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Kypc "Inozemna MoBa mpodeciiiHoro chnpsmyBaHHS (aHTUTMCBKA)"
CIpSMOBAaHUN Ha KOMIUIEKCHY MIATOTOBKY (haxXiBIiB PI3HHUX CIELIaJbHOCTEH, y TOMY
YUCHl 71 3100yBaviB BUIIOT OCBITH OCBITHBOT'O CTYNEHS «OaKajgaBp» CHEIiaabHOCTI
242 «Typuszm». OBOJIOAIHHS aHIJIIMCHKOI0O MOBOIO y paMKax AaHOi AMCIUILIIHHU €
KIIFOUOBHUM 711 (popMyBaHHSI BUCOKOKBalTi(pikoBaHUX (haxiBIiB y cdepi Typusmy. Y
KOHTEKCTI TIJo0ajizamii Ta 3pOCTalouoro TYpPUCTHYHOTO PHUHKY, BOJIOJIHHS
aHTJINACHKOI0 MOBOIO CTa€ HEOOXITHICTIO A YCHINIHOI MpodeciiHOl MisTBHOCTI,
€(EeKTUBHOTO YTPABIIHHA TYPUCTHUYHUM OI3HECOM Ta BCTAHOBJIEHHS MIXKHAPOJHHUX
KOHTaKTIB.

JucuururiHa — 30Cepe/KeHa Ha  PO3BUTKY KOMYHIKATUBHMX  HABHYOK,
HEOOXITHUX JuUIsi poOOTH B TYPUCTHYHIM Taiy3i, Ta BKJIIOYA€ BUBYCHHS
CHEN1aTI30BaHO1 TEPMIHOJIOTi, BaKJIMBOI JJI1 PO3YMIHHS TJIOOATBHUX TEHACHIIHN Y
Typusmi. Kypc momomarae cryieHTaM BIOCKOHAJIWTH yYMIHHS YHTAaHHA, CIyXaHHS,
IUCHbMO, a TaKOX TOBOPIHHS AaHIJIIHCHKOIO MOBOIO, 3 aKIIEHTOM Ha CHUTyaTHUBHE
CHIJIKYBaHHS, BUKOPUCTAaHHS NpPO(]eciiiHOi JEKCUKM Ta BMIHHS BECTH JIUCKYCIi Ta
pe3eHTaIlli.

MeTo10 BHKIagaHHS HaBYAIbHOI JUCHUILIIHKA ‘“THO3eMHA MOBa IpogeCIHHOro
CIpsiIMyBaHHsI (aHTJIiMChbKA)” € He JuIle 3a0e3MeYeHHs CTYICHTIB HEOOX1THUMHU
3HAHHSIMHU, ajie ¥ PO3BUTOK iXHIX 3/IaTHOCTEH BUKOPUCTOBYBATU AHTJIINCHKY MOBY SIK
3aci0 epeKTUBHOI MIXKKYJIBTYpHOI KOMYHIKallli y mpodeciitHiii chepl Typusmy.

IIpeaMeTroM BHBYCHHS Ha4yalbHOI JUCIUIUTIHM € BHUBYEHHS JICKCHUKO-
IrpaMaTUYHUX KOHCTPYKIIM aHTIIACHKOI MOBHU 3 TMOMIHOJEHHSM TYPUCTUYHOI
TEPMIHOJIOT].

OcHoBHUMU 3aBAAHHAMU Kypcy ‘“IHO3emMHa MOBa MPOQECIHHOTO CIIPSIMYBaHHS
(anrmiiicbka)” € 3aCBOEHHSI TEOPETUYHUX 3HAHb Ta MPAKTUYHUX HABUUOK, SIKI OyAYyTh
CIPUATH BUCOKOSIKICHOMY TEpEKJIaAy CIeliali3oBaHoi JiTepaTypu 0e3 monepeaHboi
apanTarii. Ile mepenbavae 3aCBOEHHS TPYHTOBHUX 3HaHb, OTPUMAHUX YKPAaTHCHKOIO

MOBOIO, OJHOYACHO 3 PO3IIMPEHHSM BIJMOBIAHOTO CIOBHMKOBOI'O  3amacy
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aHrmiiicekoro. Kypc Takoxx Mae Ha METI pO3BHHYTH BMIHHS BECTH BiJIbHI IUCKYCIi Ha
3aranbHy Ta (paxoBy TEMaTHKy. BaXiMBOIO CKIQJOBOIO € BHMBYEHHS HOBHUX
JEeKCUYHUX Ta TPaMaTUYHHUX CTPYKTYp, HIO0 € OOOB’SI3KOBUM ISl €(PEKTUBHOTO
cinuikyBaHHsd. IIporpama TakoX 30cepeikeHa Ha PO3BUTKY COLIOKYJIBTYPHOI
KOMIIETEHTHOCTI, BKJIIOYAIO4M 3A00yTTS HABUYOK NPAKTUYHOTO BUKOPHCTAHHS
1HO3€MHOI MOBHU B PI3HOMaHITHHX (hOpMax MOBJICHHEBOI AiSNIBHOCTI, BIAMOBITHO J0
cienudiku Temu Ta mnorped. lle Takoxk mnependavae 3amydeHHS AKTyalabHOT
iHpopMmarlii 3 1HO3EMHHUX JDKEpesl, BUKOPUCTaHHS SK MOHOJIOTIYHOTO, TaK 1
JaJOriYHOTO MOBJIEHHS B KOHTEKCTI MOOYTOBOi Ta  COLIAJIbHO-TIOJITHYHOT
JITEpaTypu, a TaKOXX IMOIJMOJIEHHS K aKTUBHOTO, TaK 1 MAaCUBHOTO CIOBHUKOBUX
3araciB JIs TOKPAIIEHHS CUTYaTUBHOTO CIUIKYBaHHS.

MiskaucuumuiiHapHi 3B’ SI3KM: BUKJIQJAEThCS TICIS BUBYEHHS TUCHMILIIH, IO
BHUBYAIOTHCS 3a CrIeliaNIbHICTIO 242 « Typusmy».

Kypc nepenbavae BUBUEHHS] HACTYITHUX 3MICTOBHMX MOJYJIB:

3micToBHuUIT Moxyas 1. “What is tourism?”

CryaeHTH [I3HAIOTBCS TMPO BAXKIUBICTH TYpU3MY SIK COI[aJbHOTO Ta
€KOHOMIYHOTO SIBHINA, PO3BUBAIOYM HABUYKHU PO3YMIHHS Ta aHAII3y TEHACHINHN y 11K
chepi. CrTyaeHTH pO3TISIAIOTH OCHOBHI KOMIIOHEHTH TYPUCTHYHOI 1HIYCTpIi,
BKJIFOYAIOYHM BUIU POOIT 1 Kap'€pHUX MOMIIMBOCTEN y 111 Tally31, pO3BUBAIOTh YMIHHS
aHaJi3yBaTH poJib Pi3HUX Tpodeciii y Typusmi Ta iX B3a€MO3B'SI30K, TOTYIOUU
nomnoBigi-nmpe3enTanii. CTyIeHT Mae 3HATH OCHOBHY JIEKCMKY B MEXax TEMaTHKH,
rpaMaTHYHUA MiHIMYM (B MEKaxX MPOrpamu), OCHOBHY TEPMIHOJIOTIIO 3 aKTyaJIbHUX
teM. KpiM TOro, mporsroMm BHUBYEHHS JaHOIO MOJYJIO CTYACHTH NPOBOJATH
JOCIIJKEHHS PI3HUX MOTHBALH, SIK1 CHOHYKAIOTh JIOJEH OI0POKYBATH, 1110 CIIPUSIE
PO3BUTKY yMiHb aHaN3yBaTH MOTpeOM Ta Oa)kaHHS PI3HUX KATETOpid TYpPHCTIB,
3aKpIIUIIOIOYM JIGKCMYHMM Ta TpaMaTUYHUI Martepiajg y MpOoIEeCci CUTYaTUBHOIO
CHIJIKYBaHHS.

3micToBHHUIT MoayJb 2. “Planning and booking a holiday.”
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CtyneHTH MOTIMOIIOIOTh JIEKCHYHUN 3armac 3 Pi3HUX BHJIB TPAHCIIOPTY Ta
KUTJA, Kl BUKOPUCTOBYIOTHCS y TYypHU3MI Ta pPO3BUBAIOTh HABUYKU TOBOPIHHA Yy
pI3HUX CHUTyalisiX npoTsaroM mnojopoxki.  llnsxom TpeHyBaHHS A1alOTIYHOTO
MOBJICHHSI, CTYJCHTH TMOKPAIIYIOTh YMIHHS OIIIHIOBATH BIAMOBIAHICTh PI3HMX THIIIB
KUTJA TMOoTpedaM TypHUCTiB. BuBUEHHS pi3HMX pojeli Ta OOOB'S3KIB MEPCOHAITY
TOTENIO CIpHsie BMIHHIO MalOyTHIX CIELIaTICTIB B3aEMOJISATH 3 MEPCOHAIOM IUIs
3a0e3nedeHHs] Haillkpamoro ceppicy. BliockoHajeHHSI HABUYOK YCHOTO MOBJICHHS 1
dopMyBaHHS HAaBHYOK TPYMOBOTO CHUIKYBaHHA y QopMmi AHMCKYCli 3 TNHTaHb
IUTaHyBaHHS Ta OPOHIOBAHHS BIAIMYCTKH, BKJIIOYAIOUM BUOIp TPAHCIOPTY, KUTIA Ta
JTOJaTKOBUX MOCIYT.

3microBHuii moayab 3. “International tourism”

CTyleHTH 3aCBOIOIOTH OCHOBHY JIEKCHKY Ta IPaMAaTUYHUM MIHIMyM B MeXax
TeMaTUKH, BUBYAIOTh OCOOJMBOCTI Ta KYJIbTYPHO-ICTOPUYHI AaCHEKTU TYPHU3IMY
BUJATHUMU MicisiMu  BenukoOpuranii, €sponn Tta CHIA. B Mexax Moaynio,
CTYJACHTH pPO3BUBAIOTh HABUUYKM IUIAHYBAHHS Ta IMPOBEACHHSA EKCKYpCli, YMIHHA
CKJIaIaT TYPUCTUYHI TPOTPaMU Ta OPraHi3oBYBaTH BiAMOYMHOK. [1lnsxom po3BUTKY
HABUYOK YMTaHHS, MaWOyTHI (DaxiBIl JOCHIIKYIOTh KOHIIEMIi €KOTYypU3My, HOro
3HAYEHHS AJI CTaJIOr0 PO3BUTKY Ta OXOPOHM HaBKOJIMIIHBOTO CEpEAOBUIIA Ta
BHBYAIOTh HOBI Ta HEJOCTATHHO BIAOMI TYpHCTUYHI HanpsiMku. Lle cripuse po3BUTKy
BMIHHS aHAJII3yBaTH MOTEHIIIAJI Ta MOKIIMBOCTI HOBUX HAIPSIMKIB.

3micTroBHuit moayas 4. “Different destinations — different customs”

CTyeHTH MPAaKTUYHO 3aCTOCOBYIOTh HA0YTI 3HAHHS y peajbHUX CUTyallsX, a
came: y IMyHKTI OOMiHY BaJIOTH (OCBOEHHS HaBHYOK OOMIHY BAJIIOTH Ta PO3YMIHHS
BAJIIOTHUX ONepalliif); BUBYCHHS 3axX0J1iB Oe3MeKH IMpHU MOJ0POKax, 3HAHHS PO Te,
SK YHUKATH KpUMIHAJIbHI CUTYallli y pi3HUX KpaiHaX; 03HaHOMIIEHHS 3 MEIUYHUMU Ta
CaHITapHUMHU HOPMAaMHM PI3HUX KpaiH, BUBYEHHS 3aXOJiB MPOQPIIAKTUKU XBOPOO MiA
yac TMOJOpOXeH; BHUBYEHHS BIUIMBY pENITIHHUX Tpagulii Ha KyJIbTypy Ta
MOBCSIKJICHHE JKUTTSA PI3HUX KpaiH, PO3BUTOK HABHUUOK IIOBarM Ta PO3yMIHHS

KYJBTYPHOT'O PO3MAITTH.
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Pesynbratom 3acBoeHHs Kypcy “lHo3zemHa MoBa mpodeciiHOTO CrpsMyBaHHS
(anrmiiceka)” € HAOYTTS Ta MOTJIUOJICHHS CTYJAEHTaMH 3HaHb TYPUCTHUYHOI JICKCUKHU
Ta TPAMAaTHUKH, MOKPAIIEHHS HABHYOK MOHOJIOTIYHOTO Ta MIiaJIOTIYHOTO MOBJICHHS
IIUISIXOM T1JTOTOBKHY MPE3eHTAalliil, PO3BUTOK BMIHHS YUTATH NMpodeciiiny JiTepaTypy
Ta BJOCKOHAJICHHS HAaBUYOK CIUIKYBaHHS Ha TEMH, IMOB'S3aHl 3 TYpHU3MOM,
dopMyBaHHS HABHYOK MPOGECiHHOTO CHUIKYBaHHA. Pe3ynbTaTH BHUBUEHHS KypCy
JIOTIOMOKYTh CTYZ€HTaM HE TIJIbKA PO3BUHYTH CBOi KOMYHIKATUBHI HaBUYKH, aje U
3a0e3neyaTh iM Hablp KOMIETEHLIN, SIKI € BaXJIMBUMH AJIA IXHBOTO MPOQeECiitHOro
PO3BUTKY Y cepl TypU3My.

Indopmaniiinuii 00cAr HABYAJIBHOI AMCHHUILIIHU

Module 9. WHAT IS TOURISM?

Topic 9.1. An introduction to travel and tourism
Topic 9.2. Tourist industry and related jobs
Topic 9.3. Tourism organisations and agencies
Topic 9.4. Tourist motivations

['pamatuyHuil MaTepiai 3 MOy 9

9.1. The Present Simple Tense.

9.2. The Past Simple Tense.

9.3. The Future Simple Tense.

9.4. Po3ninu mis camocriiiHoro BuBueHHsA: 10 be, To have; There is, There are;
Types of questions; Articles; Plural form; Possessive case.

9.5. The Present Continuous Tense.

9.6. The Past Continuous Tense.

9.7. The Future Continuous Tense.

9.8. Po3pinu 151 camocriiinoro BuBueHHs: Irregular verbs.

9.9. The Present Perfect Tense.

9.10. The Past Perfect Tense.

9.11. The Future Perfect Tense.

9.12. Po3pinu mis camoctiitHoro BuBuenHs: Numerals.

9.13. The Future-in-the-Past Simple Tense.

9.14. The Future-in-the-Past Continuous Tense.

9.15. The Future-in-the-Past Perfect Tense.

9.16. Posminu ms camocriiinoro BuBueHHs: Adjectives, Adverbs and pronouns;
Degrees of comparison.




MIHICTEPCTBO OCBITM | HAYKM YKPATHM . ®-31.06-
¥uTommpcbKa DEPMKABHUI YHIBEPCUTET «}KUTOMMPCBKA MONITEXHIKA» 5.01/242.00.1/b/
nonitexHika Cucrema ynpasniHHA AKicTio Bignosigae ACTY ISO 9001:2015 OK34-2024
Exsemnasp No 1 Apk 73/ 7

Module 10. PLANNING AND BOOKING A HOLIDAY (8 weeks * 2 hours =

8 classes)

Topic 10.1. Transport in tourism
Topic 10.2. The airline industry
Topic 10.3. Types of accommodation
Topic 10.4. Hotel staff

Topic 10.5. How to book a holiday

['pamaTuunuii MaTepian 3 moayis 10

10.1. Passive Simple.

10.2. Passive Continuous.

10.3. Passive Perfect.

10.4. Po3ainu nis camocTiiinoro BuBueHHs: Past participle, Pronouns.

10.5. The Present Perfect Continuous Tense.

10.6. The Past Perfect Continuous Tense.

10.7. Po3xaismm noig camocriiHoro BuBYeHHA. The Present Continuous Tense, The
Past Continuous Tense.

10.8. Indirect Speech.

10.9. Indirect Questions.

10.10. Po3ninmm qs camocrtivinoro suBueHHs: Indirect Command.

10.11. Sequence of Tenses.

10.12. Po3ninu aosa camoctiinoro BuBueHHs. The Past Perfect Tense, The Future-
in-the-Past Simple Tense.

Module 11. INTERNATIONAL TOURISM (8 weeks * 2 hours = 8 classes)

Topic 11.1. Guided tours across the UK

Topic 11.2. European holiday resorts

Topic 11.3. A guide to the USA

Topic 11.4. Ecotourism: history and principles
Topic 11.5. New tourist destinations

['pamatuunuii MaTepian 3 Moy 11

11.1.Simple Tenses.

