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Po6oua mporpama HaBuanbHO1 auciuIUIiHu «[HO3eMHa MoBa (3a mpodeciitHIM
COpAMYBaHHSM)» AJis1 3700yBadiB BHINOi OCBITH OCBITHBOTO CTYTEHS «OakalaBp»
cunemianbHocTi 072 «®iHancu, OaHKIBChKa CHpaBa, CTpaxyBaHHS Ta (HOHIOBUH
PUHOK»  OCBITHbO-TIpodheciiiHa mporpama «@PiHaHcH, OaHKIBCbKa  CIIpaBa,
CTpaxyBaHHA Ta (OHJOBUN PHUHOK» 3aTBepIkeHa BueHow panoo (axkyabTeTy
NEeAaroriyHNX TEXHOJOTIA Ta OCBITH BOPOAOBXK XHUTTS Big 27 cepmus 2024 p.,
npoTokoJI Ne7.

PoGouya mporpama HaBUYaibHOI AUCIUILIIHU «IHO3eMHa MoBa (3a mpodeciiHum
CHpsIMyBaHHSIM)» (31 3MIHAMU Ta JOMOBHEHHSMH) JUisl 3700yBayiB BUIIOI OCBITU
OCBITHBOTO CTyTeHs «OakanaBpy» crneniaabHocTi 072 «Dinancu, 0aHKIBChKa CIpaBa,
CTpaxyBaHHs Ta (GOHIOBHI PHHOK» OCBITHBO-TIpodeciiiHa mporpama «diHaHCH,
OaHKIBCbKA CIpaBa, CTpaxyBaHHA Ta (OHIOBUH pUHOK» 3aTBepkeHa BueHoro
panoro (QakyJIbTeTy MEAaroriyHuX TEXHOJIOTIH Ta OCBITA BIPOJOBXK KUTTS BIJ
26 cepmas 2025 p., mpotokoa Ne7.
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1. Onmuc HaBYAJBHOI AMCIUILIIHA

HaiiMeHyBaHHS TOKa3HHKIB

XapakTepucTuKka HaBYaJIbHOI

l"amy3s 3HaHB, CHICHIATBHICTB,

OCBITHIH CTYIIIHb

JICITUTLTIHA
neHHa ¢popma | 3ao4Ha Gpopma
3100y TTS 3100y TTS

BUILO1 OCBITH

BUIIOI OCBITH

l"any3p 3HaHb

ayJIMTOPHUX — 3

camocTiifHo1 pobotn — 2,6
7-1 cemecTp:

aAyIUTOPHUX — 2

camocTiiHOo1 poboTH — 3,6
8- cemectp:

aAyUTOPHUX — 2

camocTiiHOo1 poboTH — 3,6

OcCBiTHIii CTYIIiHB

Kinbkicte kpenutiB —10 07 «YmpasmiHus Ta OO06o0B’s13K0Ba
aJIMiHICTPYBaHHSD)
Mopnynis — 4 ] ) Pik ninroroBku:
. . C'HeLIIaJ'IBHICTI? 301, 4-ii ‘ 341 A0t

3micToBuX MoxyniB — 12 072«®inaHcH, OaHKIBCbKa Cemectp

3aranpHa KiJIbKICTh TOIUH — CHP;;?;JE;;QS?::;I T 56,7,8 ‘ 56,7,8
300 Jlexuii

TwKHEBUX  TOOUH  JUIS 0 rogn. ’ 0 ron.
IleHH(.):l' q)opMH 3100y TTS IpaxTuuni
BHIIOT OCBITH: 152 ron. | 32 ron.
5-i1 cemectp: JlaGopaTopHi

ay/IUTOPHUX — 3 0 rox. | 0 rox.

caMocCTiltHO1 pobotH — 2,6 Camocriiina po6oTa
6-it cemectp: 148ron. | 268 roxn.

«bakanaBp»

Bun xoHTpOmIO:
S5-It ceMecTp — 3aJiK;
6-i cemecTp — 3aiK;
7-11 cemecTp — 3aliK;
8-t cemecTp — 3aimix

YacTka ayIMTOPHHUX 3aHATh 1 YACTKA CAaMOCTIMHOI Ta 1HAMBIAYaJbHOI pOOOTH Y
3arajibHOMY 00C$131 TOJIMH 3 HaBYAJIbHOI JUCHUIUIIHU CTAHOBUTD:

U1l IeHHOI (popmu 3100yTTs BUIIOI OCBITH — 51 % aymuTopHux 3aHaTh, 49 %
CaMOCTIIHO1 Ta 1HAUBIIyalbHOI pOOOTH;

JUTs 3a09HOT popMu 3100y TTs BUIOL OCBITH — 11 % aynuTopHux 3aHATh, 89 %
CaMOCTINHHOI Ta 1IHAUBIAYaIbHOI POOOTH.
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2. MeTa Ta 3aBJaHHSA HABYAJILHOI JUCHMILTIHI

MeTo10 HABYAIBHOI IMCUUILIIHA € POopMyBaHHS HEOOX1THOT KOMYHIKATHUBHOI
CIIPOMOJKHOCTI Y c(pepax CUTyaTHBHOTO CIIIJIKYBaHHS B YCHIiH 1 TUCBMOBIH hopmax.

3aBIaHHAMU BUBYCHHS HABYAIbHOI JUCIUIUTIHHU €:

- OBOJIOIHHSI 3HAHHSIMHM Ta BMIHHSIMU, IO y MOJAIBIIIOMY HaBYaHHI J03BOJISAThH
Ha BUCOKOMY PIiBHI 3/IIHCHIOBATH NIEpEKIal HeaJarToOBaHO]1 JIITepaTypu;

- BUBYCHHS HOBOI'O JIGKCHKO-TPAMAaTHYHOI'O0 MaTepiandy, HEOOXiTHOro s
JJIOBOTO CITUJIKYBaHHS; PO3BUTOK COIIOKYJIBTYPHOI KOMITETCHIIIT;

- HA0yTTS HABUYOK MPAKTUYHOI'O BOJIOJIIHHS 1HO3EMHOIO MOBOIO B PI3HUX BHJIaX
MOBJICHHEBOI JISTLHOCTI;

- OJICp>KaHHS HOBITHBOT (paxoBoi 1H(DOpPMaIIil uepe3 1HO3EMHI JHKepeia;

- KOPUCTYBaHHS YCHUM MOHOJIOTIYHUM Ta JIAJOTIYHMM MOBJICHHSM Yy MeXax
noOyTOBOI, CYCHIJIBHO-TIONITUYHOI Ta 3arajlbHOEKOHOMIYHO1 JIITEpaTypu PIAHOIO Ta
1HO3€MHOI0 MOBaMH.

3MICT HaBYaJIbHOI AWCIUIUIIHK HampaBleHW Ha (OpPMYyBaHHS HACTYITHUX
KOMIIETEHTHOCTEH, BHM3HAQUYEHHUX OCBITHBOIO MPOrpaMoOI0 31  CHELiaJIbHOCTI
072«®dinancu, OaHKIBChKA CIIpaBa, CTpaxyBaHHs Ta POHIOBUN PUHOK»:

3KO01. 31atHicTh 10 aOCTPAKTHOIO MUCIICHHS, aHATI3Y Ta CUHTE3Y.

3K02. 31aTHiCTh 3aCTOCOBYBATH 3HAHHS Yy MPAKTUYHUX CUTYaLIsIX.

3K04. 31aTHICTh CUJIKYBaTUCS 1HO3EMHOKO MOBOIO.

3K06. 3natHicTh IPOBEAEHHS AOCIIKEHb HAa BIATIOBIIHOMY PiBHI.

3K07. 31aTHICTh BUMTHCS 1 OBOJOIBATH CYYaCHUMU 3HAHHSIMH.

3K08. 3narHicTh 10 mMOUIyKy, oOpoOJieHHS Ta aHamizy iHpopmarlii 3 pi3HUX
JUKEpeIL.

3K11. 3paTHiCTh CHOUIKYBaTHCS 3 MpPEACTaBHUKAMM I1HIIMX mpodecii Tpym
pi3HOro piBHA (3 €KCIepTaMH 3 IHIIUMX Tally3edl 3HAHB/BUAIB E€KOHOMIYHOT
TISUTBHOCT).

CKO09. 31atHicTh 3/1iiCHIOBaTH €(PEKTUBHI KOMYyHIKAIIii.

OTprMaHi 3HaHHS 3 HAaBYAJIbHOI JUCIUIUIIHUA CTAHYTh CKJIAJIOBUMHU HACTYITHUX
NpOrpaMHUX pe3yJbTaTiB HaB4YaHHS 3a crerianbHicTIO 072«®iHaHcu, OaHKIBChKa
CIpaBa, CTpaxyBaHHS Ta (POHIOBUIA PUHOKY:

ITP12. BukopuctoByBaTH mpodeciiiHy apryMeHTalil0 s JAOHECEHHS
iHdopmarlii, i1eH, npobiem Ta cnocoOiB iX BUpilIeHHs 10 (axiBLiB 1 HePaxiBIiB Y
(biHaHCOBIH cdepi AIATBHOCTI.

ITP15. ChinkyBatuch B YCHIM Ta MHUCHMOBIM (OpMi 1HO3EMHOIO MOBOKO Y
npodeciifHii AiSTBHOCTI.

