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Po6oua mporpama HaBuanbHO! aucnuiniiHng «[HO3eMHa MoBa (3a mpodeciitHuM
COpPAMYBaHHSM)» JJi1 3700yBadiB BHINOI OCBITH OCBITHBOTO CTYIIEHS «OakalaBp»
crnemianbHocTi 073 «MeHemKMeHT» OCBITHRO-TIpo(deciiina mporpama « MeHe I KMEHT»
3aTBep/KeHa BueHoro pamoro (akynapTeTy NEAarorivyHMX TEXHOJOTIM Ta OCBITH
BIIPOJOBX XKUTTS BiA 27 ceprrs 2024 p., mpotokoi Ne7.

PoGoua mporpama HaBuYaibHOI AUCHUIUIIHA «IHO3eMHa MOBa (3a mpodeciiHIuM
CIpsIMyBaHHSM)» (31 3MiHAMHM Ta JOMOBHEHHSMH) JUIS 3100yBayiB BHUIIOI OCBITH
OCBITHBOTO CTyIEHs «OakaynaBp» cnemiaibHocTi 073 «MeHemKMEHT» OCBITHBO-
npodeciitHa mporpama «MeHEIKMEHT» 3aTBep/keHa BueHowo panoro ¢GakyabTeTy
MeJIarOT1YHUX TEXHOJIOT1H Ta OCBITH BIPOJIOBX XUTTA Bix 26 cepmus 2025 p.,
npotokon Ne 7.
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1. Onuc HaBYAJIBLHOI AMCHUILTIHA
XapakTepucThKa HaBYaIbHOI
. . . MUACIHATIIIHA
HaiimenyBanns l"any3b 3HaHb, CIEIIATBHICTD,
MOKA3HUKIB OCBITHIH CTYITiHb neHHa gpopma | 3aouyHa Gopma

3100YTTsI BUILIOT
OCBITH

3100yTTS
BUIIOI OCBITH

Kinpkicth kpenutiB — 12

l"any3p 3HaHb
07 «YnpaBiiHHS Ta

O060B’sA3K0Ba

TrXHEeBUX TOOUH A
JeHHO1 (hopMH 3700y TTS
BHIIIOI OCBITH:
ayIUTOPHUX — 3
caMocCTiiHOT poboTu— 2,7

aJIMIHICTPYBaHHS»
Mogynis — 4 Pik miaroToBku:
3MiCTOBUX MOAYMIB — 4 CrienjanbHicTs 3,4 l 3,4
073 «MeHemKMEHT» Cemectp
3aranpHa KiJIpKiCTh TOAUH 56,7,8 | 56,7,8
— 360 Jlexmii
___TOA. | ___TOp.
[TpakTuysni
168 rox. ’ 32 rog.
JlaGopaTopHi

CamocriitHa poOoTa

OCBIiTHI CTyHiHb «OaKamaBp»

192ron. | 328 rox.
Bun Bun
KOHTPOJIIO: KOHTPOJIIO:
5-it cemectp — | 5-if cemectp —
3aJIiK; 3aJIiK;
6-it cemectp — | 6-if cemectp —
3aJIiK; 3aJIiK;
7-1t cemectp — | 7-if cemecTp —
3aJIiK; 3aJIiK;
8-t cemectp — | 8-if cemectp —
eK3aMeH eK3aMeH

YacTka ayIMTOPHUX 3aHSATh 1 YACTKA CAaMOCTIHHOI Ta 1HAMBIAYaJbHOI pOOOTH Y
3arajibHOMY 00Cs131 TOJIMH 3 HaBYAJIbHOT JUCIUILIIHA CTAHOBUTH:

JUIs1 IEHHO1 popMu 3100y TTS BUINOI OCBITH — 46,7% aynuTOpHUX 3aHATH, 53,3%
CaMOCTIIHOI Ta 1HAUBIIyaIbHOI pOOOTH;

JU1s1 3a04HO1 (hopMU 3700yTTs BUIOT OCBITH — 8,9% aynutopHux 3aHsaTh, 91,1%
CaMOCTIMHOI Ta 1HIMB1IyalbHOI pOOOTH.




MIHICTEPCTBO OCBITU I HAYKH YKPAIHU ®-31.06-
Kuromupcbka JNEPKABHHMI YHIBEPCUTET «XKUTOMHWPCBHKA ITOJITEXHIKA» 05.01/073.00.1/B/OK24-
noJriTexHika Cucrema ynpasainng sikictio JICTY ISO 9001:2015 ta ICTY ISO 9001:2019 02-2025
Bunyck 2 | 3minu 0 | Exzemnnap Ne 1 Apx 30/ 4

2. MeTa Ta 3aBIaHHSI HABYAJIbHOI N CHUILTiHI

MeTo10 HABYAJIBbHOI IMCHMUILTIHN € (OPMYBaHHS HEOOX1THOI KOMYHIKATHBHOI
CIIPOMOYKHOCTI ¥ chepax CUTYaTUBHOTO CIIJIKYBAaHHS B YCHIN 1 TUCHMOBIH popmax.