11.2.Continuous Tenses.

11.3.Perfect Tenses.

11.4.Po3ainu mig camoctiinoro suBueHHs: Perfect Continuous Tenses.
11.6.YmoBHuii crioci6 micis “l wish”.

11.7.Po3ninm mutst camocTiiiHOTO BUBYEeHHS: SOme, Any, No, Every ta ixHi
ITOX11HI.
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11.8.3mimani ymoBHi peuenns 11 1 [T tumy.

11.9.Indirect Statements.

11.10.Indirect Commands.

11.11.Po3ainu mns camocTiiinoro BuBueHHs: Much, Many, (a) little, (a) few.
11.12.MopanbHi miecioBa Can, May, Must.

11.13.Po3nainu s camoctiiHoro suBuenHs: Infititive.

Module 12. DIFFERENT DESTINATIONS — DIFFERENT CUSTOMS (8

weeks * 2 hours = 8 classes)

Topic 12.1. At the currency exchange office
Topic 12.2. Giving warning about crime

Topic 12.3. Avoiding illness abroad

Topic 12.4. Different countries — different religion

['pamatuunuii Matepian 3 moysst 12

12.1. YMoOBHI peueHHS.

12.2. Pospinu ma camoctiiiHoro suBueHHs: Gerund.

12.3. YMmoBHuii crioci6d mics <l wish”.

12.4. Posninu nns camocTiiinoro BuBuenns: Gerund, Participles.

12.5. 3wmimani ymoBHi pedyenss I 1 III tumy.

12.6. Po3ainu mist camocrifiHoro BuBdeHHs: Complex Object, Complex Subject
12.7. Mopnanbhi miecioBa Can, May, Must.

12.8. ExBiBajieHTHM MOJAJILHUX J1€CIIB.

12.9. Pospinu ma camoctivinoro suBueHHs: Modal Verbs.
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3MICTOBHU MOAYJIb 1. WHAT IS TOURISM?
TEMA 1.1. An introduction to travel and tourism
ILiian npakTuyHoro 3anarra Nel

1.1. Warming-up Activities (Show a series of travel photos on a screen or
distribute printed images of people in different situations. Look at the pictures and
discuss the following questions: Do these people travel? Are they tourists?)

1.2. Presentation of Essential VVocabulary (Ex. 3 p. 4): accommodation , package
holiday, airline , to purchase, backpacking, recreational, to book , to reserve, catering,
roadside motel, cruise, self-catering, entertainment, sightseeing, guesthouse, spa
resort, flight, to take a break, full board, tour guide, half board, tour operator, to hire,
travel representative, hospitality, tourist information point, journey, travel agent,
leisure, youth hostel, luxury hotel.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 2-4 p. 4-5, Ex. 8-9 p. 6)

1.5. Listening (Ex. 5-4 p. 5)

1.5. Speaking (Organize a debate on travel-related topics, such as "Is traveling
solo better than traveling in a group?" or "Should tourists learn the local language
before visiting a foreign country?" Divide the class into teams, with some students
arguing for the topic and others against it. This activity promotes critical thinking and
language development.)

1.6. Writing (Ex. 11 p. 7)

1.7. Grammar: The Present Simple Tense (Unit 2, p.4 - Ex. 2.1 — 2.5); The Past
Simple Tense (Unit 5, p.10 - Ex. 5.1 — 5.5), The Future Simple Tense (Unit 21, p.42,
21.1 —21.4; Unit 22, p.44, Ex. 22.1 -2.5).

1.8. Home project (Write a short opinion essay on the topic What is tourism?
What are the peculiarities of tourism industry?)

1.9. Useful resources (p.6-12 reposit.uni-sport.edu.ua)

1.10. Additional Reading (Types of tourism that you need to know)
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HaBuyasabHi maTepianu

1. babymxko C.P. English for Tourism Students: HaB4. MOCIOHHMK 3 MUCIMILIIHA
«Anrmiiceka MoBa 3a TpOQeciiHUM CIpSMYBaHHSAM» JJIA CTYJCHTIB
cnemianbHOCTI 242 «Typusm» (amra. moBoro). — K.-3Benmropogka: KII
«3BIIII», 2016. — 162 c.

2. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. — 50 p.

3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.

JlomamiHe 3aBIaHHA
Write a short opinion essay on the topic What is tourism? What are the
peculiarities of tourism industry?
3aBaaHHA ISl CAMOCTIiHOI po0oTH
1. Individual work: Questions, Auxiliary verbs (Units 48 —51)
2. Extra-reading activity: Types of tourism that you need to know

The travel and tourism industry is very important for the economies of many
countries. Before COVID-19, it made up 10.3% of the world's GDP and is now
recovering. This industry has different kinds of tourism, defined in three main groups
by the UN's World Tourism Organization: domestic, inbound, and outbound tourism.

Domestic Tourism: This is when you travel within your own country. It's easier
than international travel because you don't need extra documents or health checks.
For example, going from London to Manchester in the UK is domestic tourism.

Inbound Tourism: This happens when people come to a country from another
one. For example, someone traveling from the USA to Spain is inbound tourism for
Spain.

Outbound Tourism: This is the opposite of
inbound tourism. It's when you leave your
country to go to another. For example, going
from the USA to Spain is outbound tourism
for the USA.
There are also eight types of tourism
based on what motivates people to travel:
Business Tourism: Traveling for work-
related reasons like meetings, events, or visiting other
offices. Online booking has made this easier, and some people mix business with
leisure in "Bleisure” trips.
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Leisure Tourism: This is for fun and relaxation, like adventure, ecotourism,
cultural tourism, or just enjoying local attractions and food.

Shopping Tourism: Traveling to buy things not available locally, like fashion
items, electronics, or souvenirs.

Cultural Tourism: Exploring other cultures, their history, arts, festivals, and
food. Europe is a popular destination for this.

Sports Tourism: Involves traveling for sports activities or events, like skiing,
surfing, or watching major events like the Olympics.

Rural Tourism: Visiting remote areas for a simpler lifestyle, activities like
hiking, or experiencing less pollution.

Mountain Tourism: Focused on mountain activities like skiing, hiking, and
biking. It's becoming more sustainable to protect the environment.

Urban Tourism: Visiting cities for their attractions, with popular destinations
like Paris, Dubai, and New York.

In summary, people travel for many reasons, so the tourism industry offers
different types of experiences to meet everyone's needs. There are more types like
medical, religious, wellness, and dark tourism, but leisure and business are the main
categories.

Adapted from https://www.travelperk.com/blog/types-of-tourism/

1. Mark sentences as true or false:

1. The travel and tourism industry accounted for over 10% of the global GDP

before the pandemic.

Domestic tourism involves traveling to different countries for leisure.

Inbound tourism refers to people entering a country from another one for a

visit.

Outbound tourism is when you travel within your own country.

Business tourism is exclusively about attending international conferences.

Leisure tourism can include activities like ecotourism and cultural tourism.

Shopping tourism is popular for buying locally available items.

Sports tourism could involve traveling to participate in or watch sports

activities.

9. Rural tourism typically involves visiting busy urban centers.

10.Urban tourism is a form of tourism that is popular among different age groups
and includes visiting cities like Paris and New York.

Correctanswers: 1. T2.F3. T4 F5.F6.T7.F8.T9.F10.T

w N

N oA

2. Think about your answers to the following questions:

1. How does the travel and tourism industry contribute to the global economy?
2. What ways is domestic tourism more convenient than international travel? Can
you think of examples from your own country?



https://www.travelperk.com/blog/types-of-tourism/
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3. How do inbound and outbound tourism differently impact a country's economy
and culture?

4. What are the benefits of cultural tourism for both the traveler and the host
country?

5. How has the concept of "Bleisure™ (combining business and leisure travel)
changed the way we view business trips?

6. What drives shopping tourism, and how does it affect local economies and
cultural perceptions?

7. Why do you think sports tourism is appealing to both participants and
spectators? Share examples of major sports events that attract tourists.

8. Compare and contrast the experiences and benefits of rural and urban tourism.
Which do you prefer and why?

9. Based on the different types of tourism discussed, which appeals to you the
most and why? Would you like to try a new form of tourism that you haven't
experienced yet?

TEMA 1.2. Tourist industry and related jobs
IL1an npakTUYHOTO 3aHATTS Ne2

1.1. Warming-up Activities:

v" Prepare slips of paper with different tourism-related jobs written on them (e.g.,
tour guide, hotel manager, flight attendant, travel agent, etc.).

v" Divide students into small groups or pairs.

v Without speaking, the student who draws the slip must act out the job and
convey what it entails through mime and gestures.

v The rest of the group or their partner has a set time limit (e.g., 2 minutes) to
guess the job. Once the correct job is guessed, or the time is up, have a brief
discussion about the job. What does the job involve? Why is it important in the

tourism industry? What skills might be needed for that job?

1.2. Presentation of Essential VVocabulary: pilot, tour guide, flight attendant,
tourist information officer, travel agent, receptionist, waiter, resort rep, chef, porter,
hotel manager, airline check-in clerk.

Adjectives for job skills: calm, nervous, disorganized, scruffy, friendly,
flexible, extrovert, lazy, smart, shy, creative, confident, hardworking, practical,

organized, unfriendly.
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1.3. Vocabulary practice (Ex. 1-4 p. 4; flashcards, match words with their
meanings, fill in the gaps, make up sentences / stories / riddles etc)

1.4. Reading (all tasks on p. 6)

1.5. Listening (Ex. 1-2 p. 7)

1.5. Speaking (Ex. 1-3 p. 5)

1.6. Writing (Ex. 1-3 p. 8, Write an essay comparing and contrasting two
different jobs in the tourism industry (e.g., tour guide vs. resort rep). Discuss the pros
and cons of each job and the skills required for each role.)

1.7. Grammar: The Present Continuous Tense (Unit 1, p.2 - Ex. 1.1 — 1.5); The
Past Continuous Tense (Unit 6, p.12 - Ex. 6.1 — 6.4).

1.8. Home project (Choose a particular job from the tourism sector (e.g., tour
guide, hotel manager). Write a detailed report on what the job entails, necessary
qualifications, and potential career paths.)

1.9. Useful resources (p. 53-75 reposit.uni-sport.edu.ua; 15 Jobs in the Tourism
Industry https://www.indeed.com/career-advice/finding-a-job/jobs-for-tourism)

1.10. Additional Reading (Ex. 1-3 p.10-11)

HaBuaabHi MaTepianu

1. ba6ymko C.P. English for Tourism Students: HaB4. MOCIOHMK 3 TUCIMILTIHA
«AHrmificeka MoBa 3a NOpo(eciiHUM CHpSIMYBaHHSIM» i1 CTYICHTIB
crnetiaibHOCTI 242 «Typusm» (anria. moBow). — K.-3enuroponka: KII
«3BIIII», 2016. — 162 c.

2. Robin Walker, Keith Harding Oxford for Carrers, Tourism. Oxford University
Press, 2009. — 144 p.

3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. - P. 307.
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JlomamiHe 3aBIaHHA

1. Choose a particular job from the tourism sector (e.g., tour guide, hotel
manager). Write a detailed report on what the job entails, necessary qualifications,
and potential career paths.

2. Find an interview with a professional in the tourism industry (e.g., a flight
attendant or travel agent) in the Internet. Prepare a set of questions related to their
daily responsibilities and how they contribute to the tourism industry. Summarize the
interview in a written document or presentation.

3aBaaHHA ISl CAMOCTIiHOI po0oTH

1. Individual work: Articles (Units 71 — 77); Plural form (Unit 78); Possessive
case (Unit 71).

2. Extra-reading activity: 15 Jobs in the Tourism Industry

Tourism and related fields like hotels, personal services, and food services offer
many great job opportunities for those who enjoy this kind of work. Working in
tourism has lots of positives. For instance, you'll likely meet new people, help them,
and make them happy during their holidays. If you like to help people with their
travel plans, a job in tourism could be perfect for you.

In this article, we talk about jobs in tourism and list 15 jobs to help you find
your ideal career.

What are tourism jobs? They are jobs in
the travel industry. They range from planning
trips to transportation and the services given
once you arrive. These jobs often involve
working with customers, managing details, and
making sure people have fun.

Some of these jobs are all year round,
while others may be just for a few months or
weeks. There are also management jobs in
tourism, which involve supporting travelers in
different ways, often from an office.

Here are some examples of tourism jobs to consider:

Hotel Night Auditor — They work at night at hotel front desks, helping guests
with check-in, answering questions, and more.

Chef's Assistant — They help the head chef in a kitchen with preparing food and
keeping the kitchen clean.

Tour Guide — They take tourists to places like historic sites and museums,
sharing detailed information.
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Valet — They park guests' cars at places like hotels and make sure the cars are
taken care of.

Hotel Housekeeper — They clean the hotel, including the rooms and common
areas, to make sure guests have a nice stay.

Flight Attendant — They ensure passengers have a good and safe flight by
helping them with their needs.

Concierge — They assist hotel guests by arranging transportation, activities, and
other services.

Spa Manager — They manage the daily operations of a spa and help clients with
their service choices.

Event Coordinator — They plan and organize special events like weddings or
business functions.

Sommelier — They know everything about wine and help restaurant guests
choose the perfect one.

Hotel General Manager — They oversee the whole hotel operation, making sure
guests have a great stay.

Travel Agent — They arrange all parts of a trip for their clients, including
transportation and places to stay.

Resort Manager — They manage resort facilities and work to provide a
memaorable experience for guests.

Hotel Sales Coordinator — They help guests book their stay and work on
strategies to keep guests coming back.

Executive Chef — They lead a restaurant's kitchen team and are in charge of
everything, from the staff to the food quality.

In conclusion, the tourism industry is a vibrant field brimming with diverse
opportunities for those with a passion for service, travel, and cultural exchange.
Whether your interest lies in the meticulous care of hotel management, the culinary
arts of a chef, the informative role of a tour guide, or the dynamic environment of an
event coordinator, there is a place for you. Each role is crucial in creating memorable
experiences for travelers and contributing to the industry's success. As you consider
these 15 tourism jobs, think about where your skills and interests align best. The right
tourism career can offer not just a job, but a journey to new experiences and personal
growth. So, take the leap, and you may just find the rewarding career you've been

dreaming of in the vast and welcoming world of tourism.
Adapted from https://www.indeed.com/career-advice/finding-a-job/jobs-for-tourism

1. Choose the best answer to the following questions:

1. What are tourism jobs?

A. Jobs in the travel industry that involve working with customers and managing
details.

B. Jobs that require traveling to different places.

C. Jobs that only last for a few months or weeks.

D. Jobs that involve managing hotel operations.
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2. What is the role of a Hotel Night Auditor?

A. Assisting guests with check-in, answering questions, and more.

B. Helping the head chef in a kitchen with preparing food.

C. Taking tourists to historic sites and museums.

D. Parking guests' cars at hotels and taking care of them.
3. What does a Flight Attendant do?

A. Helps guests book their stay and works on strategies to keep guests coming
back.

B. Oversees the whole hotel operation, ensuring guests have a great stay.

C. Ensures passengers have a good and safe flight by assisting them with their
needs.

D. Manages the daily operations of a spa and helps clients with their service
choices.
4. What does an Event Coordinator do?