[Tix gac BUBYCHHS HABYAIHHOI JUCIMILUTIHU 37100yBadi BUIIOI OCBITH 3MOXYTh
orpuMatu HacTymHi Soft skills:
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- KOMYHIKAMUGHI ~ HABUYKY:  THUCbMOBE, BepOadbHe ¥ HeBepOasibHE
CHUJIKYBaHHS;YMIHHSI TpPaMOTHO CHUIKyBaTHCs 1O e-mail;, Bectu JucKycio 1
B1JICTOIOBATH CBOIO MO3MII10; HABUYKH ITPAIFOBATUB KOMAaH/i;

- YMIHHA eucmynamu npueceatoOHO: HAaBUYKH, HEOOXITHI JiS BHCTYIMIB Ha
My OJIilll; HABUYIKH IIPOBEICHHS MIpe3eHTAIlli;

- KepyB8aHHs 4acom: YMIHHS CIIPABIISITUCS 13 3aBJAaHHSIMHU BYACHO;

- eHyuKicmb I a0anmueéHicmb: THYYKICTh, aIalTHUBHICTh 1  3JIaTHICTH
3MIHIOBATUCS; YMIHHS aHaJIi3yBaTH CHTYyaIlilo, OpIEHTYBaHHS Ha BHUPIIICHHS
npo0JieMu;

- 1I0epCuKi AKOCMI: YMIHHSI CIIOKIMTHO TPaIlOBaTH B HAMPYKEHOMY CEpPEOBUIIIL;
YMIHHS YXBaJIIOBATH PIIICHHS; YMIHHS CTABUTH METY, IJIAHYBATH N1sUTBHICTD;

- ocobucmi sAKkocmi: KpeaTUBHE N KPUTHYHE MHUCIICHHS, €THYHICTh, YECHICTD,
TEpIiHHS, TTOBara /10 OTOYYIOUHX.

3. IIporpaMa HaBYAJIbHOI AUCHUILIIHU

MOIVJb 1
3micToBmii Mmoayab 1. Communication and Workplace Fundamentals

Tema 1. Corporate Culture & Workplace Communication (3K01, 3K02,
3K04, 3K06, 3K07, 3K08, 3K11, CK09, ITP12)

Introduction to professional English discourse: basic phrases, polite formulas,
communication norms. Corporate culture: core company values (teamwork,
responsibility, innovation, customer focus). Typical situations at a new workplace:
introducing yourself and colleagues, small talk in a business context. Adaptation
strategies: how to respond appropriately and build rapport with the team.

Communication skills in the business context: self-presentation, small talk, team
communication.

Grammar: Future forms (will, going to, Present Continuous for future).

Tema 2. Training and Development (3K01, 3K02, 3K04, 3K06, 3K07, 3K08,
3K11, CKO09, I1P12)

Career growth: key terminology (promotion, career path, job rotation). Staff
training: types of training (on-the-job training, mentoring, workshops). Soft skills for
marketers: communication, creativity, time management. Workplace practice: how to
agree or disagree politely in discussions. Structure of a business memo: key parts,
short sample texts.

Communication skills in the business context: agreeing/disagreeing, writing a
memo.

Grammar: Modals of obligation and necessity (must, have to, should, need to,
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Tema 3. Management Basics: Products & Consumers (3K01, 3K02, 3K04,
3K06, 3K07, 3K08, 3K11, CK09, I[1P12)

Product life cycle (introduction, growth, maturity, decline) with brand examples.
Product line and its features (brand range, product line, product launch). Consumer
preferences: analyzing customer needs and decision-making factors. Describing a
product and giving a short sales pitch (structure: features — benefits — unique selling
point). Using Management materials: basic terminology from real business cases.

Communication skills in the business context: describing a product, giving short
pitches.

Grammar: Comparatives, Superlatives, Quantifiers.

MOIVJIb 2
3micToBuii moay.as 1. Digital Management and Professional Challenges

Tema 1. Digital Business (3K01, 3K02, 3K04, 3K06, 3K07, 3K08, 3K11,
CKO09, I1P12)

The concept of digital business transformation: examples (e-commerce, digital
Management). Technologies in Management: social media, analytics, mobile apps.
How to present an app/idea to a team or at a trade show. Writing and delivering clear
instructions in English. Group discussions: brainstorming and team idea generation.

Communication skills in the business context: trade show demo, giving short
instructions, team discussions.

Grammar: Conditionals (Zero, First, Second).

Tema 2. Performance and Rewards (3K01, 3K02, 3K04, 3K06, 3K07, 3K08,
3K11, CK09, ITP12)

Key performance indicators (KPIs) and work results. How to evaluate
achievements: positive and constructive feedback. Writing a performance summary:
concise project achievement reports. Professional vocabulary practice: target,
achievement, milestone, reward system. Developing the ability to highlight strengths
and weaknesses in teamwork.

Communication skills in the business context: giving feedback, writing a
performance summary.

Grammar: Linking words (because, since, therefore, as a result, due to).

Tema 3. Ethics in Business and Management (3K01, 3K02, 3K04, 3KO06,
3K07, 3K08, 3K11, CK09, IT1P12)

Basics of corporate social responsibility (CSR): practical business examples.
Advertising ethics: transparency, truthfulness, avoiding manipulation. Common
ethical dilemmas: how to make balanced decisions considering both company and
society. Working with survey data: how to present findings in a clear and
professional way. Case discussions: “what if” scenarios in business ethics.

Communication skills in the business context: discussing ethical dilemmas,
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presenting survey results.
Grammar: Third conditional (If + Past Perfect ... would have + Past Participle).

MOIYJIb 3

3micToBuii moxyab 1. Professional Communication in Analytical and
Strategic Management Contexts

Tema 1. Finance & Economic Trends for Marketers (3K01, 3K02, 3K04,
3K06, 3K07, 3K08, 3K11, CK09, ITP12)Analysis of how financial crises and
macroeconomic trends influence consumer behavior, Management investments, and
strategic decision-making. Vocabulary related to finance, investment, economic
cycles, and risk management. Examination of analytical reports, market forecasts,
and financial summaries. Practice in presenting financial data and visualizing trends
in English. Writing an annual or analytical report summary with key insights.

Communication skills in the business context: presenting data, summarizing
trends, writing an annual report summary.

Grammar: expressing certainty and probability (modal verbs, adverbs), use of
articles in professional contexts.

Tema 2. Advanced Digital Management & Technology (3K01, 3K02, 3K04,
3K06, 3K07, 3K08, 3K11, CK09, I1P12)

Key trends in digital transformation: artificial intelligence, automation, data-
driven personalization. Concept of disruptive innovations and their effect on
Management strategy. Analysis of digital campaigns, SEO/SEM, social media, and e-
commerce performance. Negotiation practice on Management technology adoption or
digital investments. Writing short business proposals and campaign concepts.

Communication skills in the business context: handling difficult communicators,
negotiating strategies, writing short business proposals.

Grammar: noun phrases for technical precision; conditionals for hypothetical or
strategic scenarios.

Tema 3. Market Performance & Metrics (3K01, 3K02, 3K04, 3K06, 3K07,
3K08, 3K11, CK09, ITP12)

Management performance indicators: ROI, KPI, conversion rate, market share.
Methods of collecting, interpreting, and presenting Management data. Working with
analytical dashboards and research results. Conducting and moderating review
meetings. Giving constructive feedback in a professional setting.

Communication skills in the business context: giving constructive feedback,
leading review meetings, interpreting data.

Grammar: phrasal verbs in business contexts; complex linkers (although,
whereas, nonetheless) for analytical writing.
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3micToBuii Mmoay.s 1. Financial Management and Business Communication

Tema 1. Financial Performance, Risk and Business Communication (3K01,
3K02, 3K04, 3K06, 3K07, 3K08, 3K11, CK09, ITP12, IT1P15)

Analysis of basic financial performance indicators (profit, revenue, costs, cash
flow). The role of professional communication in presenting financial results to
managers, investors, and employees. Identification of financial risks (losses,
declining sales, liquidity problems) and approaches to communicating negative
financial outcomes in a professional and structured manner. Preparation of a short
written overview on company financial performance.

Communication skills in the business context: presenting financial information,
explaining financial problems, responding to basic financial inquiries.

Grammar focus: complex sentence structures in formal communication (relative
clauses, participle clauses).

Tema 2. Financial Planning and Change Management (3K01, 3K02, 3K04,
3K06, 3K07, 3K08, 3K11, CK09, ITP12, I1P15)

Introduction to financial planning and budgeting. The impact of market changes,
inflation, economic crises, and competition on company financial stability. Cost
control, basic financial decision-making, and the role of a financial manager in
supporting organizational change. Discussion and brainstorming of practical solutions
aimed at improving financial performance.

Communication skills in the business context: participating in financial
discussions, presenting budget plans, contributing to strategic meetings.

Grammar focus: reported speech in business communication.

Tema 3. Sustainable Finance and Ethical Business Communication (3K01,
3K02, 3K04, 3K06, 3K07, 3K08, 3K11, CK09, ITP12, ITP15)

Introduction to sustainable finance and responsible business practices. Basic
understanding of ESG principles and their role in financial management. The
importance of transparency and ethical financial reporting. Preparation of a short
press release or announcement related to financial performance or sustainability
initiatives.

Communication skills in the business context: writing formal emails, business
announcements, and short press releases.