3aBIaHHSMU BHBYCHHS HABYAIBHOI JUCITUTLTIHH €

- OBOJIOJIIHHS 3HAHHSIMHU Ta BMIHHSIMH, 110 y MOAANBIIOMY HaBYaHHI J03BOJISThH
Ha BUCOKOMY piBHI 3/11iICHIOBATH MEpeKiIal HeaJanToBaHOl JiTepaTypH;

- BUBUCHHSI HOBOT'O JIEKCMKO-TPAMATHYHOTO MaTepialy, HEOOXIIHOTrO IS
JIJIOBOTO CIUJIKYBAHHSI; PO3BUTOK COILIIOKYJIBTYPHOI KOMIIETEHIIIT;

- Ha0yTTA HAaBUYOK MPAKTUYHOTO BOJIOJIIHHS 1HO3EMHOIO MOBOIO B PI3HUX BUAAX
MOBJICHHEBOI JISJIbHOCTI;

- oJiepKaHHs HOBITHBOT (haxoBoi 1HPOpMaIIli yepe3 1HO3EMHI JKEpea;

- KOPUCTYBaHHS YCHUM MOHOJIOTIYHUM Ta JIaJOTIYHUM MOBJIIEHHSIM Yy Mexkax
no0yTOBOI, CYCHIUJIbHO-NIOJITUYHOI Ta 3arajlbHOCKOHOMIYHOI JIITEpaTypyu PIAHOIO Ta
1HO3EeMHOIO MOBaMH.

PesynpraromM BHBUEHHS JUCIHMIUIIHK € HaOyTTS CTyJEGHTaMU  TaKUX
KOMIETEHTHOCTEeH: (OHETHYHA, JIeKCHMYHA, TpamMaTHyHa Ta KOMYHIKaTHBHA
KOMIIETEHTHOCTI.

3MICT HaBYaJIbHOI AWCIHMIUIIHM HampaBlIeHWd Ha (OPMYBAHHS HACTYIHHUX
KOMIIETEHTHOCTEH, BHM3HAUYEHUX CTAHAApPTOM BHILOI OCBITH 31 CIEUIAJBHOCTI
073 «MeHemKMEeHT» Ta OCBITHBO-TIPO(ECiitHOIO MpOorpaMor0 «MeHeKMEHT:

IK. 3paTtHicTh pO3B’sA3yBaTH CKJAJHI CICMIai30BaHI 3aJa4l Ta IPaKTHYHI
po0emMu, K1 XapaKTEePU3yIOThCS KOMILJIEKCHICTIO 1 HEBU3HAUEHICTIO YMOB, y cdepi
MEHEKMEHTY a00 y Mpollecl HaBUaHHS, 10 Tependadyae 3aCTOCYBaHHS TEOpid Ta
METO/I1B COIIAJIbHUX Ta MOBEIIHKOBUX HAYK.

3K 7. 31aTHICTh CIIKYBaTUCS 1HO3EMHOIO MOBOIO.

3K 9. 31aTHICTh BUYMTHCS 1 OBOJIO/IIBATH CYYaCHUMU 3HAHHSIMHU.

3K 13. [{inyBaHHA Ta moBara pi3HOMaHITHOCTI T4 MYJIbTUKYJIbTYPHOCTI.

3K 14. 3natHiCcTh MpaItoBaTH y MI>KHAPOTHOMY KOHTEKCTI.

CK 11. 3natHIiCTh CTBOPIOBATH Ta OPraHi30BYBaTH €(PEKTHMBHI KOMYHIKallli B
npolect ynpaBiaiHHS.

OTpumaHi 3HaHHS 3 HABYAIBHOI JUCIMIUIIHA CTaHYTh CKJIQJIOBUMH HACTYITHHX
NPOrpaMHUX PE3yJbTaTiB HABYAHHSA 3a crewianbHIcTIo 073 «MeHemKMeHT»:

ITPH 13. CninkyBatuch B YCHIN Ta MUCbMOBINA POpMIi JEpKAaBHOIO Ta 1HO3EMHOIO
MOBaMH.

IIPH 15. J[emoHcTpyBaTH 30aTHICTh MISITH COLIAJBHO BIANOBIJAIBHO Ta
rPOMAJICBKO CBIJIOMO Ha OCHOBI E€THYHHMX MIpPKyBaHb (MOTHUBIB), TIOBary [0
PI3HOMaHITHOCTI Ta MKKYJIBTYPHOCTI.

ITPH 16. /leMoHcTpyBaTH HaBUYKH CaMOCTIHHOI POOOTH, THYYKOTO MHCICHHS,
BIZIKPUTOCTI JI0 HOBUX 3HaHb, OyTH KPUTUYHUM 1 CAMOKPUTUYHHM.