A. Plans and organizes special events like weddings or business functions.

B. Knows everything about wine and helps restaurant guests choose the perfect
one.

C. Manages resort facilities and works to provide a memorable experience for
guests.

D. Helps guests with check-in, answering questions, and more.
5. What is the role of a Hotel Sales Coordinator?

A. Assisting hotel guests by arranging transportation, activities, and other
services.

B. Helps guests book their stay and works on strategies to keep guests coming
back.

C. Oversees the whole hotel operation, ensuring guests have a great stay.

D. Takes tourists to historic sites and museums, sharing detailed information.
6. What does an Executive Chef do?

A. Assists the head chef in a kitchen with preparing food.

B. Helps guests with check-in, answering questions, and more.

C. Leads a restaurant's kitchen team and is in charge of everything, from the
staff to the food quality.

D. Manages resort facilities and works to provide a memorable experience for
guests.
7. What is the purpose of the conclusion in the text?

A. To provide a summary of the different tourism jobs mentioned.

B. To encourage readers to pursue a career in the tourism industry.

C. To explain the importance of cultural exchange in the tourism industry.

D. To list the skills and interests required for each tourism job.
Correct answers: 1. A2.A3.C4.A5.B6.C7.B

2. Mark sentences as true or false:

1. Tourism jobs are limited to just hotels and travel agencies.
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2. Working in tourism often involves meeting new people and helping them have

a pleasant holiday.

Tourism jobs only involve working in an office environment.

A Hotel Night Auditor works during the day and assists guests with their

inquiries.

5. Chef's Assistants are responsible for helping in food preparation and
maintaining kitchen cleanliness.

6. Tour Guides usually work in outdoor settings like parks and natural reserves.

7. Valets are responsible for parking guests' cars and ensuring their safety.

8. Hotel Housekeepers are mainly responsible for the hotel's financial
management.

9. Flight Attendants help ensure passengers' safety and comfort during flights.

10.A Concierge's job includes arranging transportation and activities for hotel
guests.

11.Spa Managers typically work in gyms and fitness centers.

12.Event Coordinators specialize in planning tours and excursions.

13.Sommeliers are experts in wine and assist guests in selecting the best wine for
their meals.

14.Hotel General Managers oversee the entire hotel operation.

15.Travel Agents mainly work in airport operations.

Correctanswers: 1. F2.T3.F4. F5.T6.F7.T8.F9.T10.T11. F12.F13. T14. T15. F

B W

TEMA 1.3. Tourism organisations and agencies
Inan npakTU4HOro 3aHATTS Ne3

1.1. Warming-up Activities:

v" Divide the class into small groups or pairs, depending on the class size.

<

Provide each group with a whiteboard or a piece of paper and markers.

v" Instruct each group to brainstorm and list as many tourism organizations and
agencies as they can think of. Encourage them to think beyond the most obvious
ones like "travel agencies" and explore organizations involved in different aspects
of tourism, such as promotion, conservation, and regulation.

v" Encourage discussion by asking each group to briefly explain the role or function

of one of the organizations they mentioned. For example, if a group mentions

"UNWTO," ask them to explain what UNWTO does.

1.2. Presentation of Essential VVocabulary: advertisement, to advertise, artwork,

banner, budget, craft, customers' rights, demand, development, DIY (do-it-yourself),
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e-marketing, government organization, heritage, landscaped garden, lawn, leaflet,
locally, market segmentation, marketing tool, to meet the needs, mill, miniple,
multiple, (non-) governmental organization, pampered, to protect, search engine, to
stimulate, target customers, trade association, trade name.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 1-4 p. 7-8, Ex. 6 p. 9, Ex. 9-10 p. 10)

1.5. Listening (Ex. 5p. 9, Ex. 11 p. 10)

1.5. Speaking (Ask your partner about their interests. Then choose the best
activity for them. Ex. 7 p. 10)

1.6. Writing (Ex. 13 p. 11)

1.7. Grammar: The Present Perfect Tense (Unit 13, p.26 - Ex. 13.1 — 13.4), The
Past Perfect Tense (Unit 15, p.30 - Ex. 15.1 — 15.5), The Future Perfect Tense (Unit
24, p.48 - Ex. 24.1 - 24.2).

1.8. Home project: Create your own hypothetical travel agency. Decide on a
niche or specialization for your travel agency. This could be based on a specific type
of travel (e.g., adventure, luxury, eco-tourism) or a particular region or destination.
Select a destination that you will focus on for your travel agency. Research and
gather information about this destination, including its attractions, culture,
accommodations, and any unique experiences it offers. Develop a business plan for
your travel agency. This should include details such as your agency's name, mission
statement, target audience, and a description of the services you will offer.

1.9. Useful resources (p. 20-23 reposit.uni-sport.edu.ua; How to Know Your
Customers Better (A Guide for Tourism Businesses)
https://straightupwebsites.com/know-your-customers-in-tourism-and-travel/)

1.10. Additional Reading (Travel Agencies: Keys to Success)



https://straightupwebsites.com/know-your-customers-in-tourism-and-travel/
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HaBuyasabHi MaTepiaiu

1. babymxko C.P. English for Tourism Students: HaB4. MOCIOHHMK 3 MUCIMILIIHA

«Anrmiickka MoBa 3a mpodeciiHuM

CIIpsAMYBAHHAM)

CTYJICHTIB

cnemianbHOCTI 242 «Typusm» (amra. moBoro). — K.-3Benmropogka: KII
«3BIIII», 2016. — 162 c.
2. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. — 50 p.

3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,

2019. — P. 307.

JlomamiHe 3aBIaHHA

Role play a dialogue:

v" In pairs or small groups, assign roles to the students. Each group should have one
or two students playing the role of tourists and one student playing the role of a
tourism information center representative.
The students playing the role of tourists should research a specific tourist
destination they are interested in visiting. They should gather information about
the destination's attractions, accommodations, transportation options, and any
special events or activities.
Based on their research, each group should create a scenario where tourists visit a
tourism information center seeking information and assistance. Develop a short
script for the dialogue, outlining the questions the tourists have and the responses
the information center representative will provide.

v

3aBaaHHA 119 caMOCTIHOI podoTH

1. Individual work: Numerals. Irregular verbs (Appendix 1,p. 274).

2. Extra-reading activity: Travel Agencies: Keys to Success

In the exciting world of travel,
agencies play a vital role. They are
like guides that help travelers plan
their perfect holiday or business trip.
To be successful, travel agencies must
have a few key qualities and practices.

Firstly, customer service is the
heart of a travel agency's success.
Agents must listen to their clients'
needs and preferences to offer
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personalized travel advice. They should be patient, attentive, and ready to solve any
problems that may arise.

Secondly, having a wide range of options is essential. Successful travel agencies
provide a variety of destinations, accommodation types, and transportation methods.
This flexibility allows clients to customize their trips to fit their dreams and budgets.

Knowledge is another crucial factor. Travel agents should be experts on
different destinations and travel options. They must stay updated on the latest travel
trends and regulations, especially in a world where things can change quickly.

Technology also plays a significant role. A good travel agency uses the latest
booking systems and maintains a user-friendly website. They might also have a
mobile app to make planning and booking even easier for their clients.

Lastly, building relationships is key. This means not only forming strong
connections with clients but also with airlines, hotels, and tour operators. These
relationships can lead to better deals and unique offers for clients.

By focusing on these areas, travel agencies can create memorable experiences

for their clients, ensuring satisfaction and repeat business.
Adapted from https://www.travelmarketreport.com/RetailStrategies/articles/What-Are-the-

Keys-to-Travel-Agency-Success

Comprehension Questions:

What is the main role of travel agencies?

Why is customer service important for travel agencies?

How does offering a wide range of options benefit a travel agency?

Why must travel agents be knowledgeable about destinations and travel

regulations?

What technological tools should travel agencies use to enhance their service?

How do relationships with airlines and hotels benefit travel agencies and their

clients?

7. Discuss how a travel agency has helped you or someone you know in planning a
trip.

8. Imagine you are a travel agent. How would you handle a situation where a
client's flight was canceled last minute?

9. In your opinion, what could be the greatest challenge for a travel agency today?

10.Create a short advertisement for a travel agency, focusing on its key qualities

and services.

el NS S

o o

TEMA 1.4. Tourist motivations
Tema AJ151 CaMOCTIHHOT0 ONIPAIOBAHHA
1.1. Warming-up Activities (Group Discussion, p. 28)
1.2. Presentation of Essential Vocabulary: business tourism ecotourism, fam

trip (familiarization trip), incentive tour, leisure tourism, VFR (visiting friends and
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relatives), concrete conference day trip, fly-drive holiday, motivation, pilgrimage,
safari, study tour, trade fair, trek, trend, weekend break, authentic, high-rise, long-
haul.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 1-3 p. 29, Ex. 1-3 p. 33)

1.5. Listening (Ex. 1-4 p. 30, Ex. 1-2 p. 32)

1.5. Speaking (Ex. 1-6 p. 31, Ex. 1-3 p. 35)

1.6. Writing (Group work: create a poster with your groupmates on the topic
What motivates people to visit new places?)

1.7. Grammar: The Future-in-the-Past (https://grammarway.com/ua/future-in-
the-past), Ex.:https://test-english.com/grammar-points/b2/future-in-the-past/

1.8. Home project: Choose a destination and prepare a brief presentation that
gives a thorough description of your chosen destination and the motivations that
would inspire you to visit it.

1.9. Useful resources (p. 24-27; reposit.uni-sport.edu.ua; Motivation Factors of
the Tourists https://www.tutorialspoint.com/tourism_management/tourism_
management_motivation_factors_of tourists.htm)

1.10. Additional Reading (Understanding Travel Motivation: Why It Matters)

HaBuaabHi MaTepianu

1. ba6ymko C.P. English for Tourism Students: HaBY. MOCIOHUK 3 JMCITUILIIHU
«AHrmificeka MoBa 3a NOpo(eciiHUM CHpSIMYBaHHSIM» IS CTYACHTIB
cnemianbHocTi 242 «Typusm» (anria. moBoto). — K.-3Benmropogka: KII
«3BIIII», 2016. — 162 c.

2. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. —50 p.

3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. - P. 307.
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JlomamiHe 3aBIaHHA
Write an essay on the topic "Exploring Tourist Motivations”. Ask students to
research and identify various motivations that drive individuals to travel. Write a
short essay (around 500 words) discussing why you personally would be motivated to
travel. Explain which of the motivations you researched align with your interests and
why.

3aBaaHHA I caMOCTIiiiHOI podoTH

1. Individual work: Pronouns (Units 81-82, p. 162-164); Adjectives, Adverbs
(Units 97-100, p. 194-200)

2. Extra-reading activity: Understanding Travel Motivation: Why It
Matters

When people decide to travel, they have different reasons or motivations.
Understanding these travel motivations is very important, especially for those
working in the tourism industry. But why is it so important? Let's find out.

Firstly, knowing why people travel helps travel agencies and tour operators
create trips that match travelers' desires. For example, some people travel to relax on
a beach, while others want adventure, like hiking in mountains. When travel
professionals understand this, they can suggest the perfect destination and activities.

Secondly, understanding travel motivation can also help with marketing. If a
travel company knows that many of their customers travel to learn about new
cultures, they can focus their advertisements on cultural tours and experiences. This
makes the ads more effective because they speak directly to what customers want.

Thirdly, travel motivation is important for local communities and businesses. If
a city knows that tourists come mainly for its historical sites, it can invest in
preserving these sites and training excellent tour guides. This investment makes the
experience better for tourists, which can lead to more visitors and more income for
the city.

Lastly, understanding why people travel can lead to more responsible and
sustainable tourism. For instance, if .
tourists are motivated by nature,
destinations can create eco-friendly tours
that protect the environment. This way,
tourism supports conservation efforts and
educates tourists about the importance of
nature.

In conclusion, understanding travel
motivation is key for the success of the
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travel industry. It allows for better trip planning, more targeted marketing, improved
local development, and sustainable travel practices. Knowing what drives people to
explore the world helps in providing them with meaningful and memorable travel

experiences.
Adapted from https://www.quora.com/Why-is-it-important-for-people-in-the-tourism-business-to-have-a-
good-understanding-of-travel-motivation

Reading Comprehension Questions:

=

What is the benefit of understanding travel motivations for travel agencies?

How can travel motivations influence marketing strategies?

3. Why is it important for local communities to understand the motivations of

tourists?

How does understanding travel motivations contribute to sustainable tourism?

Describe a travel motivation you have and explain why it is important for you.

Discuss how a travel company can find out about the travel motivations of their

customers.

7. Give an example of how a travel motivation can change the kind of trip
someone might take.

8. In your opinion, what might be a new travel motivation that is becoming
popular today?

9. Imagine you are planning a travel itinerary for someone interested in history.
What would you include in their trip based on their motivation?

10.Write a paragraph about how the tourism industry can better cater to different

travel motivations.

no

oo b

3MICTOBHUI MOJYJIb 2. PLANNING AND BOOKING A HOLIDAY
TEMA 2.1. Transport in tourism

Ilnan npakTUYHOTO 3aHATTS Ned

1.1. Warming-up Activities (Prepare cards with different types of transport,
hand out one or two pictures to each student and ask to give the meaning for other
students to guess means of transport.)

1.2. Presentation of Essential VVocabulary: airline steward, moped, aisle seat,
motorbike, berth, overcrowding, boarding pass, overnight, cable car, passenger, to
charge, peak season, cheap day return, platform, coach, private hire , departure,
rate, discounted price, environmentally-friendly, ferry, scheduled flight, fuel,
security checks, gate, surcharge, hand luggage, take-off, landing, toll, long distance,
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travel pass, low environmental impact, twinned towns, luggage allowance, weekly,
mainland, window seat.

1.3. Vocabulary practice (Ex. 2 p. 12, Ex. 10 p. 14 / p. 44-45 Means of transport
/ Adjectives describing transport p. 46; flashcards, match words with their meanings,
fill in the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 1-3 p. 12-13, Ex. 11-13 p. 14-15)

1.5. Listening (Ex. 4-5 p. 13, Ex. 7-9 p. 13-14)

1.5. Speaking (Ex. 6 p. 11/ Ex. 1-3 p. 47)

1.6. Writing (Ex. 14, 15 p. 15)

1.7. Grammar: Passive Simple. (Unit 41, p.82 - Ex. 41.1 — 41.4), Passive
Continuous. (Unit 42, p.84 - Ex. 42.1 —42.4).

1.8. Home project: "Exploring Types of Transport in Tourism"

v Choose a real or fictional tourist destination that interests you.

v Research and identify at least three different modes of transportation that can be
used to reach your chosen destination. Examples may include air travel, train,
cruise ship, bus, car rental, or bicycle.

v' Evaluate Pros and Cons: For each mode of transportation you researched,
evaluate the advantages and disadvantages, considering factors such as cost,
convenience, comfort, environmental impact, and travel time.

v' Create a Comparison Chart: Create a chart or table that compares the various
modes of transportation based on your research. Include key details for each

option, such as cost estimates, travel time, and notable features.

1.9. Useful resources (p. 116-122 reposit.uni-sport.edu.ua)
1.10. Additional Reading (Exploring Diverse Modes of Transportation in the
World of Tourism)

HapuaJjbHi maTepiaan

1. babymko C.P. English for Tourism Students: HaB4. MOCIOHMK 3 AMCIUIUTIHU

«AHrmificbka MoBa 3a TpodeciiHUM CHpSIMyBaHHSM» IS CTYICHTIB
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cnemianbHOCTI 242 «Typusm» (anrn. moBow). — K.-3Benuropogka: KII

«3BIIII», 2016. — 162 c.
2. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. — 50 p.
3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. - P. 307.

JlomamiHe 3aBIaHHA
Write a short essay (around 500 words) exploring the importance of
transportation in the tourism industry and give your own opinion on the travel options
when planning a trip.