Grammar focus: passive voice with reporting verbs.
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4. CTpykTypa (TeMAaTU4YHHUIl VIaH) HABYAJIbHOI JUCIUIIIHA

KinpkicTs rogun

neHHa hopma

3a04yHa hopma

.- < .- <
3MICTOBI MOAYJI 1 TEMU g é § 35 g g g E 3% g
S| 8| 2139 & | 8| £ | 8¢
> = e | 2 9 > = =y = Qo
=8 = S
MOAVYJb 1
3microBuii Mmoayuab 1. Communication and Workplace Fundamentals
Tema 1. Qorporate Culture & Workplace 29| - | 15| 14 30 i 4 26
Communication
Tema 2. Training and Development 29 | - |15 | 14 30 - 2 28
MonyasHui KOHTpOIb 1 1 - 1 - - - - -
Tema 3. Management Basics: Products & 201 - 116! 14 30 i 9 28
Consumers
MoaynbHUNH KOHTPOJIb 2 1 - 1 - - - - -
Pazom 3micmosuit modynnr 1 | 90 | 0 | 48 | 42 90 - 8 82
PABOM3AMOAYJIb1 | 9 | 0 | 48 | 42 90 - 8 82
MOAVYJb 2
3micToBuii moay.as 1. Digital Management and Professional Challenges
Tema 1. Digital Business 28 14 | 14 30 - 4 26
MoaynbHuii KOHTpOJb 1 1 - 1 - - - - -
Tema 2. Performance and Rewards 30 16 | 14 30 - 2 28
Tema 3. Ethics in Business and 30 16 | 14 30 i 9 28
Management
MonyapHHIA KOHTPOITb 2 1 - 1 - - - - -
Pazom 3micmosuit mooynn 1 | 90 | - | 48 | 42 90 - 8 82
PABOM3AMOAYJIb2 | 90 | - | 48 | 42 90 - 8 82
BCbOI'O3a 5,6 cemectpu | 180 | - | 96 | 84 | 180 | - 16 164
MOAYJIb 3

3micTtoBuii MmoayJib 1. Professional Communication in Analytical and Strategic
Management Contexts

Tema 1. Finance & Economic Trends for 191 - 1101 9 20 i 4 16

Marketers

MoaynbHuii KOHTpOJb 1 1 - 1 - - - - -

Tema 2. Advanced Digital Management & 19 - 1101 9 20 i 5 18

Technology

Tema 3. Market Performance & Metrics 20 | - |10 | 10 20 - 2 18

MonyabHUHA KOHTPOJIb 2 1 - 1 - - - - -
Pazom 3micmosuti modyns 1 | 60 | - | 32 | 28 60 - 8 52

PASOM 3AMOJAYJIbB3 | 60 | - | 32 | 28 60 - 8 52
MOAYJIb 4
3microBuii MoayJs 1. Financial Management and Business Communication

TeM_a 1. Financial I?erff)rmance, Risk and 20 i 8 12 20 i 4 16

Business Communication

MonyabHulA KOHTpoJib 1 1 - 1 - - - - -
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Tema 2. Financial Planning and Change 19 7 | 12 20 9 18
Management
TeM_a 3. Sustamabl_e Flpance and Ethical 19 7 12 20 5 18
Business Communication
MoaynbHUN KOHTPOJIb 2 1 1 - - - -
Pa3zom 3micmosnuii modyns 1 | 60 24 | 36 60 8 52
PA3OM 3A MOAYJIb 4 | 60 24 | 36 60 8 52
BCbOI'O 3a 7, 8 cemecTpu | 120 56 | 64 120 16 104
PA30OM | 300 152 | 148 | 300 32 268
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5. TeMu npakTUYHUX (JIA0OOPATOPHUX) 3aHSATh

KinekicTs rogun

Ne
3/ HazBa temu JCHHAa 3a04YHa
dopma | dopma
MOIVJb 1
3microBuii Mmoxyas 1. Communication and Workplace Fundamentals
1 | Tema 1. Corporate Culture & Workplace Communication. Introduction 9
to professional English discourse. Vocabulary & Phrases. ’,
2 | Tema 1. Corporate Culture & Workplace Communication. Corporate
culture. Vocabulary & Phrases. ’, )
3 | Tema 1. Corporate Culture & Workplace Communication. Grammar.
Future forms, Present Continuous vs. Present Simple. 4 )
4 | Temal. Corporate  Culture &  Workplace  Communication.
Communication skills in the business context. Self-presentation, small 4 2
talk, team communication.
5 | Tema 1. Corporate Culture & Workplace Communication. Case study.
«Inside the Google Way: Building an Open Workplace Culture». 3 )
6 | Tema 2. Training and Development. Career growth. Vocabulary & 9
Phrases. 4
7 | Tema 2. Training and Development. Staff training. Vocabulary &
Phrases. 2 )
8 | Tema 2. Training and Development. Grammar. Modals of obligation
and necessity. 4 )
9 | Tema 2. Training and Development. Communication skills in the
business context. Agreeing/disagreeing, writing a memo. 3 )
10 | Tema 2. Training and Development. Case study. «How Starbucks
Invests in People: Barista to Manager Pathway». 2 )
11 | Modular Control 1 1 -
12 | Tema 3. Management Basics: Products & Consumers. Product life 2
cycle. Product line and its features. Vocabulary & Phrases. 2
13 | Tema 3. Management Basics: Products & Consumers. Consumer
preferences: analyzing customer needs and decision-making factors. 2 -
\ocabulary & Phrases.
14 | Tema 3. Management Basics: Products & Consumers. Grammar.
Comparatives, Superlatives, Quantifiers. 4 )
15 | Tema 3. Management Basics: Products & Consumers. Communication
skills in the business context. Describing a product, giving short 4 -
pitches.
16 | Tema 3. Management Basics: Products & Consumers. Case study.
«Amazon’s Approach to Customer Obsession». 4 )
17 | Modular Control 2 1 -
PA3OM 3A MOAWJIb 1 48 8
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No KinekicTs rogux
- Hazsa temu JICHHA | 3a04Ha
3/
dbopma | bopma
MOJY.JIb 2
3microBmii moay.as 1. Digital Management and Professional Challenges
18 | Tema 1. Digital Business. The concept of digital business
transformation (e-commerce, digital Management). Vocabulary & 4 2
Phrases.
19 | Tema 1. Digital Business. Technologies in Management: social media,
. . 4 -
analytics, mobile apps. Vocabulary & Phrases.
20 | Tema 1. Digital Business. Grammar. Conditionals (Zero, First, Second). 2 -
21 | Tema 1. Digital Business. Communication skills in the business
- . : . ) 2 2
context. Trade show demo, giving short instructions, team discussions.
22 | Tema 1. Digital Business. Case study. «How Airbnb Built a Global 9 i
Digital Ecosystem».
23 | Modular Control 1 1 -
24 | Tema 2. Performance and Rewards. Key performance indicators (KPIs)
and work results. Positive and constructive feedback. Vocabulary & 4 2
Phrases.
25 | Tema 2. Performance and Rewards. Professional vocabulary practice: 4 i
target, achievement, milestone, reward system. Vocabulary & Phrases.
26 | Tema 2. Performance and Rewards. Grammar. Linking words. 4 -
27 | Tema 2. Performance and Rewards. Communication skills in the 9 i
business context. Giving feedback, writing a performance summary.
28 | Tema 2. Performance and Rewards. Case study. “Salesforce: Motivating 2 i
Through Recognition and Purpose”.
29 | Tema 3. Ethics in Business and Management. Basics of corporate social 4 5
responsibility (CSR). Vocabulary & Phrases.
30 | Tema 3. Ethics in Business and Management. Advertising ethics. 4 i
Common ethical dilemmas. Vocabulary & Phrases.
31 | Tema 3. Ethics in Business and Management. Grammar. Third 4 i
conditional.
32 | Tema 3. Ethics in Business and Management. Communication skills in
the business context. Discussing ethical dilemmas, presenting survey 2 -
results.
33 | Tema 3. Ethics in Business and Management. Case study. ‘“Patagonia: 5 i
Profits with Purpose”
34 | Modular Control 2 1 -
PA3OM 3A MOJVJIb 2 48 8
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No KinpkicTs rogun
- Hazsa temu JICHHA | 3a04Ha
3/
dopma | dopma
MOAVJb 3
3microBuii moxyJb 1. Professional Communication in Analytical and Strategic Management
Contexts
35 | Tema 1. Finance & Economic Trends for Marketers. Key financial
and economic terminology for marketers. Basic concepts: inflation, 9 9
GDP, investment, consumer confidence, market cycles. Vocabulary
practice and contextual tasks.
36 | Tema 1. Finance & Economic Trends for Marketers. The impact of
financial crises on consumer behavior and Management strategy. 3 i
Discussion and case study analysis: company responses to economic
downturns.
37 | Tema 1. Finance & Economic Trends for Marketers. Grammar.
Expressing certainty and probability (modal verbs, adverbs). 3 -
Describing market forecasts and interpreting economic data.
38 | Tema 1. Finance & Economic Trends for Marketers. Writing an
analytical or annual report summary. Summarizing financial results 2 2
and key insights.
39 | Modular Control 1 1 -
40 | Tema 2. Advanced Digital Management & Technology. Digital
transformation and emerging technologies in Management. Key 2 2
terms: Al, automation, big data, personalization.
41 | Tema 2. Advanced Digital Management & Technology. Disruptive
innovations and their impact on Management strategy. Case study 2 -
discussion: innovative digital campaigns.
42 | Tema 2. Advanced Digital Management & Technology. Grammar.
Noun phrases and advanced conditionals for strategic 4 -
communication. Speaking practice: negotiating digital solutions.
43 | Tema 2. Advanced Digital Management & Technology. Writing a
short business proposal for a digital project or campaign. Structure, 2 -
language, and tone.
44 | Tema 3. Market Performance & Metrics. Key performance indicators
(ROI, KPI, conversion rate, market share). Vocabulary and data 2 2
interpretation.
45 | Tema 3. Market Performance & Metrics. Analyzing and visualizing
Management data. Language for charts and graphs. Practical data 2 -
presentation tasks.
46 | Tema 3. Market Performance & Metrics. Grammar. Phrasal verbs in 4 i
business contexts; complex linkers for comparisons and analysis.
47 | Tema 3. Market Performance & Metrics. Conducting review meetings
- . . 2 -
and providing constructive feedback. Role-plays and peer evaluation.
48 | Modular Control 2 1 -
PA3OM 3A MOAVJIb 3 32 8
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No KinpkicTs rogua
s/ Hasga temu JeHHa | 3a04Ha
dopma | dopma
MOAVJIb 4
3microBuii MoayJib 1. Financial Management and Business Communication
49 | Tema 1. Financial Performance, Risk and Business Communication.
Introduction to key concepts: financial performance indicators (profit,
revenue, costs, cash flow), financial risk, liquidity, financial 4 2
reporting. Vocabulary development. Case studies: successful vs.
failed communication of financial results.
50 | Tema 1. Financial Performance, Risk and Business Communication.
Grammar. Complex sentence structures for formal financial 2 -
communication (relative clauses and participle clauses).
51 | Tema 1. Financial Performance, Risk and Business Communication.
Writing.  Writing a short financial summary or announcement 2 2
explaining company performance or financial difficulties.
52 | Modular Control 1 1 -
53 | Tema 2. Financial Planning and Change Management. Introduction to
financial planning, budgeting, cost control, and financial adaptation
to market changes. Vocabulary of budgeting, forecasting, 2 2
restructuring, and cost optimization. Discussing financial challenges
and company responses.
54 | Tema 2. Financial Planning and Change Management. Rephrasing 9 i
financial news, reports, and corporate announcements.
55 | Tema 2. Financial Planning and Change Management. Writing.
Creating (writing) a short financial plan summary, internal memo, or 3 -
announcement about financial changes or restructuring.
56 | Tema 3. Sustainable Finance and Ethical Business Communication.
Introduction to sustainable finance, ESG principles, responsible
: X ) ) . : R 2 2
investment, and ethical financial reporting. Integrating sustainability
into financial decision-making.
57 | Tema 3. Sustainable Finance and Ethical Business Communication.
Writing. Writing a short press release or announcement about 2 -
financial results, ESG initiatives, or sustainability projects.
58 | Tema 3. Sustainable Finance and Ethical Business Communication. 3 i
Grammar. Reported speech and passive voice with reporting verbs.
59 | Modular Control 2 1 -
PA30OM 3A MOJVIJIb 4 24 8
PA3OM | 152 32
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6. 3aBaaHHs AJ151 CAMOCTilHHOT po6oTH