[Tin yac BUBYEHHS HABYAIBHOI AMCIMILTIHKA 3700yBadi BHINOI OCBITH 3MOXYTh
orpumatu HacTymnHi Soft skills:
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- KOMYHIKamu6Hi  HA6UYKu: TIHCbMOBE, BepOaibHe ¥  HeBepOanbHE
CHUIKYBaHHS;YMIHHSI TPaMOTHO CIUIKyBaTHUCS MO e-mail; BecTw aAucKycio 1
BiJICTOIOBATH CBOIO TIO3UIi10; HABMYKH MPAIFOBATUB KOMaHIi;

- VMIHHS SUCMYnamu NpusceiltoOHO. HABUYKH, HEOOXITHI IS BHCTYIIIB Ha
myOJTiITi; HABUYKHU TIPOBEICHHS MPE3CHTAIIIT;

- Kepy8anHs 4acom: yMIHHS CIIPABIIATHUC 13 3aBJaHHSIMHU BYACHO;

- SHYUKICMb | a0anmueHicms. THYUKICTb, aIalITUBHICTH 1 3JJaTHICTh 3MIHIOBATHUCS,
YMIHHS aHaJIi3yBaTH CUTYaIlll0, OPIEHTYBAHHS HA BUPIIICHHS IPOOJIEeMU;

- 1i0epchbKi AKOCMi: YMIHHS CIIOKIHO TIpaIlOBaTH B HAMPYKEHOMY CEPEOBHIIN;
YMIHHS YXBQJIIOBATH PIIICHHS; YMIHHS CTABUTH METY, IJIAHYBaTH JISUTbHICTS;

- ocobucmi sKocmi: KpeaTUBHE W KPUTHUYHE MHCIICHHS, €TUYHICTh, YE€CHICTb,
TEPIiHHS, TTOBara 10 OTOYYIOUHX.

3. IIporpaMa HaBYAJIbHOI AUCHUILIIHU
MOIVJIb 1
3micToBuii Mmoayas 1. Communication and Workplace Fundamentals

Tema 1. Corporate Culture & Workplace Communication (3K 7,3K 9, 3K 13,
3K 14, CK 11, ITPH 13, ITIPH 15, IIPH 16)

Introduction to professional English discourse: basic phrases, polite formulas,
communication norms. Corporate culture: core company values (teamwork,
responsibility, innovation, customer focus). Typical situations at a new workplace:
introducing yourself and colleagues, small talk in a business context. Adaptation
strategies: how to respond appropriately and build rapport with the team.

Communication skills in the business context: self-presentation, small talk, team
communication.

Grammar: Future forms (will, going to, Present Continuous for future).

Tema 2. Training and Development (3K 7, 3K 9, 3K 13, 3K 14, CK 11, ITPH
13, ITIPH 15, IIPH 16)

Career growth: key terminology (promotion, career path, job rotation). Staff
training: types of training (on-the-job training, mentoring, workshops). Soft skills for
marketers: communication, creativity, time management. Workplace practice: how to
agree or disagree politely in discussions. Structure of a business memo: key parts, short
sample texts.

Communication skills in the business context: agreeing/disagreeing, writing a
memo.

Grammar: Modals of obligation and necessity (must, have to, should, need to, ...).

Tema 3. Management Basics: Products & Consumers (3K 7, 3K 9, 3K 13, 3K
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14, CK 11, ITPH 13, ITPH 15, IIPH 16)

Product life cycle (introduction, growth, maturity, decline) with brand examples.
Product line and its features (brand range, product line, product launch). Consumer
preferences: analyzing customer needs and decision-making factors. Describing a
product and giving a short sales pitch (structure: features — benefits — unique selling
point). Using Management materials: basic terminology from real business cases.

Communication skills in the business context: describing a product, giving short
pitches.

Grammar: Comparatives, Superlatives, Quantifiers.

MOAVJIb 2
3micToBuii moay.as 1. Digital Management and Professional Challenges

Tema 1. Digital Business 3K 7, 3K 9, 3K 13, 3K 14, CK 11, ITIPH 13, ITPH 15,
IIPH 16)

The concept of digital business transformation: examples (e-commerce, digital
Management). Technologies in Management: social media, analytics, mobile apps.
How to present an app/idea to a team or at a trade show. Writing and delivering clear
instructions in English. Group discussions: brainstorming and team idea generation.

Communication skills in the business context: trade show demo, giving short
instructions, team discussions.

Grammar: Conditionals (Zero, First, Second).

Tema 2. Performance and Rewards (3K 7, 3K 9, 3K 13, 3K 14, CK 11, ITPH
13, ITIPH 15, IIPH 16)

Key performance indicators (KPIs) and work results. How to evaluate
achievements: positive and constructive feedback. Writing a performance summary:
concise project achievement reports. Professional vocabulary practice: target,
achievement, milestone, reward system. Developing the ability to highlight strengths
and weaknesses in teamwork.

Communication skills in the business context: giving feedback, writing a
performance summary.

Grammar: Linking words (because, since, therefore, as a result, due to).

Tema 3. Ethics in Business and Management (3K 7, 3K 9, 3K 13, 3K 14, CK
11, IIPH 13, ITPH 15, IIPH 16)

Basics of corporate social responsibility (CSR): practical business examples.
Advertising ethics: transparency, truthfulness, avoiding manipulation. Common ethical
dilemmas: how to make balanced decisions considering both company and society.
Working with survey data: how to present findings in a clear and professional way.
Case discussions: “what if”” scenarios in business ethics.