3aBIaHHA I CAMOCTIIHOI podoTH

1. Individual work: Real condition (Unit 25, p.50 - Ex. 25.1 — 25.4); Degrees of
comparison (Units 104 — 107, p. 208 — 214).
2. Extra-reading activity: Exploring Diverse Modes of Transportation in the

World of Tourism

Transportation plays a pivotal role in the world of tourism, shaping the travel
experience for millions of adventurers worldwide. This article
delves into five distinct modes of transportation commonly
used in tourism: Rail Travel, Air Travel, Water Travel, Road
Travel, and  Adventure  Tourism  Transportation.
Understanding these modes not only enhances travel
comprehension but also offers valuable insights into the
choices tourists make when embarking on their journeys.

Rail travel remains a timeless choice for tourists
looking to explore picturesque landscapes while enjoying the
comfort of a moving train. Scenic rail routes like the Glacier
Express in Switzerland or the Rocky Mountaineer in Canada
offer travelers breathtaking views of natural wonders. Trains
are celebrated for their eco-friendly attributes, reducing the
carbon footprint of travel. The nostalgia of train travel,
coupled with modern amenities, makes it an appealing choice
for many tourists.

Air travel has revolutionized tourism, connecting distant
corners of the globe with unprecedented speed and efficiency.
Airports serve as gateways to new adventures, with airlines providing a range of
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options from budget to luxury. The convenience and time-saving aspects of air travel
are undeniable, making it the preferred mode for long-haul journeys. However,
environmental concerns have spurred discussions on sustainable aviation, prompting
innovations like biofuels and electric planes.

Water travel includes an array of options, from cruise ships exploring the high
seas to river cruises through scenic waterways. Cruising offers tourists a unique blend
of comfort, entertainment, and exploration. River cruises, for instance, navigate
through cultural hotspots, bringing travelers closer to historical sites. Water travel is
often lauded for its all-inclusive packages, catering to a variety of traveler
preferences.

Road travel provides the ultimate freedom for tourists to chart their own
course, whether by car, bus, or motorhome. The road trip experience is characterized
by flexibility and spontaneity. It allows travelers to uncover
hidden gems along the way, savor local cuisine, and immerse
themselves in the culture of the places they visit. However,
road travel may come with challenges like traffic and
navigation, requiring careful planning.

Adventure tourism transportation is tailored for thrill-
seekers who crave adrenaline-pumping experiences. This mode
often involves unconventional means of travel, such as off-
road vehicles, zip lines, or even hot air balloons. Adventure
tourism transportation aims to create unforgettable memories
by taking travelers to remote and rugged locations where they
can engage in activities like mountain biking, hiking, or white-
water rafting.

Each mode of transportation in tourism offers a unique
set of advantages and experiences, catering to a diverse range
of traveler preferences. As the tourism industry continues to
evolve, the choice of transportation becomes increasingly
pivotal in shaping the overall journey. Understanding these
modes allows travelers to make informed decisions, balancing convenience,

sustainability, and personal preferences to create unforgettable travel experiences.
Adapted from https://geographicbook.com/tourism-and-types-of-transportation/

1. Choose the best answer to the following questions:

1. What is the purpose of this article?
A. To discuss the advantages and disadvantages of different modes of transportation
in tourism.
B. To provide a comprehensive guide to planning a trip using different modes of
transportation.
C. To explain the role of transportation in the world of tourism and its impact on
travelers.



https://geographicbook.com/tourism-and-types-of-transportation/
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. To compare the costs of different modes of transportation in tourism.

2. Which mode of transportation is known for its eco-friendly attributes?

. Rail Travel

. Air Travel

. Water Travel
. Road Travel

3. What is the main advantage of air travel in tourism?

. It connects distant corners of the globe.

. It offers budget-friendly options.

. It provides a more immersive travel experience.
. It reduces the carbon footprint of travel.

4. What is a characteristic of water travel in tourism?

. It offers all-inclusive packages.

. It provides flexibility and spontaneity.

. It allows travelers to uncover hidden gems.

. It caters to thrill-seekers with adrenaline-pumping experiences.

5. What is a potential challenge of road travel in tourism?

. Limited options for accommodation.

. Increased exposure to environmental pollution.

. Difficulties in navigating and dealing with traffic.

. Higher costs compared to other modes of transportation.

6. What is the main focus of adventure tourism transportation?

. Exploring picturesque landscapes.

. Providing comfort and entertainment.

. Engaging in adrenaline-pumping activities.
. Offering all-inclusive packages.

7. According to the article, why is understanding different modes of

transportation important for travelers?

A.

It allows them to make informed decisions and create unforgettable travel

experiences.

B.
C.
D.

It helps them save money on transportation costs.
It ensures a more sustainable approach to tourism.

It provides a comprehensive understanding of the tourism industry.
Correctanswers: 1.C2. A3.A4.A5.C6.C7. A

2. Think about your own answers to the following questions:

1. What do you think makes rail travel a unique and appealing mode of
transportation for tourists? Consider its environmental impact and the
experience it offers.
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2. Considering the speed and efficiency of air travel, how do you think it has
changed the way we perceive distance and explore the world?

3. From your viewpoint, what are the key attractions of water travel, such as
cruising on the high seas or river cruising?

4. In your opinion, what are the main advantages and potential drawbacks of road
travel, like traveling by car, bus, or motorhome? Share your thoughts on the
flexibility and spontaneity it offers, as well as the challenges it might present.

5. Reflect on the appeal of adventure tourism transportation, including
unconventional means like zip lines or hot air balloons. Why do you think this
mode of transportation is attractive to thrill-seekers, and what unique
experiences does it offer?

6. Given the diverse range of transportation modes in tourism, which one aligns
most closely with your personal preferences for travel and why? Consider
aspects like convenience, sustainability, and the type of experiences you seek.

TEMA 2.2. The airline industry
Ilnan npakTUYHOrO 3aHATTS Ned

1.1. Warming-up Activities:

v’ Before the class, prepare several short, easy-to-read texts on different aspects
of the airline industry. Each text should be on a separate topic and should be
brief enough to be read in a few minutes.

v" Divide the class into small groups (3-5 students per group). Each group will be
assigned a different text.

v’ Give each group their text. Allow them some time to read and understand the
content. Encourage them to note down any new vocabulary or interesting facts.

v’ After reading, each group discusses what they have learned from their text.
Encourage them to use English to express their thoughts, ask questions, and

clarify any doubts.

1.2. Presentation of Essential VVocabulary: air ticket, baggage, boarding card,
budget airline, carrier code, connecting flight, delay, direct flight, emissions, low-cost
carriers, long-haul (flights), short-haul (flights), non-stop flight, open-jaw trip,
paperless ticketing, return trip, scheduled airline, secondary airport, security control,

stopover, take-off, turnaround time.
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1.3. Vocabulary practice (Ex. 1-3 p. 76, Ex. 1-4 p. 77, p. 80; flashcards, match
words with their meanings, fill in the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 1-4 p. 78, Ex. 1-5 p. 80-81)

1.5. Listening (Ex. 1-3 p. 76, Ex. 1-4 p. 80)

1.5. Speaking (Ex. 1-3 p. 79, Ex. 1-2 p. 82)

1.6. Writing: Creative writing. Encourage students to brainstorm ideas about

their ideal air travel experience. Ask them to think about:

1) Their dream destination.

2) The type of airline they would choose (luxury, budget, etc.).

3) Their experiences at the airport (check-in, security, waiting areas).

4) The in-flight experience (seating, meals, entertainment, interactions with
passengers or crew).

5) Their feelings and thoughts during the journey.

6) Arrival and experiences at the destination airport.

1.7. Grammar (Ex. 1-3 p. 77, p. 124)

1.8. Home project.

1.9. Useful resources (Flying for business: https://www.linguahouse.com/esl-
lesson-plans/business-english/flying-for-business)

1.10. Additional Reading (Trends in the Airline Industry)

HapuaJjbHi maTepiaan

1. Robin Walker, Keith Harding Oxford for Carrers, Tourism. Oxford University
Press, 2009. — 144 p.

2. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. - P. 307.

JlomaniHe 3aBIaHHA

Choose 1 idea and role play a dialogue:
1. Check-In Conversation
Characters: Passenger and Check-In Staff
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Scenario: The passenger is checking in for a flight, asking about baggage allowance,
seat selection, and boarding time.
Language Focus: Travel-related vocabulary, polite requests, and providing personal
information.
2. Security Check Interaction
Characters: Passenger and Security Officer
Scenario: The passenger is going through the security check and has a few questions
about the process, such as what items need to be removed.
Language Focus: Instructions, security-related terms, and clarification questions.
3. Duty-Free Shopping
Characters: Shop Assistant and Traveler
Scenario: The traveler is inquiring about duty-free products, such as perfumes or
chocolates, and asks for recommendations and prices.
Language Focus: Describing products, making recommendations, and discussing
prices.
3aBaaHHA ISl CAMOCTIiiHOI po0oTH

1. Individual work: The Past Perfect Tense (Unit 15, p.32 - Ex. 15.1 — 15.3).

2. Extra-reading activity: Trends in the Airline Industry

The airline industry is constantly evolving, driven by technological
advancements, changing consumer preferences, and global economic dynamics. This
report highlights some of the key trends shaping the future of air travel.

1. Sustainable Aviation

Environmental concerns are at the forefront of the
airline industry. Airlines are increasingly adopting eco-
friendly practices, focusing on reducing carbon
emissions. The use of sustainable aviation fuels (SAFs)
and investment in more fuel-efficient aircraft are
significant steps towards greener skies. Some companies
are even exploring electric planes for short-haul flights.

2. Enhanced Passenger Experience

Airlines are continuously striving to enhance the passenger experience. This
includes improved in-flight entertainment systems, more comfortable seating, and
better customer service. Personalization is a growing trend, with airlines using data
analytics to offer customized travel experiences, such as tailored in-flight meals and
entertainment.

3. Health and Safety Innovations

The recent global pandemic has brought health and safety into sharp focus.
Airlines have implemented rigorous cleaning protocols, contactless services, and
health screenings. Air filtration systems on planes are also being upgraded to ensure
cleaner cabin air.
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4. Digital Transformation

Digital technology is transforming the airline industry. From online check-ins
to digital boarding passes, technology is making air travel more convenient and
efficient. Artificial intelligence (Al) is being used for personalized marketing,
operational efficiency, and even predicting maintenance needs.

5. New Business Models

The industry is seeing a shift in business models. Low-cost carriers continue to
grow in popularity, offering budget-friendly options without frills. On the other hand,
traditional airlines are diversifying their offerings to include premium economy
classes, blending comfort with affordability.

The airline industry is adapting to meet the demands of the modern world.
With a focus on sustainability, enhanced passenger experience, safety, digital
innovation, and adaptive business models, the future of air travel looks both exciting
and challenging.

1. Mark sentences as true or false:

1. The airline industry is decreasing its focus on environmental concerns.

2. Sustainable Aviation Fuels (SAFs) are being used to reduce carbon emissions
in the airline industry.

3. Airlines are reducing their focus on the passenger experience to cut costs.

4. The use of data analytics allows airlines to offer personalized travel
experiences.

5. Since the global pandemic, airlines have reduced their health and safety
protocols.

6. Upgraded air filtration systems in planes are an example of health and safety
innovations in the airline industry.

7. Digital technology is making air travel less convenient and efficient.

Acrtificial Intelligence (Al) is not being used in the airline industry.

9. Low-cost carriers are gaining popularity by offering budget-friendly options
with many luxury amenities.

10.Traditional airlines are now only offering luxury classes to remain competitive.

oo

Correctanswers: 1.F2. T3.F4. T5.F6. T7.F8. F9.F10. F

2. Reading Comprehension Questions

1. What are the main environmental initiatives mentioned in the report?

How are airlines trying to improve the passenger experience?

What changes have been made in the airline industry for health and safety?
Give examples of how digital technology is being used in the airline industry.
What is the difference between low-cost carriers and traditional airlines in
terms of their business models?

arowd
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TEMA 2.3. Types of accommodation
Il1aH NpakTUYHOTO 3aHATTSA Ne6

1.1. Warming-up Activities (Ex. 1 p. 16)

1.2. Presentation of Essential VVocabulary: barge, on call, bath towel, on site,
cabin, owner-occupied, campsite, porter, chambermaid, safe, complimentary, single
occupancy, doorman, studio apartment, en suite bathroom, tent, family-run,
timeshare, gym and spa, toiletries, house swap, valet parking, ironing, valuables,
laundry.

1.3. Vocabulary practice (Ex. 7-8 p. 18; flashcards, match words with their
meanings, fill in the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 2-3 p. 16-17, Ex. 6 p. 18)

1.5. Listening (Ex. 4 p. 17, Ex. 9-10 p. 19)

1.5. Speaking (Ex. 5p. 17, Ex. 11 p. 19)

1.6. Writing (Ex. 12 p. 19)

1.7. Grammar: The Present Perfect Continuous Tense (Unit 9, p.18 — Ex. 9.1-
9.4), The Past Perfect Continuous Tense (Unit 16, p.32 — Ex. 16.1-16.3).

1.8. Home project. Group work. Create a presentation on the topic “Exploring
the World of Accommaodation”.

1.9. Useful resources (Accommodation and hospitality (lesson plan)
https://www.linguahouse.com/esl-lesson-plans/general-english/accommodation-and-
hospitality-ielts-speaking-part-2-3)

1.10. Additional Reading (Types of accommodation: pros and cons)

HaBuaabHi maTepiaiu

1. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. — 50 p.
2. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.
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JlomamiHe 3aBIaHHA
Role play a dialogue: Booking a Hotel Room. 1. Student (Caller): Looking to
book a room. 2. Hotel Receptionist (Receiver): Assists with the booking process.
3aBaaHHA ISl CAMOCTIITHOI po0oTH

1. Individual work: Past participle, Pronouns.(Unit 81 - 85).
2. Extra-reading activity: Types of accommodation: pros and cons

When traveling, finding the right place to stay is important. There are many
types of accommodations, each with its advantages and disadvantages. Let’s look at
three popular options: Hotels, Hostels, and Vacation Rentals.

Hotels are one of the most common types of accommodations. They offer
various services like daily room cleaning, and they often have restaurants and
swimming pools.

Pros:

» Comfort: Hotels provide comfortable rooms and
often luxury services.

» Facilities: Many have facilities like a gym, spa,
or business center.

» Service: They offer room service and 24-hour
front desk assistance.

Cons:

» Cost: Hotels can be expensive, especially in
popular areas.

» Less Authentic: Staying in a hotel might not
offer a local experience.

» Standardization: Rooms can be similar, lacking
personal touch.

Hostels are budget-friendly and great for meeting other travelers. They usually
have shared rooms and bathrooms.
Pros:

> Affordable: Hostels are cheaper than hotels.
» Social: They are great for meeting people from around the world.
» Locations: Often located in the heart of the city.

Cons:

Privacy: Sharing rooms means less privacy.
Noise: They can be noisy, with people coming and going.
Facilities: Limited amenities compared to hotels.

YV V
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Vacation rentals, like Airbnb, are houses or apartments that you can rent for

your stay.
Pros:

» Space: More space than a hotel
room, often including a kitchen.

» Authentic Experience: Live like a
local in a real neighborhood.

» Privacy: More privacy than hotels or
hostels.

Cons:

> Inconsistent Quality: Experiences
can vary widely depending on the
host.

» No On-Site Services: No daily
cleaning or 24-hour desk.

> Self-Catering: You might have to bring or buy your essentials.

Each type of accommodation has its own set of pros and cons. Your choice
depends on your budget, the kind of experience you want, and what you value most

In your stay.