HazBa temu

KinpkicTs rogua

JICHHA
dhopma

3a09Ha
dbopma

MOJYJIb 1

3microBuii MmoayJsb 1. Communication and Workplace Fundamentals

Tema 1. Corporate Culture & Workplace Communication.

Mini Research. Find a short article or webpage describing the corporate
culture of an international company (e.g. Google, IKEA, Nestlé). Write
5—-6 sentences summarizing the company’s key values.

Grammar. Question formation (yes/no & wh-questions). Prepare a
minimum of 5 workplace-related questions for a new colleague.

14

26

Tema 2. Training and Development.

Mini Research. Explore a training or mentoring program offered by a
global company (e.g. Starbucks, Deloitte, Microsoft). Describe its goals
and benefits for employees.

Grammar. Gerunds and Infinitives (to learn, learning, want to improve).
Create a minimum of 5 sentences about skills you’d like to develop.

14

28

Tema 3. Management Basics: Products & Consumers.

Mini Research. Choose a real product and identify its features, benefits,
and unique selling point (USP). Describe why it appeals to consumers.
Grammar. Countable and uncountable nouns (e.g. advice, information,
opportunities, products). Make a short list of Management-related
examples.

14

28

PA30OM 3A MO VJIb 1

42

82

MOJYJb 2

3micToBuii Mmoxyas 1. Digital Management and Professional Challenges

Tema 1. Digital Business.

Mini Research. Investigate a digital startup or e-commerce platform
(Airbnb, Etsy, etc). Describe in 5-6 sentences how it uses technology to
attract and retain customers.

Grammar. Passive Voice (Present Simple and Past Simple). Write a
minimum of 4 sentences describing how digital services are provided.

14

26

Tema 2. Performance and Rewards.

Mini Research. Find an article or report on employee motivation or
reward systems (Salesforce, Google, Gallup). Summarize in 5-6
sentences the main methods used to improve performance.

Grammar. Reported Speech. Rewrite a minimum of 4 examples of
feedback or performance comments using indirect speech

14

28

Tema 3. Ethics in Business and Management.

Mini Research. Choose a company known for its ethical or sustainable
Management (e.g. Patagonia, Unilever). Write 5-6 sentences explaining
how ethical principles influence its brand image.

Grammar. Practice Relative Clauses (who, which, that, where). Write a
minimum of 5 sentences describing ethical companies or actions

14

28

PA3OM 3A MOJAVJIB 2

42

82
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Ne
3/

Hassa Temun

KinpkicTs rogua

JICHHA | 3a04YHa
dbopma | dopma

MOAVY/JIb 3

3micToBmii Mmoayab 1. Professional Communication in Analytical and Strategic Management

Contexts

1

Tema 1. Finance & Economic Trends for Marketers

Mini Research. Find a short article about the impact of an economic
crisis on consumer behavior. Write a 6-8 sentence summary
explaining how companies adjusted their Management or pricing
strategies.

Grammar. Write 6 sentences predicting future economic or market
changes using modal verbs of probability (may, might, could, must,
etc).

Tema 2. Advanced Digital Management & Technology

Mini Research. Choose a well-known brand (e.g., Nike, Coca-Cola,
or Apple) and carry out how it uses Al in its Management strategy.
Write a short analytical note about the innovation and its effect on
brand.

Grammar. Write 5 conditional sentences (Types 1-3 or mixed) about
possible Management outcomes of adopting new digital
technologies.

Tema 3. Market Performance & Metrics

Mini Research. Select a company or campaign and find publicly
available performance data (e.g., ROI, market share, conversion
rate). Describe how these metrics reflect the company’s success or
failure.

Grammar. Write 5 sentences using complex linkers (although,
whereas, however, nonetheless, etc.) to compare Management results
or strategies.

10 18

PA30OM 3A MOAWVIIb 3

28 52

MOJLYJIb 4

3microBuii MoayJib 1. Financial Management and Business Communication

Tema 1. Financial Performance, Risk and Business
Communication

Mini Research. Find an article or video about a company that faced
financial losses, liquidity problems, or a financial crisis (e.g., Tesla,
Lufthansa, Netflix).

Write 6-8 sentences summarizing: what financial problem the
company experienced, how management communicated the situation
to investors or stakeholders, whether the communication helped
maintain trust.

Grammar: Write 6 sentences explaining causes and results of
financial decisions using linking words (because of, due to, as a
result, therefore, consequently, etc.).

12 16

Tema 2. Financial Planning and Change Management

Mini Research.Choose a company that successfully adapted its
financial strategy to market changes (e.g., Amazon, Airbnb,
Microsoft).

12 18
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No HazsBa temu KinekicTs rogug

Write 6-8 sentences explaining: what financial changes were
introduced (cost reduction, restructuring, digitalization, new
investment strategy), how these changes improved financial
performance.

3 |Tema 3. Sustainable Finance and Ethical Business
Communication

Writing Task. Write a short report (8-10 sentences) explaining how a
company integrated sustainable finance or ESG principles into its
financial strategy and what lessons can be learned from this case. 12 18
Grammar. Rewrite 5 finance-related sentences from a company
report or article using: reported speech (e.g., The company stated
that...), passive reporting structures (e.g., It was announced that..., It
is expected that...).

PA30M 3A MOAWIDb 4 36 52

PA3OM 148 268

/. InguBigyanbHi 3aBJaHHS

InauBinyanbHi 3aBHaHHS € OAHIEID 3 (OpM HaBYAIBLHOTO TMpPOIECY, IO
nepeadavyae CTBOPEHHS YMOB JIJIsi HAHUIIOBHIIIOI peati3allii TBOPUYOCTI MOKIUBOCTEH
CTYJIEHTIB 1 Ma€ Ha METI NMOTJMOJICHHS, y3arajJlbHEHHS Ta 3aKpIIUICHHA 3HaHb, SKI
CTYJIEHTH MOXYTbh OJIEpP>KATH B MPOLIECI BUBYEHHS KYypCy AaHOI IUCLUIUIIHU, & TAKOXK
3aCTOCYBaHHS LIMX 3HAHb HA MTPAKTHIII.

[{1 3aBgaHHs COPUSIIOTH PO3BUTKY HABUYOK CAMOCTIMHOI pOOOTH, KPUTHUHOIO
MUCJIEHHS, @ TaKOX MOKpAIlyOTh MOBHY KOMIIETEHLIIO CTYAEHTIB. [HAMBIAYyalbHI
3aBJIAHHS BKJIIOYAIOTh:

—BUKOHAHHS TEMATUYHUX TMEPEKIa/liB TEKCTIB 13 aHIJIIHCHKOT MOBHU Ha PiJIHY Ta
HABIIAKU;

—MIATOTOBKY YCHUX MPE3EHTAIlI HA aKTyaIbHI TEMH 3 KYpCY;

—pO3po0OKy TMPOEKTIB, MO JEMOHCTPYIOTH 3aCTOCYBaHHA HaOyTHX 3HaHb Ha
MPaKTHII;

—aHaJIITUYHE YNTAHHS HAYKOBHX CTaTel Ta IX KPUTHUUYHUHN OTJISI;

—BHUKOHAHHA 3aBJIaHb 3 JJEKCUYHHUX Ta TPAaMaTUYHUX TE€M, 110 BUXOJAThH 32 MEXKI
OCHOBHOI IPOTPaMHu Kypcy.