Communication skills in the business context: discussing ethical dilemmas,
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presenting survey results.
Grammar: Third conditional (If + Past Perfect ... would have + Past Participle).

MOJIYJIb 3

3micToBuii monyiab 1. Professional Communication in Analytical and
Strategic Management Contexts

Tema 1. Finance & Economic Trends for Marketers (3K 7, 3K 9, 3K 13, 3K
14, CK 11, ITPH 13, ITPH 15, ITPH 16)

Analysis of how financial crises and macroeconomic trends influence consumer
behavior, Management investments, and strategic decision-making. Vocabulary
related to finance, investment, economic cycles, and risk management. Examination of
analytical reports, market forecasts, and financial summaries. Practice in presenting
financial data and visualizing trends in English. Writing an annual or analytical report
summary with key insights.

Communication skills in the business context: presenting data, summarizing
trends, writing an annual report summary.

Grammar: expressing certainty and probability (modal verbs, adverbs), use of
articles in professional contexts.

Tema 2. Advanced Digital Management & Technology (3K10, 3K13, ITPH10,
MPH17)

Key trends in digital transformation: artificial intelligence, automation, data-
driven personalization. Concept of disruptive innovations and their effect on
Management strategy. Analysis of digital campaigns, SEO/SEM, social media, and e-
commerce performance. Negotiation practice on Management technology adoption or
digital investments. Writing short business proposals and campaign concepts.

Communication skills in the business context: handling difficult communicators,
negotiating strategies, writing short business proposals.

Grammar: noun phrases for technical precision; conditionals for hypothetical or
strategic scenarios.

Tema 3. Market Performance & Metrics (3K 7, 3K 9, 3K 13, 3K 14, CK 11,
ITPH 13, ITPH 15, ITPH 16)

Management performance indicators: ROI, KPI, conversion rate, market share.
Methods of collecting, interpreting, and presenting Management data. Working with
analytical dashboards and research results. Conducting and moderating review
meetings. Giving constructive feedback in a professional setting.

Communication skills in the business context: giving constructive feedback,
leading review meetings, interpreting data.

Grammar: phrasal verbs in business contexts; complex linkers (although,
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whereas, nonetheless) for analytical writing.
MOIVYJIb 4

3microBuii  moayas 1. Responsible and Adaptive Management
Communication

Tema 1. Reputation, Crisis & Corporate Communication (3K 7, 3K 9, 3K 13,
3K 14, CK 11, I1PH 13, ITPH 15, ITPH 16)

Corporate reputation as a strategic Management asset. The role of communication
in managing brand image during crises. Understanding stakeholder perception and
media influence. Strategies for preventing, managing, and communicating during a PR
or social media crisis. Cross-cultural sensitivity in crisis communication. Writing a
public statement or social media post addressing a reputational issue.

Communication skills in the business context: handling crisis communication,
giving public statements, managing media inquiries.

Grammar: complex sentence structures for formal communication (relative
clauses, participle clauses).

Tema 2. Change Management & Management Adaptability (3K 7, 3K 9, 3K
13, 3K 14, CK 11, ITPH 13, ITPH 15, IIPH 16)

Understanding change management and its impact on Management strategies.
Brand adaptation to market shifts, consumer behavior changes, and new technologies.
The marketer as a change leader: coaching, mentoring, and innovation facilitation.
Brainstorming sessions and collaborative problem-solving for adaptive strategies.
Communication skills in the business context: coaching/mentoring, brainstorming.

Grammar: reported speech.

Tema 3. Sustainable Management and Ethical Communication (3K 7,3K 9, 3K 13,
3K 14, CK 11, ITPH 13, IIPH 15, IIPH 16)

Integrating environmental responsibility, social awareness, and ethical business
practices into Management strategies. Creating values for the company and for
consumers, communities, and the planet through transparent, honest, and eco-friendly
communication.Writing a press release or announcement about brand transformation
or new initiatives.

Communication skills in the business context: writing a press release.

Grammar: passive voice with reporting verbs
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4. Ctpykrypa (TeMaTU4YHM NJIAH) HABYAJIBHOI IUCIUILIIHA