1. Choose the best answer to the following questions:
1. What is one advantage of staying in a hotel?
A. They offer room service and 24-hour front desk assistance.
B. They are great for meeting people from around the world.
C. They often have shared rooms and bathrooms.
D. They provide comfortable rooms and often luxury services.
2. What is one disadvantage of staying in a hostel?
A. They offer various services like daily room cleaning.
B. They can be noisy, with people coming and going.
C. They often have restaurants and swimming pools.
D. They provide comfortable rooms and often luxury services.
3. What is one advantage of staying in a vacation rental?
A. They offer various services like daily room cleaning.
B. They can be noisy, with people coming and going.
C. They provide comfortable rooms and often luxury services.
D. They provide more space than a hotel room, often including a kitchen.
4. What is one disadvantage of staying in a vacation rental?
A. They offer room service and 24-hour front desk assistance.
B. They often have shared rooms and bathrooms.
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C. They can be noisy, with people coming and going.
D. They might have inconsistent quality depending on the host.
5. Which type of accommodation is budget-friendly and great for meeting
other travelers?
A. Hotels
B. Hostels
C. Vacation rentals
D. None of the above
6. What is one disadvantage of staying in a hotel?
A. They offer room service and 24-hour front desk assistance.
B. They might not offer a local experience.
C. They are great for meeting people from around the world.
D. They provide more space than a hotel room, often including a kitchen.
7. What is one advantage of staying in a hostel?
A. They provide comfortable rooms and often luxury services.
B. They can be noisy, with people coming and going.
C. They often have restaurants and swimming pools.

D. They are cheaper than hotels.
Correctanswers: 1.A2.B3.D4.D5.B6.B7.D

TEMA 2.4. Hotel Staff
Tema aJ1s1 CaMOCTIHHOT0 ONIPAIOBAHHA

1.1. Warming-up Activities (Divide the class into small groups. Each group
receives a card with a role typically found in a hotel (e.g., receptionist, bellhop,
housekeeper, concierge). Without speaking, one member acts out the role while the
others guess).

1.2. Presentation of Essential VVocabulary: budgetary, maintenance, carpentry,
plumbing, chambermaid, porter, changeover, rotas, complaints, shifts, customer care,
shuttle, entry-level post, strenuous, equipment, tip, errands, to liaise, go fer, to patrol,
housekeeper, to restock, law-enforcement, trespasser, linen.

1.3. Vocabulary practice (Ex. 1 p. 20, Ex. 4 p. 21, Ex. 9 p. 22; flashcards, match
words with their meanings, fill in the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 2-3 p. 20-21, Ex. 8 p. 22)

1.5. Listening (Ex. 2 p. 21)
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1.5. Speaking (Ex. 6-7 p. 21, Ex. 11-12 p. 23)

1.6. Writing (Ex. 10 p. 23)

1.7. Grammar: Indirect Speech (Unit 46, p.92 - Ex. 46.1 — 46.2)

1.8. Home project: Ask students to interview someone who works in a hotel,
either in person, over the phone, or via email (or just find interview in the internet).
They should prepare questions about the person's daily responsibilities, challenges,
and the skills needed for their job. Students will then write a report summarizing their
findings, reflecting on how this insight deepens their understanding of hotel
operations and staff roles.

1.9. Useful resources (25 HOTEL TRENDS OF THE PAST 25 YEARS
https://www.hoteliermagazine.com/25-hotel-trends-of-the-past-25-years/?cn-
reloaded=1)

1.10. Additional Reading (Behind the Scenes: A Day in the Life of Hotel Staff)

HapuaJjbHi MmaTepiaan

1. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. —50 p.
2. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.

JlomaniHe 3aBaaHHs
Assign each student a specific role within hotel staff (e.g., hotel manager, front
desk clerk, housekeeping, chef). Their task is to create a short presentation about this
role, covering job responsibilities, required skills, and daily challenges. Encourage
them to include visuals and real-world examples. Presentations will be shared in the
next class, offering a comprehensive view of various hotel staff roles.
3aBaaHHA 1JIsl CAMOCTIiiiHOT po6oTH

1. Individual work: Indirect Command (Unit 47, p.94 - Ex. 47.1 — 47.3).

2. Extra-reading activity: Behind the Scenes: A Day in the Life of Hotel
Staff
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Welcome to the bustling world of a five-star hotel, where every staff member
plays a vital role in delivering exceptional service. From the meticulous housekeepers
to the ever-smiling front desk clerks, each individual contributes to the seamless
operation of the hotel. Let's take a peek into their day.

The day starts early for the housekeeping team, ensuring every room is spotless

- and welcoming. Meanwhile, the kitchen
staff is already preparing a lavish
breakfast buffet. At the front desk,
receptionists are busy checking out early
departures and preparing for new
arrivals. Throughout the day, concierges
assist guests with everything from tour
bookings to dinner reservations. As the
sun sets, the focus shifts to the hotel's restaurants and bars, where chefs and
bartenders showecase their skills. Behind the scenes, the management team oversees
operations, ensuring guest satisfaction.

Each role in a hotel requires specific skills and a passion for hospitality. It's a
world where attention to detail, efficiency, and excellent customer service are
paramount.”

Adapted from https://thehospitalitydaily.com/day-in-the-life-of-hotel-staff-member/

1. Mark sentences as true or false.

1. Housekeeping staff typically start their day in the afternoon. (False)

The kitchen staff prepares meals for the entire day in the morning. (True)
Receptionists mainly handle guest check-ins in the morning. (False)

The concierge service is limited to booking tours. (False)

Chefs and bartenders become more active in the evening. (True)

arwn

Correctanswers: 1.F2. T3.F4. F5. T
2. Answer the following questions:

1. What are two key responsibilities of the front desk staff?
2. Why is the role of housekeeping crucial in a hotel?
3. Mention one skill that is essential for hotel staff.

TEMA 2.5. How to Book a Holiday

Ilnan npakTUYHOTO 3aHATTS Ne/

1.1. Warming-up Activities (Ex. 1 p. 24)
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1.2. Presentation of Essential VVocabulary: resort, amenities, insurance, balance,
midweek, cancellation, overseas, complimentary, refund, currency, reservation,
discount, disease, risk, expiry, signature, fee to upgrade, health wise, transfer,
Immunization, vaccination, inconvenience, visa.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 2-3 p. 24-25, EX. 7-6 p. 26)

1.5. Listening (Ex. 4-5 p. 25, Ex. 9 p. 27)

1.5. Speaking (EXx. 6 p. 25)

1.6. Writing (Ex. 10 p. 27)

1.7. Grammar: Indirect Questions (Unit 49, p.98 - Ex. 49.1 — 49.3).

1.8. Home project: "Plan Your Dream Holiday". Students will plan their dream
holiday, including destination selection, transportation, accommodation, activities,
and budget. They should research and create a detailed itinerary that covers all
aspects of the trip. The project includes a written plan and a visual component, like a
PowerPoint presentation or a poster.

1.9. Useful resources (Tips and Tricks for Booking Clients Over the Phone
https://joinmya.com/blog/busy-with-booking-part-4-tips-and-tricks-for-booking-
clients-over-the-phone)

1.10. Additional Reading (“Boosting Holiday Bookings: A Guide for Hotels")

HapuaJjbHi maTepiaan

1. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. —50 p.
2. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.

JlomamiHe 3aBIaHHA
Role play a dialogue. The customer approaches the travel agent to book a

holiday. They discuss various options, including destinations, dates, budget,



XKuromupcbka
nonitexHika
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accommodation types, and activities. The travel agent suggests different packages

and deals with the customer's preferences and questions.

YV V V VYV V

holiday bookings for hotels.

Dialogue Points:

Discussing destination preferences (beach, city, adventure, etc.).

Deciding on travel dates and duration.

Considering budget constraints.

Exploring accommaodation options (hotels, resorts, hostels, etc.).

Selecting activities (sightseeing, sports, relaxation, etc.).

3aBIaHHA I CAMOCTIIHOI podoTH

Individual work: Sequence of Tenses (https://grammarway.com/ua/sequence-
of-tenses). Ex.: https://test-english.com/grammar-points/b1/review-verb-tenses-

b1/

Extra-reading activity: “Boosting Holiday Bookings: A Guide for Hotels"

In today's competitive travel industry, hotels must understand what travelers
expect and how to effectively increase holiday bookings. This report explores the top
three traveler expectations, strategies to enhance online bookings, and ways to boost

Top Three Traveler Expectations for Holiday Bookings

Value for Money: Travelers expect good
value, which doesn't always mean the lowest
price. They look for quality service, comfortable
accommodation, and additional benefits like free
Wi-Fi or breakfast. A survey showed that 70% of
travelers consider value for money as a primary
factor in booking decisions.

Convenience: Ease of booking and flexible
cancellation policies are crucial. Online booking
systems should be user-friendly, and customer
service should be readily available. Studies
indicate that over 60% of travelers are more likely

to book if the process is simple and straightforward.

Unique Experiences:

Modern travelers seek unique and personalized

experiences. Offering packages that include local tours or special events can be a
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major draw. Approximately 50% of holiday-goers prefer hotels that provide unique
experiences.
How to Increase Holiday Bookings Online

Optimize Your Website: Ensure your website is visually appealing, easy to
navigate, and mobile-friendly. High-quality images and clear, concise information
can significantly impact booking decisions.

Leverage Social Media: Use social media platforms to showcase your hotel
and engage with potential guests. Share guest reviews, special offers, and attractive
photos of your property.

Offer Online Deals: Exclusive online promotions can attract more bookings.
Consider offering seasonal discounts or package deals that combine accommodation
with other services.

Boost Your Hotel’s Holiday Bookings

Personalize Guest Experiences: Tailor your
services to meet the specific needs of your guests.
Personal touches like greeting guests by name or
offering customized room settings can leave a lasting
Impression.

Focus on Reviews: Encourage satisfied guests
to leave positive reviews. Positive online reviews can
significantly influence potential guests' booking
decisions.

Engage with Past Guests: Keep in touch with former
guests through email newsletters or loyalty programs. Reminding them of their
previous positive experiences can encourage repeat bookings.

Understanding traveler expectations and adopting effective online strategies are
key to increasing holiday bookings for hotels. By focusing on value, convenience,
unique experiences, and personalized service, hotels can stand out in a crowded

market and attract more guests.
Adapted from https://www.siteminder.com/r/holiday-bookings/

1. Mark sentences as true or false:

1. 70% of travelers consider value for money as a primary factor in their booking

decisions.

Travelers are less likely to book if the online booking process is complex.

3. Offering unique and personalized experiences is not important for modern
travelers.

4. A hotel’s website does not need to be mobile-friendly to attract online
bookings.

no
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5. Using social media to showcase the hotel can engage potential guests
effectively.

6. Exclusive online promotions are not effective in attracting more bookings.

7. Personalizing guest experiences has no significant impact on their satisfaction.

8. Online reviews have a significant influence on potential guests' booking
decisions.

9. Keeping in touch with former guests through email newsletters can encourage
repeat bookings.

10.About 50% of holiday-goers prefer hotels that provide unique experiences.

Correctanswers: 1. T2. T3.F4.F5.T6.F7.F8.T7T9.T10.T
2. Answer the following questions:

1. What is considered the most important factor by 70% of travelers when

booking holidays?

Why is having a user-friendly online booking system important?

How can hotels offer unique experiences to their guests?

4. What are two ways to increase holiday bookings online mentioned in the
report?

5. Why are positive reviews important for hotels?

3MICTOBHHUI MOJYJIb 3. INTERNATIONAL TOURISM

TEMA 3.1. Guided tours across the UK
TEMA 3.2. European holiday resorts

W N

Ilnan npakTHYHOTrO 3aHATTS Ne8

1.1. Warming-up Activities (Imagine you are a tour guide leading a group of
travelers on a European adventure. In pairs, take turns describing your dream
European tour itinerary to your partner. Share at least three must-visit destinations
and the reasons why each place is worth exploring. Afterward, switch roles, and
listen attentively as your partner shares their dream tour.)

1.2. Presentation of Essential Vocabulary: artefact, arts festival, barbarian,
Beefeater, burial, cosmopolitan, courtyard, craftsman, Crown jewels, ditch,
drawbridge, harsh, loch, melting pot, Norman, parkland, pond, service sector, skyline,
textile, tribe, Victorian, Viking, waxwork, wooden, worship, marble, Muslim, party-
going, racing track, reindeer, requirement, Seven Wonders of the World, shelter, sled

safari, snowmobiling, starter, to suit, temple, ancient, to be steeped in (history), tailor-
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made, civilisation, cliff, contested, cutting-edge, gateway, glacier, Greenland, hot
spring, Inuit, Lapland.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc)

1.4. Reading (Ex. 1-4 p. 28-29, Ex. 1 p. 31, Ex. 1-4 p. 32-33, Ex. 7-6 p. 26, EX.
8-10 p. 34-35)

1.5. Listening (Ex. 5 p. 29, Ex. 7-9 p. 30, EX. 5 p. 33)

1.5. Speaking (Ex. 6 p. 29, Ex. 11 p. 31, Ex. 6 p. 33, Ex. 7 p. 34)

1.6. Writing (Ex. 11 p. 35)

1.7. Grammar: Conditionals I,11 and unless (Unit 37, p.74; Unit 38, p.76).

1.8. Home project: "Design Your Own Guided Tour of the UK". Research
various regions in the UK and select specific locations for a guided tour. Design a 7-
day itinerary that includes historical sites, cultural attractions, natural landscapes, and
local experiences. Create a digital brochure or a PowerPoint presentation detailing the
tour with descriptions, photos, and practical information (accommodation,
transportation, dining options). Present your guided tour in the next class, explaining
why you chose each location and what travelers can learn and experience there.

1.9. Useful resources (The Ultimate Guide to Planning Your First Solo Trip
Abroad https://www.thetravelmagazine.net/the-ultimate-guide-to-planning-your-first-
solo-trip-abroad/)

1.10. Additional Reading ("Discover the Charm of the Amalfi Coast: A
Traveler's Brochure")

HaBuaabHi maTepiaiu

1. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. — 50 p.
2. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.
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JlomamiHe 3aBIaHHA
"European Holiday Resorts". Choose a holiday resort in Europe (e.g., the French
Riviera, the Greek Islands, the Italian Amalfi Coast). Write an engaging travel article
about the resort, covering its main attractions, activities, local cuisine, and unique
features. Include practical information like the best time to visit, accommodation
options, and tips for travelers. The article should be around 500 words and aim to
persuade readers to visit the resort.

3aBaaHHA ISl CAMOCTIITHOI po0oTH

1. Individual work: Infititive (Units 53 — 57, p. 106 — 114)
2. Extra-reading activity: "'‘Discover the Charm of the Amalfi Coast: A
Traveler's Brochure™

Welcome to the Amalfi Coast, Italy's coastal
gem! Renowned for its breathtaking scenery, rich
history, and vibrant culture, this destination is a
must-visit for anyone exploring Europe. Let’s dive
into the wonders of the Amalfi Coast.

Explore the Amalfi Coast

Picturesque  Villages: Wander through
charming villages like Positano, Amalfi, and
Ravello. Each offers unique experiences with their
colorful houses, quaint streets, and stunning sea
views.

Historical Landmarks: Visit the Amalfi
Cathedral, an architectural marvel, and the Villa Rufolo in Ravello, known for its
beautiful gardens and spectacular views.

Gastronomic Delights: Savor the authentic flavors of Italian cuisine. Don’t
miss the local seafood, limoncello, and the famous Neapolitan pizza.

Activities for Everyone

Beach Relaxation: Lounge on beautiful beaches like Marina Grande and
Fornillo. Enjoy the sun and the crystal-clear waters of the Mediterranean.

Hiking Trails: Take the Path of the Gods, a famous hiking trail offering
stunning coastal views.

Boat Tours: Explore hidden coves and grottoes with a scenic boat tour around
the coastline.

Practical Information
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Best Time to Visit: The ideal time is from April to June and September to
October for pleasant weather and fewer crowds.

Accommodations: From luxury hotels to cozy B&Bs, there’s something for
every budget.

Getting There: Easily accessible from Naples, with options to travel by bus,
car, or ferry.