InuBinyanbHI 3aBAaHHA BHUKOHYIOTBCS 3a TOMEPEIHIM IOTO/KCHHSIM 13
BUKJIa/layeM 1 BpaXxOBYIOTh PIBE€Hb 3HaHb CTYACHTA, @ TAKOXK MOTO 0COOUCTI 1HTEpECH
y BUBUEHHI aHTJIIMCHKOT MOBH.

8. MeToau HABYAHHSA

JI71si BUBUEHHS KYypCy BUKOPUCTOBYIOTHCS METOJM HAaBUAHHS TaKi, SIK: CLIOCOOM
CHUIBHOI Tpalll BUKJIagaya Ta 3700yBaya, 3a JOMOMOIOI0 SIKMX BHUKJIAJad Haaae
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3100yBayy MOJKJIMBICTH OTPUMATH I€BHI 3HAHHS, 1H(GOPMAIlIIO, CIPHUSE PO3BUTKY
HAaBUYOK Ta BMiHb, 3/II0HOCTEH, 1110 HEOOX1THI MalOYTHROMY (paxiBIItoO.
[Tin wac BUKJIaJaHHS HaBUYAIBHOI TUCIUIUIIHA BHKOPHUCTOBYIOTHCS HACTYIIHI

MCTOAW HaABYaHHA, I1[MMO CIPHAKOTH HOCATHCHHIO BiI[HOBiI[HI/IX IMpOorpaMHux
pe3yJIbTaTIB:
PesynbraT HaBYaHHS Metoau HaBYaHHS
IIP]2. Buxopucmosysamu | — BepbanbHi MeToau (IMOSCHEHHSI, PO3IOBi/Ib, Oeciia)
npogeciiiny  apeymenmayilo  oasa | — Haouni METOJT! (mpe3eHrartis, JIEMOHCTpAIIis
OoHecenHs  iHgopmayii,  i0detl, | BigeoMarepiajiB)

npobem ma cnocodis ix eupiuieHHs
0o axieyie i Hegaxieyis y
Qinancosii cghepi disnbHocmi.

—[IpakTuHi Meronu (BUKOHAHHS PI3HHUX BHJIB BIIPaB,
MPAKTUYHUX 3aBJaHb, TBOPY1 3aBJJaHH)

—Jluckyciiinuii MeToy (IPaKTUKyBaTl MOBY B CHUTYallisiX,
ONU3BbKUX 10 peallbHUX NMPOo(eciifHUX CUTYyAIil)

— Meroa akTUBHOTO HaBYaHHS (TIPOBEACHHSI TIJIOBUX irop,
MO3KOBUH HITYpM, KOMaHJHA po0OTa)

— Meronu CaMOCTIHHOT poboTtu (aHoTyBaHHS
OTMpaIbOBAaHOTO0 MaTepially, HAalMCaHHS ece, MIArOTOBKa
TE3 J0IOBIICH)

—Meton kefic-cTaai (aHai3 pealbHUX a00 3MOICIIbOBAHUX
CHTyalliif, IO JIO03BOJSIE CTYACHTaM 3aCTOCOBYBATH
HaOyTi 3HaHHA y BUPIIICHH] IPAKTUYHHUX 3aBJIaHb)

— Merox npoekTiB (BUKOHAHHS CTyJICHTAaMU IPYMOBUX ab0

MO8010 Y npogeciiinill OinbHOCHI.

IHIUBIAyaqTbHUX TPOEKTIB Ha OCHOBI mpodeciiHux
noTpe0)
IIP15. Cninkysamuce 6 ychiii ma | — BepbanbHi MeToau (MTOSICHEHHS, PO3IIOB1/Ib, Oeciaa)
nucemogiu  gopmi  inozemnoro | —HaouHi  MeTOoaM  (CHOCTEPEKEHHS,  JIEMOHCTpalis,

UTIOCTpallisl, Ipe3eHTallisl, CXeMH)

—IlpakTyHi MeToau (BUKOHAHHS PI3HUX BHJIIB BIIPAB,
NPaKTUYHUX 3aBJaHb, TECTyBaHHs, TBOPYI 3aBJaHHA,
MOJICTIFOBaHHS CUTYAITiil)

—Juckyciiinuii MeTo 1 (0OroBOpeHHs! BaXJIMBUX MUTAHb)

—Meron akTHBHOIrO HaBYaHHS (IPOBEJECHHS JIJIOBUX 1rop,
MO3KOBHH HITypM, KOMaH/Ha poboTa)

—Meroau  camocTtiiiHOi  poOOTHM  (HamMcaHHA ~ ece,
JOCIIJKEHHs1) — CTUMYJIIOIOTh CTYJIEHTIB CaMOCTIHHO
aHaJIi3yBaTH 1 BUBYATH MaTepiain

— InTerpoBani MeTonu HaBYaHHS (3aHATTA-AUIOBA 3yCTpiY,
3aHATTA-HaBYaJIbHA KOH(PEPEHIIis)

— KomynikatuBHuii MeTtox (HaBYaHHS KOPHUCTYBATHCh
MOBOIO 3aJIe)KHO BiJI KOHKPETHOi CHTyalli, HaBYaHHS
KOMYHIKaIlli y IpoIieci caMoi KOMyHiKarlii)

— InTepakTuBHUI MeTOon (mepenbadae opraHizamilo 1
PO3BHUTOK JiaJOT1YHOI'O MOBJIEHHS, CHpPSIMOBaHHX Ha
B3a€MOPO3YMIHHS, B3a€EMO/I110, BUPILIEHHSI MPOOJIeM)
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9. MeToau KOHTPOJIIO

[lepeBipka AOCSATHEHHS MPOTPAMHHUX pPE3yJbTaTiB HAaBUAHHS 3JIACHIOETHCS 3

BHUKOPHUCTAHHAM HACTYITHUX MeTOI[iB.

Pe3ynprar HaBuaHHA

Metoau KOHTPOJIIIO

PHI2. Buxopucmosysamu
npogeciiiny  apeymenmayiro 01
OOHeCeHHs iHhopmauyii, ioetl,
npobaem ma cnocobis ix eupiuieHHs
0o ¢haxieyis i Hegaxisyie y
Qinancosiu cghepi disinbHOCM.

PH15. Cninkysamuce 6 ycHiti ma
NUCLMOBIU YOpMI THO3EMHOIO0 MOBOIO
y npoghecitiniu JisibHOCMI.

YcHe omuTyBaHHS, y4acThb y JWCKYCii, BIATOBiAI Ha
npoOJIeMHI 3arUTaHHS
[TepeBipka BUKOHAHHS
MPAKTUYHUX 3aBJaHb Ta BIIPaB
[Toroune TecTyBaHHS
[TepeBipka BUKOHAHHS 1HIUBIyaTbHUX 3aB/JIaHb
CaMOO111HIOBaHHS Ta B3aEMOOIIIHIOBAHHS
[lepeBipka  BHKOHAHHS  3aBJ/iaHb
KOHTPOJTIO

JIOMAIIHIX 3aBIaHb,

MOAYJIBHOT'O

— 3aimk

10. OuinroBaHHs pe3yJibTaTiB HABYAHHA 3100yBa4viB BUIIOI OCBITH

OriHiOBaHHSI pe3yJIbTAaTiB HAaBUAaHHS 3/7100yBadiB BUIIOi OCBITH 3 HaBYaIbHOI
JUCHUIUIIHY 3/IIHCHIOETHCS BIAMOBIIHO A0 [1070KeHHs Mo OLIIHIOBAHHS PE3YJIbTaTIB
HaBYaHHA 3700yBadiB BHIOI OCBITH y JlepxkaBHOMY yHiBepcHTETl «KUTOMHpChKa
MOJIITEXHIKa» Ta PO3MOJILTY 0ajiB, 110 HABEICHUI HIDKYE.

Cucrema OLIHIOBaHHS pe3yJIbTATIB HaBYaHHs 3700yBadiB BHUIIOI OCBITH 3
HABYAJIbHOT IUCHUIUTIHA BKJTIOYAE:

— TIOTOYHUH, MOJYJIBHUI Ta MiJICYMKOBUI KOHTPOJb — JJIs 3100yBaviB JACHHOI
dbopmu 3100y TTS BUIIIOT OCBITH;

— NOTOYHUM Ta MIACYMKOBUH KOHTpOJIb — JUIsl 3100yBadiB 3a04HOi (QopMu
3100y TTS BUINOI OCBITH.

[ToTouHnii KOHTPOJb MPOBOAMUTHCS JJISl OL[IHIOBAHHS PIBHS 3aCBOEHHS 3HaHb,
dbopMyBaHHS YMiHb 1 HABUYOK 3/100yBayiB BUINOi OCBITH BIPOJIOBK BUBYCHHSI HUMHU
Marepiary MOAyJs (3MICTOBMX MOMAYJIB) HaBuajabHOI aucuuruiind. [loTounuii
KOHTPOJIb 3/11MCHIOETHCS M1 Yac MPOBEACHHS HaBYaIbHUX 3aHSATh.

MoaynbHUN KOHTPOJIb TPOBOAMTHCS 3 METOI OIHIOBAaHHS pe3yJbTaTiB
HaBYaHHS 3100yBadiB BHIIOI OCBITU 3a MOIYJh (3MICTOBI MOJyJi) HaBYaJIbHOI
JUCHMIUTIHU. MOIYyJIbHUI KOHTPOJIb MPOBOJUTHCS IiJ] 4ac HAaBUAJIBHOIO 3aHSTTS
MiCTsl 3aBEpIICHHS BUBYEHHS MaTepiany MOAYJsS (3MICTOBUX MOJYJIB) HaBYaJbHOI
JTUCIUTUTIHU. MOTyJIbHUIM KOHTPOJIb 3A1HCHIOETHCA Y (hOpMi MOTYJIBHOI POOOTH.