KinbkicTh rogun
JieHHa (hopma 3a0uyHa (opma
3MiCcTOBI MOy 1 TEMHU
£ | B 2 | B
e | = = g le = = |5
22| £ | €8 |2 2| & | &8
S| B E S&| % & E | 88
MOAVJIb 1
3microBuii moayJss 1. Communication and Workplace Fundamentals
Tema 1: Corporate Culture & Workplace 29 | - 12 17 | 30 | - 4 26
Communication
Tema 2. Training and Development 29 12 17 | 30 | - 2 28
MopynbHui KOHTpOJb 1 1 - 1 - - - - -
Tema 3. Management Basics: Products & Consumers | 30 | - 13 17 | 30 | - 2 28
MopynbHUN KOHTPOJIb 2 1 - 1 - - - - -
Pa3zom 3a 3micmoeuii modyne 1 | 90 | - 39 51 | 90 | - 8 82
PABOM3AMOAYJIb1 |90 | - | 39 | 51 | 90 | - 8 82
MOAVJIb 2
3microBuii moayJs 1. Digital Management and Professional Challenges
Tema 1. Digital Business 28 | - 12 16 | 30 | - 4 26
MopynbHul KOHTPOJb 1 1 - 1 - - - - -
Tema 2. Performance and Rewards 30 14 16 | 30 | - 2 28
Tema 3. Ethics in Business and Management 30 | - 14 16 | 30 | - 2 28
MonynpHui KOHTPOJIb 2 1 - 1 - - - - -
Pa3zom 3a 3micmoeuii modyne 1 | 90 | - 42 48 | 90 | - 8 82
PABOM 3A MOAYJIb2 | 90 | - 42 | 48 | 90 | - 8 82
MOAVJIb 3
3micToBuii moay.ab 1. Professional Communication in Analytical and Strategic Management
Contexts
Tema 1. Finance & Economic Trends for Marketers | 28 | - 12 16 | 30 | - 4 26
MonynbHul KOHTPOIb | 1 - 1 - - - - -
Tema 2. Advanced Digital Management & 30 14 16 | 30 | - ) 73
Technology
Tema 3. Market Performance & Metrics 30 | - 15 16 | 30 | - 2 28
MonynsHUI KOHTPOIb 2 1 - 1 - - - - -
Pazom 3a smicmoeuit mooyns 1| 90 | - 42 48 | 90 | - 8 82
PA3BOM 3A MOAYJIb3 | 90 | - 42 | 48 | 90 | - 8 82
MOAVJIb 4
3microBuii moayJib 1. Responsible and Adaptive Management Communication
Tema 1'. 'Reputation, Crisis &  Corporate 30 | - 14 161 30 |-| 4 26
Communication
MonynbHUN KOHTPOJIb 1 | - 1 - - - - -
Tema 2. Change Management & Management | 29 | - 13 16 30 |- 2 28
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Adaptability
Tema 3. S}lsta}lnable Management and Ethical 29 13 6 30 |- 2 73
Communication
MonynbHUN KOHTPOJIb 2 1 1 - - - - -
Pazom 3a 3micmoeuii modyne 1 | 90 42 48 | 90 |-| 8 82
PA3OM 3A MOAYJIb 4 | 90 42 48 90 |- 8 82
BCBOI'O |360 168 | 192 | 360 |-| 32 | 328
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5. Temu npakTHYHHMX 3aHATH
KinbkicTs
Ne Hazpa Temu TONMH
3/11 JeHHA | 3a0YHA
¢dopma | dopma
MOAVJIb 1
3microBuii Moayuab 1. Communication and Workplace Fundamentals
1 Tema 1. Corporate Culture & Workplace Communication. Introduction 5 )
to professional English discourse. Vocabulary & Phrases.
) Tema 1. Corporate Culture & Workplace Communication. Corporate 4 i
culture. Vocabulary & Phrases.
3 Tema 1. Corporate Culture & Workplace Communication. Grammar. 5 i
Future forms, Present Continuous vs. Present Simple.
Tema 1. Corporate Culture & Workplace Communication.
4 Communication skills in the business context. Self-presentation, small 2 2
talk, team communication.
5 Tema 1. Corporate Culture & Workplace Communication. Case study. i
“Inside the Google Way: Building an Open Workplace Culture”. 2
6 Modular Control 1 1 -
7 Tema 2. Training and Development. Career growth. Vocabulary & )
Phrases. 2
3 Tema 2. Training and Development. Staff training. Vocabulary & 4 )
Phrases.
9 Tema 2. Training and Development. Grammar. Modals of obligation and 5 i
necessity.
10 Tema 2. Training and Development. Communication skills in the 5 )
business context. Agreeing/disagreeing, writing a memo.
1 Tema 2. Training and Development. Case study. “How Starbucks Invests 5 i
in People: Barista to Manager Pathway”.
12 Tema 3. Management Basics: Products & Consumers. Product life cycle. 5 )
Product line and its features. Vocabulary & Phrases.
Tema 3. Management Basics: Products & Consumers. Consumer
13 preferences: analyzing customer needs and decision-making factors. 4 -
Vocabulary & Phrases.
Tema 3. Management Basics: Products & Consumers. Grammar.
14 . . . 2 -
Comparatives, Superlatives, Quantifiers.
15 Tema 3. Management Basics: Products & Consumers. Communication 5 i
skills in the business context. Describing a product, giving short pitches.
16 Tema 3. Management Basics: Products & Consumers. Case study. 3 i
“Amazon’s Approach to Customer Obsession”.
17 Modular Control 3 1 -
PABOM 3AMOJAVIIb 1| 39 8
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Ne Kinbkictb
Ha3sa Temu
3/ TOAUH
MOAVJIb 2
3microBuii MoayJsb 1. Digital Management and Professional Challenges
13 Tema 1. Digital Business. The concept of digital business transformation ) )
(e-commerce, digital Management). Vocabulary & Phrases.
19 Tema 1. Digital Business. Technologies in Management: social media, 4 i
analytics, mobile apps. Vocabulary & Phrases.
20 Tema 1. Digital Business. Grammar. Conditionals (Zero, First, Second). 2 -
Tema 1. Digital Business. Communication skills in the business context.
21 .. . . . . 2 2
Trade show demo, giving short instructions, team discussions.
2 Tema 1. Digital Business. Case study. “How Airbnb Built a Global Digital ) i
Ecosystem”.
23 Modular Control 1 1 -
24 Tema 2. Performance and Rewards. Key performance indicators (KPIs) and 4 )
work results. Positive and constructive feedback. Vocabulary & Phrases.
25 Tema 2. Performance and Rewards. Professional vocabulary practice: 4 i
target, achievement, milestone, reward system. Vocabulary & Phrases.
26 Tema 2. Performance and Rewards. Grammar. Linking words. 2 -
27 Tema 2. Performance and Rewards. Communication skills in the business ) i
context. Giving feedback, writing a performance summary.
Tema 2. Performance and Rewards. Case study. “Salesforce: Motivating
28 . " 2 -
Through Recognition and Purpose”.
29 Tema 3. Ethics in Business and Management. Basics of corporate social 3 )
responsibility (CSR). Vocabulary & Phrases.
30 Tema 3. Ethics in Business and Management. Advertising ethics. Common 4 i
ethical dilemmas. Vocabulary & Phrases.
31 Tema 3. Ethics in Business and Management. Grammar. Third conditional. 2 -
Tema 3. Ethics in Business and Management. Communication skills in the
32 . . . . ; . 2 -
business context. Discussing ethical dilemmas, presenting survey results.
Tema 3. Ethics in Business and Management. Case study. ‘“Patagonia:
33 . ” 3 -
Profits with Purpose
34 Modular Control 2 1 -
PABOM 3A MOAVYJIb 2 | 42 8
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Ne .
Ha3sa Temu Kinpkicts ronun
3/1
MOJYJIb 3

