7. Complete the order form. Ex. 9 p. 31
8. Complete the recipe. Ex. 9 p. 33
	
	

	Listening
	1. Incorporate activities that focus on active listening;
2. Create role-playing scenarios that involve different communication scenarios, such as taking orders, handling customer complaints, or participating in team meetings;
3. Integrate industry-related podcasts and audio resources into the curriculum;
4. Expose students to industry-specific jargon and terminology through recorded materials; 
5. Teach critical listening skills, encouraging students to evaluate and analyze information presented in speeches, discussions, or presentations. 
	1. Listening to the conversation between a head waiter and a job applicant. Ex. 6, 7 p. 19
2. Listening to the conversation between a hostess and a restaurant patron. Ex. 6, 7 p. 21
3. Listening to the conversation between a hostess and a customer. Ex. 6, 7 p. 23
4. Listening to the conversation between a bartender and a customer. Ex. 6, 7 p. 25
5. Listening to the conversation between a sous chef and a cook. Ex. 6, 7 p. 27
6. Listening to the conversation in the kitchen. Ex. 6, 7 p. 29
7. Listening to the conversation, making the order with the help of a sales representative. Ex. 6, 7 p. 31
8. Listening to the conversation between a sous chef and a prep cook. Ex. 6, 7 p. 33
	Working with video Ordering Room Service (https://www.youtube.com/watch?v=ybT8ycbe_nw). Ex. 10-13 p. 82-83
	



КАРТА МОДУЛЯ 4
	HOTEL AND RESTAURANT BUSINESS

	МОВЛЕННЄВІ НАВИЧКИ
	ЗНАТИ/ВМІТИ
	ПІДРУЧНИК 1
	ПІДРУЧНИК 2
	Articles

	Vocabulary
	1. Learn and drill fundamental terminology crucial for effective communication within the industry;
2. Apply learned terminology to articulate concepts accurately and professionally within the context of hotel and restaurant business studies;
3. Enrich students’ understanding of key terms specific to hotel and restaurant business.
	
	1. Hospitality (vocabulary that encompasses a range of services and practices aimed at creating a positive and welcoming experience for guests or customers) Ex. 7-9 p. 101-103
	

	Reading
	1. Read and analyze a variety of texts, including articles, case studies, and industry reports; 
2. Develop the ability to understand and interpret written content related to hotel and restaurant management in English;
3. Acquire proficiency in extracting key information from diverse texts, including scientific articles;
4. Stay updated on trends, innovations, and best practices in the hotel and restaurant business through foreign sources,
	
	1. The Origins of the Restaurants Ex 2-9 p. 88-93
2. Hospitality Marketing Ideas and How to Retain an Excellent Reputation Ex.2-6 p. 96-101
	1. The Ultimate Guide to the Hospitality Industry https://hoteltechreport.com/news/hospitality-industry-guide 
2.  What Is the Marketing Mix, and How Does It Fit with Your Brand Strategy? https://fabrikbrands.com/what-is-the-marketing-mix 
3.  2022 Top Hospitality Industry Trends: https://hospitalityinsights.ehl.edu/hospitality-industry-trends 


	Speaking
	1. Conduct regular role-playing sessions where students take on different roles commonly encountered in hotel and restaurant scenarios;
2. Organize mock presentations where students can practice delivering information about specific topics related to the hospitality industry;
3. Facilitate group discussions on current issues, trends, and challenges;
4. Create scenarios simulating various customer service interactions;
5. Conduct interview simulations to prepare students for real-world job interviews;
6. Encourage language immersion activities, such as participating in industry events, attending conferences.
	
	1. Look at the pictures of restaurants at different historical periods and tell what epoch it is referred to and what kinds of restaurants they were. Ex. 1 p. 87 

2. What do you associate “Hospitality Marketing” with? Brainstorm as many ideas as you can and explain them. Ex. 1 p. 95
3. Imagine that you are the owner of a new hotel and you want to promote your business on the Trivago website. Discuss with your partner the best ideas for promotion. Ex.13 p. 104
4. Discuss the quotations. Ex. 14 p. 104
5. Project work. Think of a hotel or a restaurant of your dream. Use the best hospitality marketing ideas for getting an excellent reputation and prepare an advertising campaign of your business. Make a PPT presentation.Ex. 15 p. 105