[TincymMkoBUii KOHTPOJIb TMPOBOJUTHCS JJIsi  MIJCYMKOBOTO  OI[IHIOBaHHS
pe3yJIbTaTiB HaB4YaHHS 3700yBaudiB BWIINOi OCBITH 3 HABUAJIBbHOI JHUCIUILIIHHU.
[TincymkoBUid KOHTpPOJIb Yy (OpMiI 3alliky NPOBOAMTHCS Yy I1°SITOMY, LIOCTOMY,
ChOMOMY Ta BOCBMOMY CEMeCTpaxX BHMBYEHHS HaBuajbHOI aucuuiuiinu. [Ipouemypa
CKJIaZlaHHs 3aj]iKy Bu3HaueHa y [lonoxeHH1 mpo opranizaliiito OCBITHHOTO MPOLIECY Y
Jlep:xaBHOMY yHIBepCcUTETI « X KUTOMUPCHKA MOMITEXHIKAY.
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Po3noaina 0aJ1iB 3 HABYAJLHOI JUCHUILTIHA
Bunu po0iT 3100yBaya BUIIOT OCBITH KinbkicTs 6amiB 3a cemecTp
Cemectp 5
Jisi 3m00yBaya 1eHHOi (popMHU 3100yYTTS BUIILOI OCBITH
BukoHaHHS 3aB/laHb IOTOYHOT'O KOHTPOJIIO 60
BukoHaHHS 3aBJaHh MOJTyJIFHOTO KOHTPOJIIO 40
IlizcymkoBa ceMecTpoBa OlliHKA 100
st 3100yBaya 3a04H0i gopmu 3100yTTsI BULIIOI OCBITH
BukoHaHHS 3aBJIaHb MOTOYHOTO KOHTPOJIO 60
BukoHaHHs 3aBAaHb M1JCYMKOBOTO KOHTPOJIIO 40
IlincymkoBa ceMecTpoBa OLiHKA 100
Cemectp 6
Jisi 3mo0yBaya 1eHHOi (hopMH 3100yYTTS BHIILOI OCBITH
BukoHaHHS 3aB/laHb TOTOYHOT'O KOHTPOJIIO 60
BukoHaHHS 3aBIaHh MOJTYJIFHOTO KOHTPOJIIO 40
IlincymkoBa ceMecTpoBa OLiHKA 100
Juist 3n100yBaya 3a04Hoi popmu 3100yTTS BHIIOI OCBITH
BukoHaHHS 3aBJIaHb MOTOYHOTO KOHTPOJIIO 60
BukonaHHs 3aB1aHb I1JCYMKOBOTO KOHTPOJIIO 40
IlincymkoBa ceMecTpoBa OLiHKA 100
Cemectp 7
Joist 3n100yBava n1eHHoi popmu 3100yTTS BHIIOI OCBITH
BukoHaHHS 3aBJIaHb IOTOYHOTO KOHTPOJIO 60
BukoHaHHs 3aBIaHb MOJIyJIbHOTO KOHTPOJIIO 40
IMincymkoBa cemecTpoBa OLiHKA 100
st 3100yBaya 3a04H0i popmu 3100yTTsI BULIIOI OCBITH
BukoHaHHS 3aBJIaHb MOTOYHOTO KOHTPOITIO 60
BukoHaHHS 3aBJIaHb MMiJICYMKOBOTO KOHTPOJIIO 40
ITlircymMKoBa cemecTpOBa OLiHKA 100
Cemectp 8
st 3100yBaya 1eHHoi popMu 37100yTTs BHIIOI OCBITH
BukoHaHHS 3aBJIaHb MOTOYHOTO KOHTPOITIO 60
BukoHaHHs 3aBIaHb MOJIyJIbHOTO KOHTPOJIIO 40
IMincymkoBa cemecTpoBa OLiHKA 100
Jliisi 3m00yBaya 3a04Hoi (hopMHu 3100yTTS BUIILOI OCBITH
BukoHaHHS 3aB/laHb TOTOYHOTO KOHTPOJIIO 60
BukoHaHHS 3aB/IaHb IMiJICYMKOBOTO KOHTPOJIIO 40
IlincymkoBa ceMecTpoBa OLIHKA 100
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Po3nojis 6aJ1iB 32 BUKOHAHHSA 3aBJaHb OTOYHOT0 KOHTPOJIIO

Bunu po6iT 3100yBaya BUIIOT OCBITH

KinpkicTh 6aniB 3a cemecTp

JICHHA
dhopma

3a04Ha
dbopma

Cemectp 5

Buxonanus 3aBJJaHb Hi,[[ qaC HaBYaJIbHUX 3aHATH

40

40

BukoHaHHS Ta 3aXUCT IHAMBIIyaJIbHUX CAMOCTIHHUX 3aBJIaHb

20

20

BukoHaHHS HAyKOBO-IOCTITHOT pOOOTH Ta IHIIUX BUIIB POOIT
(momaTkoBi — 3a0X0uyBaJILHI 0aJIH):

1. YyacTp y CTYJCHTCHKUX MPEIMETHUX ONIMITIafax,
BceykpaiHchkoMy KOHKYpCI CTYACHTCHKUX HAYKOBUX POOIT,
rpaHTax, HAyKOBO-JOCIITHUX MTPOCKTaX

2. [TizroToBKa HAYKOBHUX CTATEH, T€3 TOMOBIeH HAYKOBUX
KOH(epeHIIii

4. YdacTp y MibKHapoIHUX (opyMax abo KOH(]pepeHIiax
1HO3EeMHOIO MOBOIO

5. YuacTe y MiDKHAPOJHUX IIporpaMax oOMiHy

1o 20

o 20

Pa3om 3a BUKOHAHHA 3aBJAAHb IOTOYHOI0 KOHTPOJII0

60

60

Cemectp 6

BukonaHHd 3aB1aHb I1iJ1 4YaC HABYAILHUX 3aHATH

40

40

BukoHaHHS Ta 3aXUCT IHAUBIIyaTbHUX CAMOCTIHHHX 3aBJaHb

20

20

BukonaHHs HayKOBO-A0CIHOT pOOOTH Ta IHITUX BUIIB POOIT
(momaTkoBi — 3a0X04yBaJILHI 0aJIH):

1. VyacTp y CTyJIeHTChKUX MPEAMETHHUX OJIIMIIIazax,
BceykpalHChkOMY KOHKYPCI CTYyIEHTCHKHX HAYKOBUX POOIT,
rpaHTax, HayKOBO-JAOCTITHUX IPOCKTaX

2. [ligroToBKa HAyKOBHX CTaTeH, T€3 JIOMOBIIeH HAYKOBHX
KOH(EpeHIIii

4. Y4dacTb y MDDKHapoJIHUX (opyMax abo KOH(pepeHLiIx
1HO3EMHOIO MOBOIO

5. YyacTe y MIDKHApOJHUX IIporpaMax oOMiHy

o 20

1o 20

Pa3om 3a BUKOHAHHS 3aBAAHb IOTOYHOT0 KOHTPOJIIO

60

60

Cemectp 7

BukoHaHHS 3aBIaHb 111/ Yac HAaBYAJILHUX 3aHITH

40

40

BukoHaHHS Ta 3aXMCT IHAMBIAYaTbHUX CAMOCTIHHUX 3aBAAaHb

20

20

BukonanHs HayKkoBO-A0CTIHOT pOOOTH Ta IHITUX BUIB POOIT
(momaTkoBi — 320X04yBaJILHI 6aH):

1. YyacTh y CTYJ€HTCBKUX MPEIMETHUX ONIMITIaJax,
BceykpaiHCchkOMy KOHKYPC1 CTYy/I€HTCHKMX HAYKOBUX POOIT,
IpaHTax, HayKOBO-IOCTITHUX MPOEKTaxX

2. IlinroTOoBKa HAyKOBHUX CTaTeH, T€3 AOIMOBIIeH HAYKOBUX
KOH(EepeHIIii

4. Y4dacTb y MDKHapoIHUX (opyMax abo KOH(PepeHIisIx
1HO3EMHOI0 MOBOIO
5. YyacTh y MDKHApOJHHUX MporpaMax oOMiHy

o 20

o 20

Pa3om 3a BUKOHAHHS 3aBAAHb MIOTOYHOIQ KOHTPOJIIO

60

60

Cemectp 8

BukoHnaHHs 3aBJaHb Hi,[[ 4JaC HaBYAJIbHUX 3aHATH

40

40

BukoHaHHs Ta 3aXUCT IHAWBIIYATbHUX CAMOCTIMHHX 3aBAaHb

20

20
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KinpkicTh 6aniB 3a cemecTp

Bunu po6iT 3100yBaya BUIIOT OCBITH

JICHHA
dhopma

3a04Ha
dbopma

BukoHaHHS HayKOBO-IOCTITHOT pOOOTH Ta IHIIUX BUIIB POOIT
(momaTkoBi — 3a0X0uyBaJILHI 0aJIH):

1. YyacTp y CTyICHTCHKHUX IIPEIMETHHX OJIIMITiazax,
BceykpainchkOMy KOHKYPCI CTYACHTCHKUX HAYKOBUX POOIT,
rpaHTax, HAyKOBO-JOCIITHUX MTPOCKTaxX