3microBuii moayJs 1. Professional Communication in Analytical and Strategic

Management Contexts

35

Tema 1. Finance & Economic Trends for Marketers. Key financial and
economic terminology for marketers. Basic concepts: inflation, GDP,
investment, consumer confidence, market cycles. Vocabulary practice
and contextual tasks.

36

Tema 1. Finance & Economic Trends for Marketers. The impact of
financial crises on consumer behavior and Management strategy.
Discussion and case study analysis: company responses to economic
downturns.

37

Tema 1. Finance & Economic Trends for Marketers. Grammar.
Expressing certainty and probability (modal verbs, adverbs).
Describing market forecasts and interpreting economic data.

38

Tema 1. Finance & Economic Trends for Marketers. Writing an
analytical or annual report summary. Summarizing financial results
and key insights.

39

Modular Control 1

40

Tema 2. Advanced Digital Management & Technology. Digital
transformation and emerging technologies in Management. Key terms:
Al, automation, big data, personalization.

41

Tema 2. Advanced Digital Management & Technology. Disruptive
innovations and their impact on Management strategy. Case study
discussion: innovative digital campaigns.

42

Tema 2. Advanced Digital Management & Technology. Grammar.
Noun phrases and advanced conditionals for strategic communication.
Speaking practice: negotiating digital solutions.

43

Tema 2. Advanced Digital Management & Technology. Writing a short
business proposal for a digital project or campaign. Structure,
language, and tone.

44

Tema 3. Market Performance & Metrics. Key performance indicators
(ROI, KPI, conversion rate, market share). Vocabulary and data
interpretation.

45

Tema 3. Market Performance & Metrics. Analyzing and visualizing
Management data. Language for charts and graphs. Practical data
presentation tasks.

46

Tema 3. Market Performance & Metrics. Grammar. Phrasal verbs in
business contexts; complex linkers for comparisons and analysis.

47

Tema 3. Market Performance & Metrics. Conducting review meetings
and providing constructive feedback. Role-plays and peer evaluation.

48

Modular Control 2

1 -

PA30OM 3A MOAVJIb 3

42 8
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Ne .
A/ Ha3sa Temu Kinpkicts ronun

3microBuii moayJs 1. Responsible and Adaptive Management Communication

Tema 1. Reputation, Crisis & Corporate Communication. Introduction
to key concepts: corporate reputation, crisis communication, public
statement, etc. Vocabulary development. Case studies: successful vs.
failed brand responses.

49

Tema 1. Reputation, Crisis & Corporate Communication. Grammar.
50 Complex sentence structures for formal communication (relative and 4 -
participle clauses).

Tema 1. Reputation, Crisis & Corporate Communication. Writing a

> public statement or social media post addressing a reputational issue. 6 2

52 Modular Control 1. 1 -
Tema 2. Change Management & Management Adaptability. Change in

53 Management. Vocabulary of adaptation, innovation, and resilience. 4 2
Discussing market shifts and brand responses.

54 Tema 2. Change Management & Management Adaptability. 4 i

Rephrasing news and announcements.

Tema 2. Change Management & Management Adaptability. Creating
55 (writing) a press release or corporate announcement about 6 -
organizational change.

