PELEH3IA
Ha oceimmnvo-npogecitiny npoepamy «llionpucmnuymeo ma mopeiény
Opy2020 (mazicmepcoko2o) pieHs 6Uuol OCEImu
3a cneyianonicmio 076 «IlionpuemMHuymeo ma mopieisy
eanysi snanv 07 « ¥Ynpaeninna ma aominicmpyeanisiy
Jlepoicasnozco ynieepcumemy « Kumomupcoka noaimexmikay

CydvacHi yMOBHU TOCIIOAPIOBAHHS CTABJIATL OCOOIMBUIM HAr0I0C Ha HEOOXITHOCTI
MIArOTOBKM  (axiBIiB 3  PO3BUHYTHMU  IANPUEMHHUIEKAMHA,  aHATITHYHUMHU,
KOMYHIKaTUBHUMH 3H10HOCTSIMH, sIKI 3/1aTHI OyayTh 3a0e3rnedyBaTd e(eKTHBHICTD
(QyHKIIOHYyBaHHS Ta PO3BUTKY Cy0’ €KTIiB rocrojaproBanns. Ha choromni puHox mpari
noTpedye BUCOKOKBaJIi(hiKOBaHUX (axiBIliB, CIPOMOKHHX IPAIfOBATH B yMOBaX
CYyYacHMX BHMKJIMKIB Ta HEBU3HAYEHOCTI. 3 OISy Ha 3a3HAYeHe, IpejCcTaBieHa [0
peLeH3yBaHHsl OCBITHBO-IIPOQECiifHa mporpamMa € akTyalbHOI Ta CIPHUSIE BUPIIICHHIO
3aBJlalb, IIOB’A3aHUX 13 3a0€3MEeUeHHs] PO3BUTKY CyO €KTIB TOCIIOJApPIOBAHHS Ta
€KOHOMIKH B II1JIOMY.

Busnayennii y ocBITHRO-IIpodeciitnii nmporpami «IlixnmpreMHUALITBO Ta TOPTIBIS»
nepeslik  KOMIETEHTHOCTEW Ta TIPOTPaMHHUX pe3yJIbTaTiB HaBYaHHS  BiJIIOBIIAE
Cranzapry BHIIOI OCBITH Jpyroro (Maricrepchbkoro) piBHs ramysi 3Hanb 07
«Y1paBiiHHS Ta agMIHICTPyBaHHs», criemianbHocTi 076 «[lixnpueMHUIITBO, TOPTiBIIs
Ta OIp>)KOoBa JISIIBHICTB», 3aTBEPIDKEHOTr0 HakazoM MIHICTEpCTBA OCBITH 1 HAyKH
Ykpaimm Ne 961 Bin 10.07.2019 p. OcobmuBy yBary y mporpami IpHIIIEHO
bopmyBaHHIO IHM(POBUX HABHYOK BUITYCKHUKIB, 30KpeMma, y cdepi mnpodeciiinol
JUSUIBHOCTI.  3a3HA4eHMH aKIIeHT pealli3yeThCst 3a JIOMOMOIOI0 TaKWX OCBITHIX
xomnoneHTiB K «[ludposa rpamorricts (Digital Literacy)», «AnaniTuka JaHUX IS
mapkeTuHry (Data Analytics for Marketing)». BBaxaemo, 1o po3BuTOK Hur(pOBHX
HAaBUYOK € BOKJIUBUM €JIEMEHTOM 3a0e3IeUYeHHsI Bi/IMOBITHOCTI BUITYCKHUKIB OCBITHBOT
[IPOrpaMy BUMOTaM, 1110 BUCYBAIOTHCS POOOTOIABIISIMH.

Ocsitapo-nipodpeciiina  nporpama  «llignmpuweMHuIITBO T4  TOPriBIskY €
30aJIaHCOBAHOIO Ta BJIAJIO CTPYKTYPOBAHOIO, 1110 JO3BOJISIE JIOCSIITH METH IPOrpaMu Ta
3a0e3reunTy GOpMyBaHHS BU3HAUYEHUX KOMITETEHTHOCTEH Ta MPOTPAMHUX PE3yJILTATIB
HaByaHHs. BogHOouac, BBaXkaeMo 3a JIOIUIBHE 3aIIPOITOHYBATH PO3IIISIHYTH OCOOTUBOCTI
oprasizaiii IHTEPHET-TOPriBII SIK OJHOTO I3 IEPCICKTHBHUX HaNpsMiB Hudposizariil
O13Hecy.

Y3arajpHIOIOUM  BUIE3a3HAYCHE, BBAXAEMO 3a JIOHUIBHE PEKOMEH/IyBaTH
npejcTaBieHy nporpaMmy «lliAnpueMHUIITBO Ta TOPTIBISHY O BUKOPHUCTAHHS TIPH
IiAroToBul ¢axiBLIB BIAMOBIHOIO CHPSMYBaHHS 3 OISy Ha 11 BIIIOBIIHICTE
Crangapry BHINOI OCBITM Jpyroro (MaricTepchbKoro) piBHS, a TaKOX BHUMOIaM
CY4acHOTO PUHKY IIparii.
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