2. [TizroToBKa HAYKOBHUX CTATEH, T€3 TOMOBIJeH HAYKOBUX
KOH(epeHIii

4. Yyacte y MibkHapogHuX ¢opymax abo KoHbepeHIisx
1HO3eMHOIO MOBOIO
5. YuacTe y MiDKHAPOJHHUX IIporpaMax oOMiHy

mo 20

o 20

Pa3om 3a BUKOHAHHA 3aBAaHb MOTOYHOI0 KOHTPOJIIO

60

60

Po3noain 0aJ1iB 32 BUKOHAHHSA 3aBJAAHD il YaC HABYAJIbLHUX 3aHATH

Kinpkicts OaiiB 3a
Bunu po6iT 3100yBaua BUIIOT OCBITH ceMeetp
JIIeHHAa 3a04Ha
dbopma dbopma
Cemectp 5
Biamoizi (BUCTYIN) HA 3aHATTIX 15 10
YyacTh y quckycii 10 5
BukoHaHHS TECTOBHUX 3aBJIaHb 5 10
BukoHaHHs Ta 3aXMCT MPAKTUYHUX 3aBAaHb, BIPAB, TBOPUUX 3aBJIaHb 10 15
Pa3om 3a BUKOHAHHS 3aBJAaHb IIij] YaC HABYAJIbLHHUX 3aHATH 40 40
Cemectp 6
Binmogizi (BUCTYIH) Ha 3aHATTAX 15 10
YyacTp y auckycii 10 5
BukoHaHHS TeCTOBHX 3aBIaHb 5 10
BukoHaHHA Ta 3aXMCT MPAKTUYHUX 3aB/IaHb,BIIPAB, TBOPUYUX 3aBJaHb 10 15
Pa3om 3a BUKOHAHHS 3aBJAaHb IIij] YaC HABYAJIbLHHUX 3aHATH 40 40
Cemectp 7
Bianosizai (BUCTYIIM) HA 3aHATTAX 15 10
YyacTp y auckycii 10 5
BukoHaHHS TeCTOBHX 3aBIaHb 5 10
BukoHaHHs Ta 3aXMCT NPAaKTHUYHUX 3aB/1aHb,BIPAB, TBOPUYMUX 3aBIAHb 10 15
Pa3oM 3a BUKOHAHHA 3aBJAHD I/l YaC HABYAJLHHUX 3aHATDH 40 40
Cemectp 8
Bianosizi (BUCTYIIN) HA 3aHATTAX 15 10
VYyacTh y auckycii 10 5
BukoHaHHS TECTOBHX 3aBIaHb 5 10
BukoHaHHs Ta 3aXHCT NMPAaKTHYHUX 3aBIaHb,BIPaB, TBOPUYNX 3aB/IaHb 10 15
Pa3oM 3a BUKOHAHHA 3aBJaHb IiJ Yac HABYAJbHUX 3aHATDH 40 40

3 METOI0 3aCTOCYBaHHS IUIMX YWCEN JJIA OIIHIOBAHHS PE3yJIbTaTiB POOOTH

3m00yBadiB  TiJi 4Yac HABYAIBHUX 3aHATh  MPOTATOM

CEMECTpPy  MOXKe

BUKopuctoByBaTucs 100-OanbHa IIKana OI[IHIOBaHHS IIOAO KOXHOTO OKPEMO BUAY
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po6iT. Po3paxyHOK 3araibHOI KIJIBKOCTI OajiB, sKi 3700yBad MoOke HaOpaTu 3a
pesynbpraraMu  poOOTH TiJi Yac HaBYAIBHHX 3aHATh MPOTATOM CEMECTpY,
IPOBOUTHCA 32 (POPMYIIOIO:

Puz = > (Pi X BKj) % Kus, (1)

ne Pps — 3arasbHa KUIBKICTH OajiB, HaOpaHuX 3700yBaueM 3a BHKOHAHHS
3aBJIaHb IM1]] YaC HAaBYAIbHUX 3aHSITh 32 CEMECTP;

Pi — xinbKicTh HAOpaHUX 3100yBaueM OaJliB 3a CEMECTp 32 BUKOHAHHS 1-TO BUY
pOoOIT Ti yac HaBYaILHUX 3aHATH (32 100-0abHOIO IIKAJIO0);

BK; — BaroBuii koe(irieHT 3a BUKOHAHHS 1-TO BUAY POOIT il 9aCc HaBYATBLHUX
3aHATh. 3HAYEHHS BAaroBHX KOE(DIIIEHTIB pO3PaxoOBYIOThCS IUIXOM JUICHHS
KUIBKOCTI 0aniB, sika mepeadadeHa 3a BUKOHAHHS OKPEMOIo BHAY pOOIT MijJ dYac
HaBYaJIbHUX 3aHATh, HA CYMAapHY KUIBKICTh OaiB 3a BUKOHAHHS YCIX BUIB POOIT IiJT
yac HaBYAIbHUX 3aHATH 32 CEMECTD;

Kus — xopuryBajabHUN KOE(DIIIEHT, SKUW BU3HAYAETHCS MUISAXOM JIJICHHS
KUTBKOCTI 0ajiB, 110 nepeadadeHa 3a BAKOHAHHS 3aBaHb 111 YaC HaBYAJIbHUX 3aHAThH
3a cemectp, Ha 100 Gais.

Po3noain 6aJiiB 32 BAKOHAHHS 3aBIaHb MOAYJIbHOI0 KOHTPOJIIO

) . . . KinpkicTs 6aniB
Buu po0it 3100yBava BUILOT OCBITH JIeHHOT (hOpMHU 3700y TTS BHIIOI OCBITH
3a ceMecTp
Cemectp 5
BukoHaHHS 3aBJIlaHh MOJYJIFHOTO KOHTPOJIO | 20
BukoHaHHSI 3aBJJaHb MOJIJIBHOTO KOHTPOJIIO 2 20
Pa3om 32 BHUKOHAHHS 3aBJaHb MOAYJBHOI0 KOHTPOJIIO 40
CemecTtp 6
BukoHaHHsI 3aBJJaHb MOYJILHOTO KOHTPOJIO 1 20
BukoHaHHS 3aBJIaHh MOJTyJIFHOTO KOHTPOJIIO 2 20
Pa3om 32 BHUKOHAHHS 3aBJaHb MOAYJBHOI0 KOHTPOJIIO 40
Cemectp 7
BukoHaHHS 3aBJIaHh MOJTYJIFHOTO KOHTPOJIO | 20
BukoHaHHSI 3aBJJaHb MOJIyJIBHOTO KOHTPOJTIO 2 20
Pa3om 3a BUKOHaHHSI 3aBIaHb MOIYJbHOT0 KOHTPOJIIO 40
Cemectp 8
BukoHaHHS 3aBJIaHh MOJTYJIFHOTO KOHTPOJIO 1 20
BukoHaHHsI 3aBJJaHb MOJIYJIBHOTO KOHTPOJIIO 2 20
Pa3om 3a BUKOHaHHSI 3aBIaHb MOIYJbHOT0 KOHTPOJII0 40

Axmo 3m00yBau neHHOT (popMu 3M00YTTS BHUIOI OCBITH MPOTITOM CEMECTPY
BUKOHAB HEOOXI1/IH1 JIJIsl TOCATHEHHS pe3yJIbTaTiB HAaBUAHHS 3 JUCIMIUIIHU 3aBJIaHHS,
mo nepeadayeHi poOOYOI0  NPOrpaMoOl0  HaBUAJbHOI  JUCHUMIUIIHA  Ta/abo
BIIMOBITHUMU METOAUYHUMU PEKOMEHJIAIIsIMUA, CKJIaB MOAYJbHUN KOHTPOJb 1
HaOpaB y cymi 60 OamiB abo Ouibllle, BIH MOXE IOTOJAWTH JaHy OI[IHKY B
€JIEKTPOHHOMY KaOiHeTI 1 BOHAa CTaHE CEMECTPOBOIO OIIHKOK 3a BHUBYEHHS
HaBYaJIbHOI TUCIUILIIHH.
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Sxmo 3100yBau AeHHOT (PopMH 3100yTTS BHUINOI OCBITH MPOTITOM CEMECTPY
BUKOHAB HEOOX1TH1 JIJIsl TOCSATHEHHS pe3yJIbTaTiB HAaBUAHHS 3 JUCIMIUTIHU 3aBJIaHHS,
mo nmnependadeHi poOOUYOI0 MPOrPaMOI0  HABUAJIBHOI  JUCHMILUIIHM  Ta/abo
BIIMOBITHUMHU METOJMYHMMHU pPEKOMEHAaIlisiMK, 1 HaOpaB 60 OanmiB abo OuIbIIE Ta
Oaka€ TOKpaIIUTH CBIM pe3ynbTaT YCHIIIHOCTI, BIH MNPOXOJUTH MPOIEAYPY
MIJICYMKOBOTO KOHTpoJito. HaOpani Oanu 3a BHKOHaHHS 3aBJaHb IiJCyMKOBOTO
KOHTPOJIIO, a TakoXX Oalu 3a TOTOYHUN KOHTPOJb CYMYIOThCA 1 (opMyeTbes
CeMeCTpOBa OLlIHKAa 3 HaBYaJbHOI AucuuIuliHu. bamu, siki 3700yBau BUIOi OCBITH
HaOpaB 3a BUKOHAHHS 3aBJIaHb MOYJILHOTO KOHTPOJIIO, TIPH ITbOMY HE BPaXOBYIOTHCS
1] Yac po3paxyHKy CEMECTPOBOI OLIIHKH 3 HABYAJIbHOI JUCIUILIIHH.

VY 3p00yBaua 3a04HOi (hopMu 3700yTTS BHUILOI OCBITH CEMECTpOBa OIIHKA 3a
BUBYCHHS HABUYaJbHOI JUCUUIUIIHUM (OPMYy€EThCS AK CyMa KIJIbKOCTI OaliB 3a
MOTOYHUN KOHTPOJIb 1 KUTBKOCTI OaiB 3a MMiJICyMKOBUI KOHTPOJIb.