Tema 3. Sustainable Management and Ethical Communication.
56 Integrating environmental responsibility, social awareness, and ethical 4 2
business practices into Management strategies.

Tema 3. Sustainable Management and Ethical Communication.
57 Writing a press release or announcement about brand transformation 4 -
or new initiatives.

Tema 3. Sustainable Management and Ethical Communication.

>8 Grammar. Reported speech and passive voice with reporting verbs 4 )
59 Modular Control 2 1 -
PA3OM 3A MOAVJIb 4 42 8
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6. 3aBaaHHs I caMOCTIHOL po0oTH

3/

Ha3zsa Temu

Kinekicts rogusa

JICHHA
dhopma

3a04Ha
dbopma

MOIAVYJIb 1

3microBuii Moayuab 1. Communication and Workplace Fundamentals

Tema 1. Corporate Culture & Workplace Communication.

Mini Research. Find a short article or webpage describing the corporate
culture of an international company (e.g. Google, IKEA, Nestl¢). Write
5-6 sentences summarizing the company’s key values.

Grammar. Question formation (yes/no & wh-questions). Prepare a
minimum of 5 workplace-related questions for a new colleague.

17

26

Tema 2. Training and Development.

Mini Research. Explore a training or mentoring program offered by a
global company (e.g. Starbucks, Deloitte, Microsoft). Describe its goals
and benefits for employees.

Grammar. Gerunds and Infinitives (to learn, learning, want to improve).
Create a minimum of 5 sentences about skills you’d like to develop.

17

28

Tema 3. Management Basics: Products & Consumers.

Mini Research. Choose a real product and identify its features, benefits,
and unique selling point (USP). Describe why it appeals to consumers.
Grammar. Countable and uncountable nouns (e.g. advice, information,
opportunities, products). Make a short list of Management-related
examples.

17

28

PA30OM 3A MO VJIb 1

51

82

MOYJb 2

3microBuii moxyas 1. Digital Management and Professional Challenges

Tema 1. Digital Business.

Mini Research. Investigate a digital startup or e-commerce platform
(Airbnb, Etsy, etc). Describe in 5-6 sentences how it uses technology to
attract and retain customers.

Grammar. Passive Voice (Present Simple and Past Simple). Write a
minimum of 4 sentences describing how digital services are provided.

16

26

Tema 2. Performance and Rewards.

Mini Research. Find an article or report on employee motivation or
reward systems (Salesforce, Google, Gallup). Summarize in 5-6
sentences the main methods used to improve performance.

Grammar. Reported Speech. Rewrite a minimum of 4 examples of
feedback or performance comments using indirect speech

16

28

Tema 3. Ethics in Business and Management.

Mini Research. Choose a company known for its ethical or sustainable
Management (e.g. Patagonia, Unilever). Write 5—6 sentences explaining
how ethical principles influence its brand image.

Grammar. Practice Relative Clauses (who, which, that, where). Write a
minimum of 5 sentences describing ethical companies or actions

16

28

PA30OM 3A MO VYJIb 2

48

82
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3/

HasBa remn

KinekicTs rogun

MOIYJIb 3

3microBuii moayJs 1. Professional Communication in Analytical and Strategic Management

Contexts

Tema 1. Finance & Economic Trends for Marketers

Mini Research. Find a short article about the impact of an economic
crisis on consumer behavior. Write a 6—8 sentence summary explaining
how companies adjusted their Management or pricing strategies.
Grammar. Write 6 sentences predicting future economic or market
changes using modal verbs of probability (may, might, could, must, etc).

16

26

Tema 2. Advanced Digital Management & Technology

Mini Research. Choose a well-known brand (e.g., Nike, Coca-Cola, or
Apple) and carry out how it uses Al in its Management strategy. Write a
short analytical note about the innovation and its effect on brand.
Grammar. Write 5 conditional sentences (Types 1-3 or mixed) about
possible Management outcomes of adopting new digital technologies.

16

28

Tema 3. Market Performance & Metrics

Mini Research. Select a company or campaign and find publicly
available performance data (e.g., ROI, market share, conversion rate).
Describe how these metrics reflect the company’s success or failure.
Grammar. Write 5 sentences using complex linkers (although, whereas,
however, nonetheless, etc.) to compare Management results or
strategies.

16

28

PA30OM 3A MO VYJIb 3

48

82

MOIVYJIb 4

3microBuii moayJs 1. Responsible and Adaptive Management Communication

Tema 1. Reputation, Crisis & Corporate Communication.

Mini Research. Find an article or video about a company’s green
Management initiative or ethical advertising campaign (e.g., Patagonia,
Unilever). Write 68 sentences summarizing company’s efforts to build
consumer trust and your opinion on whether it was truly ethical.
Grammar. Write 6 sentences explaining causes and results of
Management actions using linking words (because of, due to, therefore,
etc).

16

26

Tema 2. Change Management & Management Adaptability
Mini Research. Choose a brand that successfully adapted to market
changes (e.g., Netflix, Airbnb).