	1. Hotel Guests' Most Common Complaints and How to Prevent Them: https://www.hospitalitynet.org/opinion/4087001.html

	Grammar
	1. Conduct regular workshops specifically focusing on common grammatical issues;
2. Integrate interactive and engaging grammar games into the learning process;
3. Combine grammar drills with industry-specific terminology;
4. Provide students with grammar checklists to use when working on written assignments.
	EnglishGrammarinUse. RaymondMurphy. – CambridgeUniversityPress, 2019. – P. 307.
1. Conditionals: Unit 37, p.74 – 37.1 – 37.4; Unit 38, p.76 – Ex. 38.1 – 38.4Unit 39, p. 78 – Ex. 39.1 – 39.4; Unit 40, p.80 – Ex. 40.1 – 40.5).
2.Розділи для самостійноговивчення: Gerund.(Units 52, 55 – 57).
3.Modals:Can, May, Must. (Unit 26 - 36. p. 52 - 68, all ex-s).
4. Розділи для самостійноговивчення: Unit 44, p.88; Unit 66, p.132.
	

	Writing
	1. Conduct regular writing workshops focused on various types of documents relevant to the industry, such as emails, reports, proposals, and promotional materials;
2. Provide detailed feedback on written assignments, emphasizing not only content but also grammar, style, and clarity;
3. Offer workshops on crafting effective resumes and cover letters tailored to positions in the hospitality sector;
4. Assign collaborative writing projects, where students work together to create comprehensive documents.
	
	1. Write an opinion essay on the topic: “The future of restaurant industry, prospects and ways of development”.Ex. 14 p. 95
	1. How to Write an Opinion Essay (With Tips and Examples): https://ca.indeed.com/career-advice/career-development/how-to-write-an-opinion-essay

	Listening
	1. Incorporate activities that focus on active listening;
2. Create role-playing scenarios that involve different communication scenarios, such as taking orders, handling customer complaints, or participating in team meetings;
3. Integrate industry-related podcasts and audio resources into the curriculum;
4. Expose students to industry-specific jargon and terminology through recorded materials; 
5. Teach critical listening skills, encouraging students to evaluate and analyze information presented in speeches, discussions, or presentations. 
	
	1. Watching video The History of “Restaurant” explaining the meaning of the word “restaurant and how restaurants appeared (https://www.youtube.com/watch?v=YRNkiZ2c7fo).Ex. 10-12 p. 93-94
2. Video comprehension video The Marketing Mix - Marketing Promotion (https://www.youtube.com/watch?v=ZBKWqdAS7nA ).Ex. 10-12 p.103-104
	1. Restaurant Business Magazine - Trends, Ideas and News: https://www.restaurantbusinessonline.com/
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	CATEGORY
	4
	3
	2
	1

	Identifies opinions
	Student accurately locates at least 5 opinions in the article and gives a clear explanation of why these are opinions, rather than facts.
	Student accurately locates at least 4 opinions in the article and gives a reasonable explanation of why these are opinions, rather than facts.
	Student accurately locates at least 4 opinions in the article. Explanation is weak.
	Student has difficulty locating opinions in an article.

	Summarization
	Student uses only 1-3 sentences to describe clearly what the article is about.
	Student uses several sentences to accurately describe what the article is about.
	Student summarizes most of the article accurately, but has some slight misunderstanding.
	Student has great difficulty summarizing the article.

	Identifies facts
	Student accurately locates at least 5 facts in the article and gives a clear explanation of why these are facts, rather than opinions.
	Student accurately locates 4 facts in the article and gives a reasonable explanation of why they are facts, rather than opinions.
	Student accurately locates 4 facts in the article. Explanation is weak.
	Student has difficulty locating facts in an article.

	Relates Graphics to Text
	Student accurately explains how each graphic/diagram is related to the text, and accurately determines whether each graphic/diagram agrees with the information in the text.
	Student accurately explains how each graphic/diagram is related to the text.
	Student accurately explains how some of the diagrams are related to the text.
	Student has difficulty relating graphics and diagrams to the text.

	Relates Graphics to Text
	Student accurately explains how each graphic/diagram is related to the text, and accurately determines whether each graphic/diagram agrees with the information in the text.
	Student accurately explains how each graphic/diagram is related to the text.
	Student accurately explains how some of the diagrams are related to the text.
	Student has difficulty relating graphics and diagrams to the text.

	Identifies facts
	Student accurately locates at least 5 facts in the article and gives a clear explanation of why these are facts, rather than opinions.
	Student accurately locates 4 facts in the article and gives a reasonable explanation of why they are facts, rather than opinions.
	Student accurately locates 4 facts in the article. Explanation is weak.
	Student has difficulty locating facts in an article.