Ha 3amik 3 HaBYanpbHO! NUCHMIUIIHU, KA BHBYAETHCS BIPOJOBXK YOTUPHOX
CEMECTpPIB, BUHOCSTHCS KIIOYOBI MHUTAHHS 3 BIAMOBIJIHOTO CEMECTPY BHBUCHHS
HABYAJIbHOI IUCIUILIIHU.

3100yBady BWINOI OCBITH JOIYCKAETbCS JI0 TMPOLEAYPU CEMECTPOBOTO
MIJICYMKOBOTO KOHTPOJIIO, SIKIIO MPOTSITOM CEMECTPY BHKOHAB HEOOXiJHI s
JIOCSITHEHHSI PE3y/bTaTiB HABUaHHS 3 JAUCHUIUIIHA 3aBJaHHS, L0 TepeadadeHi
po0O0YOI0 MPOTrPAMOI0 HABUAJILHOI TUCHUIUIIHU Ta/a00 BIAMOBIAHUMU METOJIUUYHUMU
pEKOMEHAAIlIsIMH, 1 32 TIOTOYHUI KOHTPOJIb Y cyMi HabpaB 36 OaiB abo OiJibliie.

BusHanHs pe3yJbTaTiB HaBYAHHS, HA0YTHX Y HedopMasIbLHiKi Ta/a00
iHopMasbHIl OCBITI

BusHaHHa pe3ynbTaTiB  HaBYaHHsS, HaOyTMX Yy HedopMmalbHIi Ta/abo
1H(OpMaTBHIN OCBITI B paMKaxX OKPEMHUX TeM HaBYAIBHOI TUCIUTUIIHY, 31HCHIOETHCS
BUKJIaJ]aueM 3a 3BEpHEHHSAM 3700yBaya BHILOI OCBITH Ta MPEJCTaBICHHSAM
JIOKYMEHTIB, SIKI MIATBEP/KYIOTh PE3yJIbTaTh HaBuaHHS (cepTudikatu, CBIIOITBA,
CKpPIHIIOTH TOIIO). PilieHHs Mpo BU3HAHHS Ta OIIHKA 3a BIJMOBIIHY YAaCTUHY
OCBITHROTO KOMIIOHEHTA MPHUIUMAETHCS BUKIAA4eM 3a pe3ysibTaTaMmu CIiBOeciiu 31
3100yBadeM BHIIOI OCBITH.

BusHanHg pe3ynbTaTiB  HaBYaHHsS, HaO0yTux Yy HedopMmalbHii Ta/abo
1H(hOpMaNbHIN OCBITI B paMKax IIJIOFO OCBITHROTO KOMIIOHEHTA, 3/IIMCHIOETHCS 3a
npoIeAyporo, sika Bu3HadyeHa y [lookeHH1 po opraHi3alilir0 OCBITHBOT'O MPOIECY Y
Jlep>xaBHOMY yHiBepCcUTET] « X KUTOMUPCHKA MOMITEXHIKAY.
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[Ikana ouiHIOBaHHSA
HIkana €EKTC HanionanbHa mkaia 100-6anpHa mKana
A 3apaxoBaHO 90-100
B 3apaxoBaHO 82-89
C 74-81
D 3apaxoBaHo 64-73
E 60-63
FX He 3apaxoBano 35-59
F He 3apaxoBaHo 0-34
11. I'nocapiii
Ne 3/m Tepmin aHTIIHCHKOIO MOBOIO BinnoBinHUK 1ep:KaBHOIO MOBOIO
1 |Revenue Jloxin
2  |Profit [TpuGyTox
3 |Net profit YucTuii mpuOyTOK
4 |Gross profit Basouii mpuOyTOK
5 |Operating profit Onepariitauii mpuOyTOK
6 |Loss 30uTOK
7 |Financial loss diHaHCOBHIH 30MTOK
8 |Liquidity JIiKBiAHICTH
9  |Liquidity problem [TpobGnema JTiKBiTHOCTI
10 |Cash flow ["poroBHii NOTIK
11 |Negative cash flow HeraTtuBHMIA rpOIIOBHIA IOTIK
12 |Financial crisis dinancoBa Kpu3a
13 |[Economic downturn ExonoMiyHMii cniaj
14 |Bankruptcy baHKpyTCTBO
15 |Debt bopr
16 |Loan Kpeaut
17 |Interest rate BixcoTkoBa cTaBka
18 [Inflation [aITsIis
19 |Financial risk dinaHCOBHIA PU3UK
20 |Risk management Y1paBiaiHHS pU3HKaAMU
21 |Stakeholder 3arikaBieHa CTOpOHA
22 |Shareholder AKITiOHED
23  |Investor [aBecTop
24  |Financial statement dinaHCcoBa 3BITHICTb
25 |Income statement 3BiT Ipo (piHAHCOBI pe3yabTaTH
26 |Balance sheet banaHnc
27 [Financial reporting dinaHcoBa 3BITHICTH (ITPOIIEC)
28 |Disclosure Po3kputTs iHpOpMariii
29 [Transparency [Ipo3opicTh
30 |Corporate governance KopriopaTiBHe yrpaBTiHHS
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Ne 3/ TepmiH aHTIIIHCHKOI0 MOBOIO BianoBigHuK 1ep:kaBHOK MOBOO
31 |Budget Bromxer
32 |Budgeting brokeTyBaHHS
33 |Forecast [Iporuos
34 |Financial planning dinaHCOBE IUIaHyBaHHS
35 |Cost Burpatu
36 |Operating costs OnepariiitHi BUTpaTu
37 |Cost reduction CKOpOYEHHS BUTPAT
38 |Cost control KoHTposis BUTpaAT
39 |Cost optimization OnrtuMizaitis BUTpAT
40 |Restructuring PectpykTypu3artis
41 |Financial restructuring diHaHCOBA PECTPYKTYPHU3ALLIS
42  |Market changes PuHKOBI 3MiHH
43 |Market volatility PHHKOBa BOJIATHIILHICTH
44  |Competitive advantage KoHkypeHTHa niepeBara
45 |Investment strategy [HBecTuIIIiiHA cTpaTeris
46 |Digital transformation [{udposa Tpanchopmarris
47 |Innovation IHHOBAIIIS
48 |Business adaptation Anarraiiis 6i3Hecy
49 |Strategic decision CrpareriuHe pilieHHs
50 |Performance improvement [TokpateHHs pe3yabTaTiB
51 |Return on investment (ROI) PenTabenbHICTh IHBECTHIIIH
52 |Profit margin MapXHHaJIbHICTB (MPHOYTKOBA Mapka)
53 |Revenue growth 3pocTaHHs JOXOY
54  [Financial stability dinaHcoBa CTaOLIBHICT
55 [Financial performance @DiHaHCOBI pe3yIbTaTh
56 [Crisis communication KomyHikaris i1 4ac Kpu3u
57 [Public statement [TyGmiuHa 3asiBa
58 |Press release [Ipec-pei3
59 |Financial announcement dinaHCOBE OroJIOMEHHS
60 |Internal memo BryTpimHs cinyx060Ba 3ammcka
61 [Business communication JlioBa KOMYHIKaI[ist
62 |Professional communication [Tpodeciitna koMyHiKaIis
63 |Investor confidence JloBipa iHBecTOpiB
64 |Corporate reputation KoprnopatiBHa pemnyTaitis
65 |Sustainable finance Crane diHaHcyBaHHS
66 |Sustainability Cramnuii po3BUTOK
67 |[ESG (Environmental, Social, Governance) ESG (eﬁonorlqm’ COMIATILHI Ta YHPABIHCbKL
KpuTepii)
68 |Responsible investment BianoBiganbHe iHBECTYBaHHS
69 |Ethical business practice ETtnuna 6i3Hec-mpakThka
70 |Ethical reporting ETnvHa 3BITHICTH
71 |[Environmental responsibility Exoiioriuda BiAoBIIaILHICTE
72 |Social responsibility CormianabHa BIIIOBIAIBHICTE
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73 |Governance standards CraHgapTy yrnpaBIiHHS
74 |Compliance JloTpUMaHHS BUMOT
75 |Regulation PerymntoBanHs
76 |Financial disclosure policy [TomiTrka po3kpuTTs GiHAHCOBOI iH(pOpMAaIIii

77

Green investment

3elieH] iIHBECTULIT

78 |Carbon footprint ByrieneBuii ¢t
79 |Sustainability report 3BiT 31 CTAJIOr0 PO3BUTKY
80 |Corporate strategy KopnoparuBHa crpareris

81

Business strategy

bizHec-cTpaterist

82

Financial decision-making

[IpuiinarTs GpiHaHCOBUX pillIEHb

83 |Capital allocation Posmomin kamitany

84 |Financial forecast revision [epermsa GpiHAHCOBOTO MPOrHO3Y
85 |Revenue decline [laginusg goxomy

86 |Cost increase 3pocTaHHs BUTPAT

87 |Financial recovery diHaHCOBE BiHOBIECHHS

88

Liquidity management

YIpaBiiHHS JIKBITHICTIO

89

Cash reserve

[ porroBuii pezepn

90 |Operational efficiency OnepariiitHa e(eKTUBHICT
91 |Long-term value Jl0BrocTpokoBa BapTiCTh

92 |Short-term results KopoTKOCTpOKOBI pe3yibTaTu
93 |Financial accountability diHaHCOBA BiAITOBINAJIBHICTD
94 (Stakeholder trust JloBipa cTeifkxomiepin

95

Business resilience

CriiikicTh Oi3HECY

96

Financial transparency

®dinaHcoOBa MPO30PICThH

97 |Corporate responsibility KopropaTiBHa BiIOBiJaIbHICTh
98 [Strategic adaptation CrpareriyHa ajanraris
99 |Financial sustainability dinaHcoBa CTIHKICT

100

Economic impact
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