The Amalfi Coast isn't just a destination; it's an experience. Its combination of
natural beauty, historical richness, and culinary excellence makes it a top choice for
travelers. Whether you're seeking relaxation, adventure, or cultural immersion, the

Amalfi Coast awaits with open arms.
Adapted from https://www.positano.com/en/e/amalfi-coast-free-guidebook

1. Choose the best answer to the following questions:

1. Which of the following is NOT mentioned as a characteristic of the Amalfi

Coast?
A. Quaint streets
B. Vibrant nightlife
C. Picturesque villages
D. Stunning sea views

2. What is one of the historical landmarks to visit on the Amalfi Coast?
. Marina Grande
. Amalfi Cathedral
. Path of the Gods
. Neapolitan pizza

3. When is the best time to visit the Amalfi Coast?
. January to March
. April to June
. July to August
. November to December

4. What is a popular activity on the Amalfi Coast?
. Skiing
. Scuba diving
. Hiking
. Horseback riding

5. How can you reach the Amalfi Coast from Naples?
. By train
. By plane
. By bus
. By bike

OO > O0Om> OO wW>

0O w>

Correctanswers:1.B2.B3.B4.C5.C
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2. Answer the questions:

1. Name three villages mentioned in the brochure that are part of the Amalfi
Coast.

What are two historical landmarks you can visit on the Amalfi Coast?

What is a famous local drink you should try?

What is the name of the popular hiking trail on the Amalfi Coast?

According to the brochure, what is the best time to visit the Amalfi Coast?

TEMA 3.3. A guide to the USA
Ilnan npakTU4YHOTrO 3aHATTS N9

abhw

1.1. Warming-up Activities (Before the lesson, prepare the list of popular U.S.
destinations and write each destination name on a separate card or piece of paper.
Distribute a card with a U.S. destination name on it to each student. Instruct students
not to show their cards to anyone else. Set a timer for 5 minutes, students must walk
around the classroom and engage in conversations with their classmates. They should
ask questions or give hints about the U.S. destination on their card without revealing
the actual name. The goal is for students to guess each other's destinations by asking
questions and gathering clues.)

1.2. Presentation of Essential VVocabulary: indie, mansion, medical insurance,
neighbourhood, racetrack, shell, steep, striking, sunshine, tournament, visa, waiver,
amusement park, ATM (US)/cash point machine, bird of prey, borough,
comprehensive travel insurance, cooling, department store (US) / shopping centre
(UK), disease, gift shop.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc.)

1.4. Reading (Ex. 1-4 p. 36-37, Ex. 8-11 p. 38)

1.5. Listening (Ex. 5-6 p. 37, Ex. 12 p. 39)

1.5. Speaking (Ex. 7 p. 37)

1.6. Writing (Write a travel brochure promoting a guided tour to a specific U.S.
destination)

1.7. Grammar: Conditionals (I11) (Unit 39, p. 78)

1.8. Home project (Ex. 13 p. 39)
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1.9. Useful resources (Journey into the Heart of Sri Lanka
https://www.thetravelmagazine.net/journey-into-the-heart-of-sri-lanka/)
1.10. Additional Reading (Exploring the Diverse Landscapes of the USA: A

Traveler's Guide)

HaBuaJjabHi maTepiaan

1. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. —50 p.
2. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.

JlomamiHe 3aBIaHHA
Assign each student a different U.S. destination (e.g., New Orleans, Chicago,
Miami, etc.). Instruct them to research and compile information about the
destination's top tourist attractions, cultural highlights, historical sites, and local
cuisine. Ask students to create a detailed travel itinerary for a 3-day tour of their
assigned destination, including a day-by-day schedule of activities, places to visit,

and suggested dining options.

3aBIaHHA I CAMOCTIIHOI po0oTH

1. Individual work: Much, Many, (a) little, (a) few. (Unit 86. p. 172, Ex. 86.1 —

86.5).
2. Extra-reading activity: Exploring the Diverse Landscapes of the USA: A

Traveler's Guide

Welcome to the United States of America, a vast country renowned for its
incredible diversity in landscapes, cultures, and experiences. Whether you are a
nature lover, a history enthusiast, or an urban explorer, the USA offers something
unique for every traveler.

1. The Bustling Cities: New York and Los Angeles

Our journey begins in the bustling streets of New York
City, known as "The Big Apple." Here, iconic landmarks like
the Statue of Liberty, Times Square, and Central Park await.
Meanwhile, on the opposite coast, Los Angeles dazzles with
its Hollywood glamour and beautiful beaches.

Activity Suggestion: Take a guided tour in New York
to learn about its rich history and visit a studio in Los Angeles
to see where movies are made.
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National Park in Wyoming captivates with geysers, hot
springs, and diverse wildlife.
Activity Suggestion: Hike a trail in the Grand Canyon

air, and Creole cuisine delights the senses. In San
Francisco, the Golden Gate Bridge and vibrant
neighborhoods like Chinatown showcase the

explore landmarks like the White House and the

Smithsonian museums. Boston's Freedom Trail

offers a walk through American history, with

2. Natural Wonders: Grand Canyon and Yellowstone National Park
for stunning vistas and watch OIld Faithful erupt in
Yellowstone.
city's eclectic charm.
Activity Suggestion: Attend a jazz concert
sites like the Boston Tea Party Ships and
Museum.

Next, we venture into the heart of nature. The Grand
‘ =
3. Cultural Melting Pot: New Orleans and San Francisco
in New Orleans and ride the famous cable cars in San Francisco.
Activity Suggestion: Take a guided tour

Canyon in Arizona is a testament to the power of natural
forces, offering breathtaking views. Further north, Yellowstone
Experience the cultural diversity of the
USA in New Orleans, where jazz music fills the
4. Historical Landmarks: Washington D.C. and Boston
In Washington D.C., the nation's capital,
of the U.S. Capitol in Washington D.C. and follow the Freedom Trail in Boston.
5. Unforgettable Experiences

Finally, no trip to the USA is complete
without experiencing a traditional American
diner, visiting an amusement park, and attending
a baseball game to immerse yourself in the local
culture and spirit.

Activity Suggestion: Try a classic
American burger at a diner, spend a day at
Disneyland, and catch a baseball game.

From coast to coast, the USA is a tapestry of experiences waiting to be
discovered. Each destination offers its unique charm and adventures, making it an

unforgettable journey for every traveler.
Adapted from https://www.tripadvisor.com/Tourism-g191-United_States-Vacations.html

1. Mark sentences as true or false

1. New York City is known as "The Big Orange."
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2. The Grand Canyon is located in Wyoming.
3. Los Angeles is famous for its beaches and Hollywood.
4. Yellowstone National Park is known for its skyscrapers and urban landscapes.
5. In New Orleans, you can experience jazz music and Creole cuisine.
6. The Golden Gate Bridge is a famous landmark in New York.
7. Washington D.C. is the capital of the USA and home to the White House.
8. The Freedom Trail is a famous walking trail in Washington D.C.
9. Visiting an American diner and trying a classic American burger is

recommended for travelers.
10.The Statue of Liberty is located in Los Angeles.

Correctanswers: 1.F2.F3. T4 F5T6.F7.T8.F9.T10. F

2. Choose the best option to each question:
1. Which two cities are mentioned in the first paragraph?
. New York and San Francisco
Los Angeles and New Orleans
New York and Los Angeles
. San Francisco and Washington D.C.
2. What is the main attraction in the Grand Canyon?
. Geysers
Hot springs
Diverse wildlife
. Breathtaking views
3. In which city can you experience jazz music and Creole cuisine?
A. New Orleans
B. San Francisco
C
D

OOW>» UOWpP

. Boston
. Washington D.C.
4. What activity is suggested in the fourth paragraph?
A. Take a guided tour of the U.S. Capitol
B. Attend a jazz concert
C. Hike a trail in the Grand Canyon
D. Visit a studio in Los Angeles
5. According to the text, what should you do to immerse yourself in the local
culture and spirit?
A. Take a guided tour of the U.S. Capitol
B. Attend a baseball game
C. Visit an amusement park
D. Try a classic American burger at a diner
6. Which phrase best describes the USA's diversity?
A. Incredible landscapes
B. Vibrant neighborhoods
C. Eclectic charm
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D. Tapestry of experiences

Correctanswers: 1.C2.D3.A4.A5.B6.D

3. Answer the following questions:

1.

2.

What are the unique attractions or characteristics of each city mentioned in the
article?

Discuss the natural landscapes and features of the Grand Canyon and
Yellowstone National Park. What makes these places special?

What cultural aspects of New Orleans and San Francisco are highlighted in the
article? How do these cities contribute to the USA's cultural diversity?

Explain the historical importance of Washington D.C. and Boston as described
in the article. What historical landmarks or events are associated with these
cities?

Based on the destinations and activities mentioned, plan your ideal trip across
the USA. Which places would you visit and why? What activities would you
like to do in each location?

TEMA 3.4. Ecotourism: history and principles
Ilnan npakTuyHoro 3auaTrs NelO

1.1. Warming-up Activities (Group discussion: Do you agree or disagree with

the quote: In every walk with nature, one receives far more than he seeks.)

1.2. Presentation of Essential VVocabulary: biologist, educational focus, carbon

emission, endangered species, carbon footprint, renewable energy source, carbon-

neutral, solar-powered, coral reef, sustainability, eco-friendly.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in

the gaps, make up sentences / stories / riddles etc.)

1.4. Reading (Ex. 1-3 p. 40, Ex. 7-8 p. 42)

1.5. Listening (Ex. 9 p. 42-43)

1.5. Speaking (Ex. 4-6 p. 41)

1.6. Writing (Ex. 10 p. 43)

1.7. Grammar: Modals: Can, May, Must. (Unit 26 - 30. p. 52 — 60)
1.8. Home project: project work “Ecotourism in Ukraine”

1.9. Useful resources ( p. 107-115 https://reposit.uni-sport.edu.ua/ )
1.10. Additional Reading (given below)
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HaBuyaabHi maTepianu

1. babymko C.P. English for Tourism Students: HaB4. MOCIOHHK 3 AWCITUILTIHH
«Anrmiiceka MoBa 3a TpOQeciiHUM CIpSMYBaHHSAM» JJIA CTYJCHTIB
cnemianbHOCTI 242 «Typusm» (amra. moBoro). — K.-3Benmropogka: KII
«3BIIII», 2016. — 162 c.

2. Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. — 50 p.

3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.

JlomamiHe 3aBIaHHA
Choose one topic and write an opinion essay (10-15 sentences):

1. Eco-Friendly Travel Choices: Express your opinion on the responsibility of
travelers to make eco-friendly choices when planning their trips. Should
travelers actively seek out and support eco-friendly accommodations and tour
operators?

2. The Future of Ecotourism in Your Hometown: Discuss the potential for
ecotourism in your own region or hometown. Share your opinion on whether it
would be a viable and positive development for your community.

3. The Benefits and Drawbacks of Ecotourism: Share your opinion on whether
ecotourism brings more benefits or drawbacks to the environment and local
communities.

3aBaaHHA ISl CAMOCTIiHOT podoTH

Extra-reading activity:
1. Read the article and choose the most suitable title for it.

a) “Ecotourism: A New Way of Exploring Nature Responsibly”
b) “The Trans-Amazonian Highway: A Path to Ecotourism and Conservation”
c) “The Surui People’s Journey: Ecotourism, Culture, and Community”

In the past, if you wanted to go on holiday, you chose a hotel by the sea or in
the mountains, and then you flew there. But now there’s a new kind of tourism:
ecotourism. It’s about going to places with beautiful natural things to see, but not
changing them. And it’s about learning from the local people about how to look after
these special places.

There are many different kinds of ecotourism. In some places, they build hotels
which don’t change the environment. They use water and energy carefully, and they
make sure that they don’t produce too much rubbish. Tourists can stay in these hotels
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and go for walks in the forest. In other places, they have campsites, where tourists
can sleep in tents. The money from the campsites goes to help the local people look
after the forest. And in some places, tourists can stay with local people in their
houses. These people get money from the tourists, and the tourists learn about the
local way of life.

One place where ecotourism is growing is in the Amazon rainforest. This is a
very big forest in South America. It has millions of different plants and animals, and
thousands of rivers. Some of the trees in the forest are hundreds of years old. But
every year, many of these trees are cut down. People do this because they want to sell
the wood, and also because they want to grow crops like bananas and coffee. When
the trees are gone, the land becomes dry, and then it’s difficult to grow anything. The
government of Brazil wants to stop this happening. So it’s building a road called the
Trans-Amazonian Highway, which is 4,000 kilometres long. The idea is that the road
will bring more people to the forest, and then they will look after it.

The government hopes that the road will bring more money to the local people.
But some of the people living in the forest don’t want to leave their homes. They
don’t want to work for the big companies that are coming, and they don’t want to sell
their land. So they’re starting to build small hotels and campsites on their land.
Tourists can stay there, and go for walks in the forest. The tourists can also learn
from the local people about how to look after the forest.

AL

> { :"f
A

The local people hope
that ecotourism will bring
money to their communities.
For example, the Surui people
have a hotel called Aldeia
Surui. They use the money
from the hotel to buy medicine
for their children, and to send
their young people to
university. The Surui people
also teach the tourists about
the forest. They show them which plants you can eat, and which plants you can make
clothes from or use as medicine. The tourists can also learn about the Surui culture.
They can listen to Surui music, and watch Surui dances.

But not everyone is happy with the new hotels and campsites. Some people
think that the tourists will damage the forest. If too many people come, there will be
more rubbish and more noise. This could be bad for the animals and plants. And if
the tourists cut down more trees, this could be very bad for the forest. Also, some
people think that the new hotels and campsites are not real ecotourism. They are just
another kind of business. The Surui people say that their hotel is different because it’s
run by the community, and because it helps the community. But other people say that
it’s difficult to know what is real ecotourism. For example, some people say that the
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Surui people should not have a hotel at all. It’s difficult to know what the answer is to
these questions.
Adapted from https://ecotourism.org/what-is-ecotourism/

2. Choose the best option to each question:

1. What is ecotourism?
A. Staying in hotels by the sea or in the mountains
B. Learning from local people about how to protect beautiful natural places
C. Changing the environment to suit tourists’ needs
D. Building campsites and tents in the forest

2. How do ecotourism hotels minimize their impact on the environment?
A. Using water and energy carefully
B. Producing large amounts of rubbish
C. Cutting down trees for wood
D. Changing the local way of life

3. Why are trees cut down in the Amazon rainforest?
A. To sell the wood and grow crops
B. To make room for ecotourism campsites
C. To create highways for transportation
D. To protect the forest and its wildlife

4. What is the purpose of the Trans-Amazonian Highway?
A. To bring more people to the forest for ecotourism
B. To provide transportation for local communities
C. To cut down more trees for economic growth
D. To destroy the Amazon rainforest

5. How do the Surui people benefit from their hotel, Aldeia Surui?
A. It helps them buy medicine for their children and send young people to university
B. It damages the forest and disrupts the local ecosystem
C. It teaches tourists about the Surui culture without involving the community
D. It brings more noise and rubbish to their community

6. Why are some people against the new hotels and campsites?
A. They believe tourists will damage the forest and disrupt the ecosystem
B. They think the community should not be involved in ecotourism
C. They want more tourists to visit the Amazon rainforest

D. They think the Surui people should not have a hotel at all
Correctanswers: 1.B2. A3. A4.A5. A6. A

3. Give answers to the following questions:

1. What is ecotourism, and how does it differ from traditional tourism?

2. Describe the different forms of ecotourism mentioned in the article. Provide
examples of each.

3. How do these various forms of ecotourism contribute to environmental
conservation and local communities?
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4. How are local communities, such as the Surui people, involved in ecotourism,
according to the article? What benefits do these communities hope to gain from

ecotourism?

5. List some of the benefits that ecotourism can bring to both the environment and
local communities, as mentioned in the article.

6. How can tourists contribute to responsible ecotourism? What actions should
they take to minimize their impact on the environment?

TEMA 3.5. New tourist destinations
IInan npakTnyHoro 3anaTTs Nell

1.1. Warming-up Activities “Destination Charades”. Create a list of new tourist
destinations, both real and fictional. Distribute the destination cards among the
students randomly. Ask them to take turns acting out a new tourist destination
without using words, and their classmates will try to guess the destination.

1.2. Presentation of Essential VVocabulary: abseiling, ice sculpture, ASAP (As
Soon As Possible), middle-class, to come up with, motor-racing, to dictate, ski run, to
draw, sledding hill, fixture, spectator, follower, tasty, football-crazy, unspoilt.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc.)

1.4. Reading (Ex. 1-4 p. 44-45, Ex. 7-10 p. 46)

1.5. Listening (Ex. 5-6 p. 45, Ex. 11 p. 47)

1.5. Speaking (Ex. 12 p. 47)

1.6. Writing (Ex. 13 p. 47)

1.7. Grammar (Grammar revision from the previous topics)

1.8. Home project: create a tour guide to the fictional destination (for example,
space tourism)

1.9. Useful resources (Space tourism (vocabulary + reading + discussion)
https://www.linguahouse.com/esl-lesson-plans/business-english/space-tourism)

1.10. Additional Reading (The Space Hotel)

HaBuaabHi MaTepianu

Catrin E. Morris Flash on English for Tourism, 2012. ESP series, ELI. —50 p.
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JlomamiHe 3aBIaHHA
Write an engaging and informative essay on new and emerging tourist
destinations around the world. The aim is to highlight lesser-known places that are
becoming popular among travelers, offering unique experiences different from
traditional tourist hotspots
3aBaaHHA I caMOCTIiiiHOI podoTH

Extra-reading activity:

1. Read this fictional story about space tourism. Do you believe it could
become a reality in the coming years?

The Space Hotel

It was the year 2060 when space tourism became a reality. The first space
hotel, named Star Haven, opened its doors to the public, and people from all over the
world flocked to experience life in outer space.

David was one of those people. He had dreamt of becoming an astronaut as a
child but never pursued that dream. Now, at the age of 50, he decided it was time to
make up for lost opportunities.

As David boarded the
spaceship that would take him to Star
Haven, he couldn't help but feel a
mix of excitement and nervousness.
The journey would take about three
hours, during which passengers could
enjoy breathtaking views of Earth
from their seats. David gazed out of
the window as the spaceship lifted
off the ground, and his heart swelled with wonder.

When they arrived at the hotel, David was amazed by the sheer beauty of it.
The hotel was shaped like a giant wheel and rotated slowly to create artificial gravity.
It was enormous, with hundreds of rooms and various restaurants, bars, and
entertainment facilities. The central hub of the hotel housed a massive glass dome
that allowed guests to stargaze while floating in zero gravity.

Over the next few days, David explored every nook and cranny of Star Haven.
He went on a guided tour of the International Space Station, which was docked to the
hotel, and learned about the groundbreaking research being conducted there. He even
got to meet some of the astronauts and ask them questions about their experiences
living in space.
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In the evenings, David would sit by the dome and watch the stars. There were
so many of them, more than he had ever seen before. It was as if the entire universe
had come alive right before his eyes. He felt a deep sense of peace and belonging, as
though he had finally found his place in the grand scheme of things.

One night, as David lay in his bed, he received a message

on his tablet. It was an invitation to join a spacewalk the

following morning. His heart skipped a beat at the thought of

stepping out into the vastness of space. He had always been

fascinated by the idea of floating weightlessly among the
stars.

The next morning, David woke up early and made his
way to the airlock. He put on his spacesuit with trembling
hands and took a deep breath. The door opened, and he stepped

outside, his heart pounding in his chest.

As soon as David emerged from the airlock, he was struck by the sheer beauty
of the cosmos. The Earth floated below him, a blue-green jewel against the blackness
of space. The sun shone brightly, casting its golden light on everything it touched.
David's breath caught in his throat as he realized just how small and insignificant he
was in the grand scheme of things.

He spent the next few hours floating around the hotel, taking in the
breathtaking views and capturing them on his camera. He marveled at the sight of
distant galaxies and nebulas, their colors so vibrant and alive. He felt a deep sense of
awe and wonder, as though he had been transported to another world.

Eventually, it was time to return to the hotel. David reluctantly made his way
back to the airlock, his mind still reeling from the experience. As he took off his
spacesuit, he couldn't help but
feel a pang of sadness. Leaving
the vastness of space behind was
like leaving a part of himself
behind.

Over the next few days,
David couldn't stop thinking
about his spacewalk. He would
spend hours looking through the
pictures he had taken, reliving
every moment. He knew that this was an experience he would cherish for the rest of
his life.

On the day of his departure, David stood by the window of his room, gazing
out at the stars one last time. He felt a deep sense of gratitude for the opportunity to
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witness the beauty of the universe up close. As he boarded the spaceship that would
take him back to Earth, he knew that he would carry this experience with him forever.

David's journey had come full circle. He had finally become an astronaut, if

only for a brief moment in time. And as he looked out of the window during the
return flight, he couldn't help but smile. The stars were still there, shining brightly in

the night sky, waiting for the next dreamer to come and explore their mysteries.
Adapted from https://www.travelandleisure.com/trip-ideas/space-astronomy/voyager-station-first-

space-hotel-open-2027

2. Mark sentences as true or false:

1. Space tourism became a reality in the year 2050.

2. The first space hotel is named Star Haven.

3. David was a professional astronaut before visiting the space hotel.
4. The journey to Star Haven takes about three hours.

5.
6
7
8
9.
1

Star Haven is shaped like a sphere and has zero gravity throughout.

. David went on a guided tour of the Moon during his stay.
. The central hub of the hotel has a massive glass dome for stargazing.
. David participated in a spacewalk during his visit.

During his spacewalk, David felt overwhelmed by the vastness of the universe.

0.David felt a sense of sadness when leaving the space hotel.

Correctanswers: 1.F2. T3.F4. T5.F6.F7.T8.T7T9.T10.T

3. Answer the questions according to the text:

1.

©

What year did space tourism become a reality, and what was the name of the
first space hotel?

Describe David's childhood dream and explain why his trip to the space hotel
was significant for him.

How did David feel as he boarded the spaceship to Star Haven, and what could
passengers enjoy during the journey?

Describe the design and features of the Star Haven hotel. What made it unique?
What activities did David engage in during his stay at Star Haven?

How did David feel when he was watching the stars from the hotel's glass
dome?

Describe the invitation David received one night and his reaction to it.

What were David's experiences and feelings during his spacewalk?

How did David's perspective change after his spacewalk and how did he feel
about leaving space?

10.Reflect on the impact of the space journey on David's life. How did he feel

when returning to Earth, and what had he accomplished?
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MOAYJIb 4. DIFFERENT DESTINATIONS — DIFFERENT CUSTOMS
TEMA 4.1. At the currency exchange office
Ilnan npakTH4YHOro 3aHATTA Nel2

1.1. Warming-up Activities: Group discussion: Have you ever traveled abroad?
If so, where did you go? Did you need to exchange your currency? How was your
experience?

1.2. Presentation of Essential Vocabulary: rates, foreign currency, local
currency, exchange policy, exchange rates, minimum charge, commission, buy-back
policy, convert, receipt, release form.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc., Ex. 3, 4 p. 26)

1.4. Reading (Ex. 1, 2 p. 26)

1.5. Listening (Ex. 5,6 p. 27)

1.5. Speaking (Ex. 7 p. 27)

1.6. Writing (Ex. 8 p. 27)

1.7. Grammar (Unit 53, 54 Verbs + -ing and to)

1.8. Home project: Research, make a ppt and present information about various
currencies and the methods used for currency exchange.

1.9. Useful resources

1.10. Additional Reading (Navigating Currency Exchange Offices Globally)

HapuaJjbHi maTepiaan

1. Virginia Evans, Jenny Dooley, Veronica Garza Career Path English for
Tourism, Book 1. Express Publishing, 2011. — 39 p.

2. Virginia Evans, Jenny Dooley, Veronica Garza Career Path English for
Tourism, Book 3. Express Publishing, 2011. — 39 p.

3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.

JlomaniHe 3aBIaHHA
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Pair up and make a dialogue between a traveler and a currency exchange office
clerk.

3aBaaHHA ISl CAMOCTIITHOI po0oTH

1. Individual work: Unit 56, 57, 58
2. Extra-reading activity: Navigating Currency Exchange Offices Globally

Currency exchange is an essential aspect of international travel, allowing
travelers to convert their home currency into the
local currency of the countries they are visiting.
The process and experience of using currency
exchange offices can vary significantly from one
country to another.

Japan: In Japan, currency exchange
offices are renowned for their efficiency and are
ubiquitously located in major cities and airports.
However, a notable observation is that exchange rates are generally more favorable in
city centers as opposed to airport locations. This is attributed to the higher volume of
competitive exchange services in urban areas. Additionally, while staff at these
offices in touristic areas often speak English, the language barrier can still present a
challenge in less frequented locations, making transactions a bit daunting for those
not conversant in Japanese.

France: Moving to France, the scenario shifts slightly. Here, many currency
exchange offices are strategically located near popular tourist attractions, particularly
in cities like Paris. This not only makes them easily accessible but also adds a layer of
convenience for travelers. These offices typically offer services in multiple
languages, catering to the diverse international crowd that frequents them. However,
it's important for travelers to be aware of potential service fees and slightly less
competitive exchange rates due to their prime locations.

Mexico: In Mexico, currency exchange offices, known locally as 'casas de
cambio,' are a common sight in both urban settings and tourist areas. They are known
for their extended operating hours, providing much-needed flexibility for travelers.
Unlike in many countries, Mexican casas de cambio often display exchange rates and
fees more transparently, making it easier for tourists to get a fair deal. However,
travelers are advised to be cautious and ensure they are using reputable services, as
the prevalence of these offices also means a higher likelihood of encountering less
favorable rates or even scams.
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Online and Digital Options: In recent years, the rise of digital currency
exchange options has added a new dimension
to the traditional model. Many travelers now
prefer to use online platforms or apps for
currency exchange, as they offer competitive
rates and the convenience of transactions
from their smartphones. However, this digital
shift also requires access to secure internet
services and a basic understanding of digital
financial transactions, which might not be feasible for all travelers.

Cultural and Economic Influences: It's fascinating to note how cultural and
economic factors influence the operation of currency exchange offices. In Japan, the
emphasis on efficiency and precision reflects its broader cultural ethos. In France, the
blend of convenience with a touch of luxury catering to tourists mirrors its global
image. Mexico's approach highlights the importance of accessibility and
transparency, resonating with its vibrant and straightforward cultural identity.

Adapted from https://www.epay.com/en-US/news/how-global-travelers-make-currency-exchange-
quickly

1. Read the text and mark sentences as true or false.

1. Currency exchange offices in Japan are more efficient in airports than in city
centers.

2. In Japan, currency exchange offices in less frequented locations often have
staff that speak English.

3. Most currency exchange offices in France offer services in several languages to
accommodate the diverse international tourists.

4. In France, currency exchange offices are usually found in non-touristic areas.

5. Mexico's casas de cambio are known for their transparency in displaying rates
and fees.

6. Digital currency exchange options are becoming increasingly popular due to
their convenience.

7. Cultural and economic factors do not influence the operation of currency
exchange offices.

8. Language barriers are a significant challenge in all countries when it comes to
currency exchange.

9. Online currency exchange platforms require travelers to have a deep
understanding of digital financial transactions.

10.Service fees at currency exchange offices in tourist areas are generally lower
than in less frequented areas.

Correctanswers: 1. F2.F3. T4 F5.T6.T7.F8.F9.F10.F
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2. Choose the correct option to the following questions:
1. In which country are currency exchange offices generally located in city
centers rather than airports?
A. Japan
B. France
C. Mexico
D. Online and Digital Options
2. What is a notable observation about currency exchange offices in Japan?
A. They are not easily accessible.
B. They offer the most competitive exchange rates.
C. Staff at these offices often do not speak English.
D. They are not located in major cities.
3. What is a potential disadvantage of using currency exchange offices in
France?
A. They charge high service fees.
B. They are not conveniently located.
C. They do not cater to international travelers.
D. They offer less competitive exchange rates.
4. How are currency exchange offices in Mexico different from those in other
countries?
A. They have limited operating hours.
B. They often display exchange rates and fees transparently.
C. They are less likely to encounter scams.
D. They are not commonly found in tourist areas.
5. What is a benefit of using online platforms or apps for currency exchange?
A. They offer the best exchange rates.
B. They provide convenience for transactions.
C. They are accessible to all travelers.
D. They do not require internet access.
6. What cultural influence is reflected in Japan's currency exchange offices?
A. Emphasis on efficiency and precision.
B. Blend of convenience with luxury.
C. Importance of accessibility and transparency.
D. Vibrant and straightforward cultural identity.
7. What economic influence is reflected in currency exchange offices in France?
A. Emphasis on efficiency and precision.
B. Blend of convenience with luxury.
C. Importance of accessibility and transparency.
D

. Vibrant and straightforward cultural identity.
Correctanswers: 1. A2.C3.D4.B5.B6.A7.B
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Tema 4.2. Giving warning about crime
Ilnan npakTHyHOro 3aHaATTa Nel3

1.1. Warming-up Activities: Divide the class into small groups and provide each
group with a scenario card describing a potential crime situation. In their groups,
students should discuss the actions they would take to ensure safety and how they
would convey a warning to others in the given scenario.

1.2. Presentation of Essential Vocabulary: robberies, criminals, target, lock,
break-ins, safe deposit box, valuables, theft, money belt, suspicious activity.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc., Ex. 3, 4 p. 30-31)

1.4. Reading (Ex. 1, 2 p. 30)

1.5. Listening (Ex. 5,6 p. 31)

1.5. Speaking (Ex. 7 p. 31)

1.6. Writing (Ex. 8 p. 31)

1.7. Grammar (Unit 59: Prefer and Would Rather)

1.8. Home project: Safety Video Presentation (Ask students to create a safety
video presentation. In the video, they can demonstrate safety tips, discuss cultural
sensitivities, and provide emergency contact information. Encourage creativity in the
presentation, such as using animation or interviews with experienced travelers.)

1.9. Useful resources (Cultures and Customs: Know Before You Go
https://www.travelpulse.com/voices/opinions/cultures-and-customs-know-before-
you-go)

1.10. Additional Reading (The Most Dangerous Cities in The World to Travel)

HaBuaabHi maTepiaiu

1. Virginia Evans, Jenny Dooley, Veronica Garza Career Path English for
Tourism, Book 1. Express Publishing, 2011. — 39 p.

2. Virginia Evans, Jenny Dooley, Veronica Garza Career Path English for
Tourism, Book 3. Express Publishing, 2011. — 39 p.
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3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. - P. 307.

JlomamiHe 3aBIaHHA
Travel Safety Brochure: Task students with creating a travel safety brochure for
a destination of their choice. Include tips and advice on avoiding common travel-
related crimes such as pickpocketing, scams, and theft. Incorporate visuals, maps, and
practical advice for staying safe during the trip.

3aBIaHHA I CAMOCTIIHOI podoTH

1. Individual work: Unit 62, 63
2. Extra-reading activity: The Most Dangerous Cities in The World to

Travel

When you travel, you want to feel safe and secure. You don't want to worry
about being robbed, attacked, or involved in any criminal activity. Unfortunately,
there are some cities in the world where crime rates are high, and travelers need to be
extra careful. Here are five of the most dangerous and criminal cities in the world.

1. Caracas, Venezuela

Caracas, the capital city of Venezuela, has one
of the highest murder rates in the world. The
city is known for its high level of violence,
including armed robberies, kidnappings, and
carjackings. It's not safe to walk around the city
after dark, and tourists are advised to take taxis
instead of public transportation. It's also
important to avoid showing off expensive items like jewelry or cameras, as this can
attract thieves.
2. San Pedro Sula, Honduras

San Pedro Sula is the second-largest city in
Honduras and one of the most violent cities in
the world. Gang-related activities, drug
trafficking, and street crimes are common in
this city. Travelers are advised to stay away
from certain neighborhoods and to be cautious
when using public transportation. It's also
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important to avoid traveling alone at night and to keep valuable items hidden or
locked up.

3. Acapulco, Mexico
Acapulco, a popular tourist destination in Mexico, has been plagued by drug violence
in recent years. While many parts of Mexico are safe for travelers, Acapulco is
considered to be one of the most dangerous cities in the country. There have been
reports of shootings, kidnappings, and carjackings in the city. It's best to stick to well-
known tourist areas and to avoid going out after dark. Travelers should also be
cautious when accepting drinks from strangers, as there have been cases of people
being drugged and robbed.

4. Cape Town, South Africa
Cape Town is known for its stunning natural
beauty, but it also has a high crime rate. The
city has issues with gang violence,
robberies, and carjackings, especially in
certain areas. Travelers are advised to be
cautious when walking around the city
center and to avoid displaying valuable
items. It's also important to keep car windows closed and doors locked at all times,
even when driving. Many locals and tourists use private security companies for added
protection.

5. Rio de Janeiro, Brazil
Rio de Janeiro is famous for its Carnival,
beautiful beaches, and iconic landmarks like
Christ the Redeemer. However, the city also
has a reputation for its high levels of crime.
There have been incidents of armed robberies,
pickpocketing, and assaults in popular tourist
areas. It's best to leave valuables like jewelry and passports in a hotel safe and to only
carry the amount of cash you need for the day. Travelers should also be cautious
when using public transportation and avoid walking alone after dark.

While these cities may have higher crime rates than others, it's important to
remember that crime can happen anywhere. No matter where you travel, it's a good
idea to take precautions to stay safe. Here are some general safety tips for travelers:

1. Research your destination: Before you go, learn about the local customs,
laws, and potential risks. Find out which areas are safe for tourists and which ones to
avoid.

2. Blend in with the locals: Dress like the locals and try to avoid looking like a
tourist. This can help you avoid becoming a target for thieves.
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3. Be aware of your surroundings: Pay attention to what's happening around
you, especially in crowded places. Avoid wearing headphones or being too distracted
by your phone.

4. Keep your belongings secure: Use a money belt or a hidden pouch to store
your passport, credit cards, and cash. Keep an eye on your bags and never leave them
unattended.

5. Use reputable transportation: When using taxis or ride-sharing services,
make sure they are licensed and clearly marked. Avoid getting into vehicles with
strangers.

6. Trust your instincts: If a situation feels unsafe, trust your gut and remove
yourself from it. It's better to be safe than sorry.

By following these tips and staying alert, you can help ensure a safe and
enjoyable trip. Remember that while crime exists in some cities, there are many more
places in the world that are safe and welcoming to travelers.

1. Choose the best answer to the following questions:
1. What is the main focus of the text?
A. The importance of researching travel destinations
B. Tips for staying safe while traveling
C. The dangers of crime in certain cities
D. The popularity of tourist destinations
2. According to the text, why should tourists avoid showing off expensive items
in Caracas?
A. It may attract thieves
B. It may lead to kidnappings
C. It may result in armed robberies
D. It may cause carjackings
3. Which city in Honduras is mentioned as one of the most violent cities in the
world?
A. San Pedro Sula
B. Cape Town
C. Acapulco
D. Rio de Janeiro
4. What precaution should travelers take when using public transportation in
San Pedro Sula?
A. Avoid traveling alone at night
B. Stay away from certain neighborhoods
C. Keep valuable items hidden or locked up
D. Be cautious when accepting drinks from strangers
5. According to the text, why is Acapulco considered one of the most dangerous
cities in Mexico?
A. It has a high crime rate
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B. It is known for drug violence
C. There have been reports of shootings, kidnappings, and carjackings
D. All of the above
6. In which city is gang violence, robberies, and carjackings common?
A. Cape Town
B. Acapulco
C. Rio de Janeiro
D. San Pedro Sula
7. Why is it important to keep car windows closed and doors locked in Cape
Town?
A. To prevent gang violence
B. To avoid carjackings
C. To protect against robberies
D. To keep valuable items hidden
8. What is the main purpose of the general safety tips mentioned in the text?
A. To encourage tourists to blend in with the locals
B. To highlight the importance of researching travel destinations
C. To provide recommendations for staying safe while traveling

D. To warn travelers about the dangers of crime in certain cities
Correctanswers: 1.C2.A3.A4.B5.D6.D7.B8.C
2. Mark sentences as true or false.

1. Caracas, Venezuela has one of the lowest murder rates in the world.

2. San Pedro Sula, Honduras is the largest city in Honduras.

3. Acapulco, Mexico is considered one of the safest cities in the country.

4. Cape Town, South Africa is known for its low crime rate.

5. Rio de Janeiro, Brazil is famous for its low levels of crime.

6. It's important to research your destination before traveling to learn about
potential risks.

7. Dressing like a local can help you avoid becoming a target for thieves.

8. Paying attention to your surroundings is not necessary when traveling.

9. It's recommended to keep your belongings secure and never leave them
unattended.

10.Using reputable transportation is not important for ensuring safety while
traveling.

Correctanswers: 1. F2.F3.F4. F5F6.T7. T8 F 9.T10.F

Tema 4.3. Avoiding illness abroad

Ilnan npakTuyHoro 3ansaTra Neld
1.1. Warming-up Activities: pair up and discuss personal experiences or stories
students have heard related to travel and health, focusing on how these situations

were handled or could have been avoided.
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1.2. Presentation of Essential Vocabulary:. ruin, immunization, vaccination,
travel insurance, purified water, bottled water, germs, mosquitoes, infection, bug
spray, emergency, treatment, injured, clinics, pharmacy, fill a prescription, dial, legal,
embassy.

1.3. Vocabulary practice (flashcards, match words with their meanings, fill in
the gaps, make up sentences / stories / riddles etc., Ex. 3,4 p. 32/ EX. 3, 4 p. 28-29)

1.4. Reading (Ex. 1,2 p. 32/ EX. 1, 2 p. 28)

1.5. Listening (Ex. 5,6 p. 33/ Ex. 5,6 p. 29)

1.5. Speaking (Ex. 7 p. 33/ EX. 7 p. 29)

1.6. Writing (Ex. 8 p. 33/ EXx. 8 p. 29)

1.7. Grammar (Unit 92, 93 Relative Clauses)

1.8. Home project: Ask students to create a comprehensive travel health guide
for a specific destination. This guide should include information on common health
risks in the area, recommended vaccinations, tips for dietary safety, and advice on
dealing with different climates (e.g., extreme heat, high altitude). Students can
research and compile their findings into a booklet or presentation.

1.9. Useful resources

1.10. Additional Reading (Ten Ways To Prevent Illness When Traveling
Abroad)

HaBuaabHi maTepiaiu

1. Virginia Evans, Jenny Dooley, Veronica Garza Career Path English for
Tourism, Book 1. Express Publishing, 2011. — 39 p.

2. Virginia Evans, Jenny Dooley, Veronica Garza Career Path English for
Tourism, Book 3. Express Publishing, 2011. — 39 p.

3. English Grammar in Use. Raymond Murphy. — Cambridge University Press,
2019. — P. 307.
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I[OMaHIHC 3aBJAaHHA
Write an essay "The Role of Preparedness in Preventing Health Issues During
International Travel".

3aBaaHHA I caMOCTIiiiHOI podoTH

1. Individual work: Unit 94
2. Extra-reading activity: Ten Ways To Prevent Iliness When Traveling
Abroad
Traveling to new and exciting destinations is one of life's great pleasures. But
getting sick while you're away can quickly ruin the experience. Fortunately, there are
several steps you can take to help prevent illness when you travel.
1. Get vaccinated
Some countries require visitors to have certain vaccinations before they enter. Even if
a vaccine isn't required, it's still a good idea to check with your doctor to see if there
are any recommended vaccines for the place you're visiting. Common vaccines for
travelers include those for hepatitis A and B, typhoid, and cholera.
2. Wash your hands frequently
One of the simplest ways to prevent illness is also one of the most effective: wash
your hands regularly with soap and water. This is especially important before eating
or preparing food, after using the restroom, and after touching animals.
3. Be careful about what you eat and drink
When you're in a foreign country, be cautious about the food and drinks you
consume. Avoid tap water, ice cubes, and drinks made
with tap water. Instead, drink bottled water or
boil tap water before drinking it. Be wary
of eating raw or undercooked meat,
seafood, or eggs, as well as unpeeled
fruits and vegetables.
4. Protect yourself from insects
In many parts of the world, insects
. can carry diseases like malaria, dengue fever,
and Zika virus. To protect yourself, use insect repellent containing
DEET, wear long sleeves and pants, and sleep under a mosquito net if necessary. If
you're traveling to an area with a high risk of malaria, your doctor may prescribe
antimalarial medication.
5. Be mindful of the sun
Too much sun exposure can lead to painful sunburns and increase your risk of skin
cancer. Wear sunscreen with a high SPF, cover up with clothing and a hat, and seek
shade during the hottest part of the day.
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6. Get enough sleep
Traveling can be exhausting, especially if you're changing time zones. Lack of sleep
weakens your immune system and makes you more susceptible to illness. Aim for
seven to nine hours of sleep per night to keep your body healthy and energized.

7. Stay active
Regular exercise is important for maintaining a strong immune system. Even when
you're away from home, find ways to stay active. Go for a walk or a swim, rent a
bike, or try a new activity like hiking or yoga.

8. Manage stress
Traveling can be stressful, but chronic stress can weaken your immune system and
make you more likely to get sick. Practice stress management techniques like deep
breathing, meditation, or journaling. If you feel overwhelmed, take a break and do
something you enjoy, whether it's reading a book, listening to music, or exploring a
new place.

9. Be prepared for emergencies
Before you leave, research the local healthcare options at your destination. Find out
where the nearest hospital or clinic is and make sure you have travel insurance that
covers medical expenses. Pack a basic first-aid kit with items like bandages, pain
relievers, antiseptic wipes, and any prescription medications you need.

10. Listen to your body
If you start feeling unwell, don't ignore it. Pay attention to your symptoms and seek
medical help if needed. It's better to address a health issue early on than to let it
worsen and ruin your trip.

While it's impossible to completely eliminate the risk of illness when traveling,
following these tips can help keep you healthy and ensure that your trip is as
enjoyable as possible. Happy travels!

Adapted from https://www.linkedin.com/pulse/ten-ways-prevent-illness-when-traveling-abroad-
sammy-hager
1. Choose the best answer to the following questions:

1. Which of the following is NOT mentioned as a reason to get vaccinated

before traveling?

A. Some countries require certain vaccinations.

B. Vaccines can prevent diseases like hepatitis A and B.
C. Vaccines are recommended but not required.

D. Vaccines can prevent diseases like typhoid and cholera.

2. According to the text, when should you wash your hands?

A. Before eating or preparing food, after using the restroom, and after touching
animals.

B. Only before eating or preparing food.

C. Only after using the restroom.
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D. Only after touching animals.
3. What is NOT mentioned as a precaution when eating and drinking in a
foreign country?
A. Avoid tap water, ice cubes, and drinks made with tap water.
B. Drink bottled water or boil tap water before drinking it.
C. Be cautious about eating raw or undercooked meat, seafood, or eggs.
D. Avoid eating unpeeled fruits and vegetables.
4. How can you protect yourself from insects when traveling?
. Wear long sleeves and pants and use insect repellent containing DEET.
. Wear short sleeves and shorts and use insect repellent containing DEET.
. Sleep under a mosquito net and use insect repellent containing DEET.
. Sleep under a mosquito net and wear long sleeves and pants.
5. What is NOT mentioned as a way to be mindful of the sun?
. Wear sunscreen with a high SPF.
. Cover up with clothing and a hat.
. Seek shade during the hottest part of the day.
. Avoid going outside during the day.
6. Why is getting enough sleep important when traveling?
. Lack of sleep weakens your immune system.
. Lack of sleep makes you more susceptible to illness.
. Lack of sleep can lead to exhaustion.
. All of the above.
7. What is NOT mentioned as a way to stay active while traveling?
. Go for a walk or a swim.
. Rent a bike.
. Try a new activity like hiking or yoga.
. Stay in bed and rest.
8. Why is it important to manage stress when traveling?
. Chronic stress can weaken your immune system.
. Chronic stress can make you more likely to get sick.
. Chronic stress can ruin your trip.
. All of the above.
9. What should you do before you leave for your trip?
A. Research the local healthcare options at your destination.
B. Find out where the nearest hospital or clinic is.
C
D

OO w>» Oo0Ow>» Oo0Ow>» Oo0Ow>»

OO0 wW>»

. Make sure you have travel insurance that covers medical expenses.
. All of the above.
10. What should you do if you start feeling unwell during your trip?
A. Ignore it and hope it goes away.
B. Pay attention to your symptoms and seek medical help if needed.
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C. Wait until you return home to seek medical help.
D. Take over-the-counter medication without seeking medical help.

Correctanswers: 1.C2.A3.D4.A5.D6.D7.D8.D9.D10.B

2. Mark sentences as true or false.

©o0oN Oh W

Some countries require visitors to have certain vaccinations before they enter.
Washing your hands regularly with soap and water is an effective way to
prevent illness.

It is safe to consume tap water and ice cubes in foreign countries.

Insects can carry diseases like malaria, dengue fever, and Zika virus.

Sun exposure can increase the risk of skin cancer.

Lack of sleep weakens the immune system.

Regular exercise is not important for maintaining a strong immune system.
Chronic stress can weaken the immune system.

It is not necessary to research local healthcare options at your destination
before traveling.

10.1gnoring health issues while traveling is better than seeking medical help.

Correctanswers: 1. T2. T3.F4.T5.T6. T7.F8.T9.F10. F
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NIICYMKOBHUH KOHTPOJIb

1. OuiHroBaHHSA SKOCTI 3aCBOEHHS JUCIUIUIIHK 3a BCIMa BHIAMH HaBYaAJILHHX
3aHATH MPOBOAMUTHCS O€3 ydacTi CTyJEHTa Ha MiJCTaBl YCIX MONEPETHIX MOAYIbHHUX
KOHTPOJIIB, 10 Nepea0adyeHl HaBYAJIBHUM IIJIAaHOM IIJIIXOM BU3HAUCHHS 3arajlbHOTO
oainy.

2. 3arampHa KUIBKICTH OalliB Ta pe3yibTaTH CEMECTPOBOTO KOHTPOIIO
BUCTABJISIETHCS B 3aJIIKOBY BIJIOMICTb.

3. ¥V pasi, sxmio ctyaeHT orpuMas Big 0 1o 59 6aiiB, TO B 3aIIKOBY BiJJOMICTH 32
HaIlIOHAJIbHOIO IIIKAJOK BHCTAaBJISEThCS OliHKAa “He 3apaxoBano” (“F” Tta “FX”
BianmoBigHo no mmkanu ECTS). Cknaganusa 3amiky ormiHooerbcss B 100 OamiB Ta
MIPOBOJIUTHCS 32 HATIPABIICHHSM 3 JICKaHATY.

Kpurtepii o1iHIOBaHHS 3a11KOBOT POOOTH

Cmpykmypha uacmuHna Kapmxu MaxkcumanvHa Kinokicme 6anie
TectoBi 3aBnaHHs 10
[Mutanns 1 30
[Muranus 2 30
[Mutanns 3 30
Pa3zom 100

IHIKAJIA OHIHIOBAHHS: HAIIIOHAJIBHA TA ECTS

Oyinka ECTS Ouyinka 3a HAUIOHATLHOW banu
WIKATIOH0
A BIIMIHHO 90 - 100
B noope 82 -89
C 74-81
D 3aJI0BLJILHO 64 — 73
E 60 — 63
FX HE3aJ0BIIBHO 35-59
F 1-34
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