16

28

Tema 3. Sustainable Management and Ethical Communication

Write a short report on how the brand changed its Management strategy
and what lessons can be learned from this.

Grammar. Rewrite 5 Management-related sentences from a company
report or article using reported speech or passive reporting structures.

16

28

PA30OM 3A MO VJIb 4

48

82

PA3OM
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/. InguBigyaabHi 3aBJaHHS

[HauBigyansHi 3aBAaHHS € OnHIEIO 3 (OPM HABYAIBHOTO TMPOIECY, IO
nepeadadae CTBOPECHHS YMOB JIJIsl HAWITOBHIMIOT peastizallii TBOPYOCTI MOKIMBOCTEH
CTYACHTIB 1 Ma€ Ha MeTI MOTIHOJCHHS, y3araJlbHeHHs Ta 3aKpIIUIEHHS 3HAHb, SKi
CTYACHTH MOXYTb OJICpKAaTH B MPOIEC] BUBYCHHS KypCy JAaHO1 AUCIMIUTIHYU, a TAKOXK
3aCTOCYBaHHS IIUX 3HAHb HA MIPAKTHIIL.

[{1 3aBgaHHs COPUSIIOTH PO3BUTKY HABUYOK CAMOCTIMHOI poOOTH, KPUTHUYHOIO
MUCJIEHHS, @ TaKOX MOKPAIlylOTh MOBHY KOMIIETEHLIIO CTYAEHTIB. [HAMBIAYyanbHI
3aBJIAHHS BKJIIOYAIOTh:

— MIATOTOBKY IMChbMOBHX €CE Ha 33JlaHy TEMY;

— BUKOHAHHS TEMaTHUYHUX NEPEKIaIiB TEKCTIB 13 aHTJIHCHKOI MOBH Ha
PIAHY Ta HaBIAKH;

— TIArOTOBKY YCHMX IMPE3EHTAlllil Ha aKTyaJbHI TEMU 3 KYpCy;

— PpO3p00OKYy MPOEKTIB, 110 IEMOHCTPYIOTh 3aCTOCYBaHHSI HAOYTUX 3HAHb HA
MPaKTHII;

— aHANITUYHE YUTAHHS HAYKOBUX CTaTeH Ta iX KPUTUIHHIA OTJISI,

— BUKOHaHHS 3aBJaHb 3 JIGKCUYHUX Ta TPaMaTHYHUX TEM, 1110 BUXOIATH 3a
ME3K1 OCHOBHOI MPOTrpamMu Kypcy.

[HauBigyanbHI 3aBlaHHA BUKOHYIOTHCS 3a TONEPEIHIM TOTOIKEHHAM 13
BUKJIaJlayeM 1 BpaXxOBYIOTh pPIBE€Hb 3HaHb CTYAECHTA, @ TAKOXK MOr0 OCOOMCTI 1HTEpPECH
y BUBUEHHI aHTJIIICHKOT MOBH.

8. MeToau HAaBYaAHHA
JInsi BUBUEHHS KypCy BUKOPHMCTOBYIOTHCS METOJM HABUAHHS TaKl, SIK: CLIOCOOU
CHOUIBHOI Mpall BHKJIaJada Ta CTYJEHTa, 3a JOMOMOIOI SIKMX BHUKJIAIad HaJaae
CTYJEHTY MOXJIHMBICTh OTPUMATH TEBHI 3HAHHSA, 1H(QOpPMAIIO, CHpPUSIE PO3BUTKY

HAaBUYOK Ta BMiHb, 3J[I0HOCTEH, 1110 HEOOX1HI MaliOyTHbOMY (DaxXiBITIO.
[lin vac BUKJIAJaHHS HABYAJbHOI JUCIHUIUIIHU BUKOPHUCTOBYIOTHCS HACTYIIHI
METOJIM HaBYaHHS, 1110 CIIPUSIOTH IOCATHEHHIO BiMOBITHUX MPOTPAMHUX PE3YIIbTaTIB:
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Pe3y.]'II>TaT HaBYaHHA

Metoau HaBYaHHSI

IIPH 13, IIPH 15, I[IPH 16 — BepOanbai  MeTonu  (MOSICHEHHS,

oecina)

BiJleoMaTepiaiB)

CHUTYaIiif)
—Meron  aKTHBHOTO

pobota)

—Meron keiic-crami

HaBYaHHA

—Metoan  caMOCTiHHOT
OIpalbOBAaHOI'O MaTepiaiy,
MiArOTOBKA TE3 JIOOBI/ICH)
(amami3z peanpHUX abo
3MO/ICTIbOBAaHUX  CUTyallid, IO  J03BOJISIE
CTYAIEHTaM 3aCTOCOBYBAaTHM HaOyTI 3HaHHA Yy
BUPILICHHI TPAKTUYHUX 3aBJIaHb )
—Meton  TpOEKTIiB  (BUKOHAHHS
rpynoBux abo I1HAMBIAyaJbHUX TIIPOEKTIB Ha
OCHOBI npodeciitHux noTped)

—Haouni meromu (mpe3eHTaris, JIEMOHCTpAIIis

— IlpakTuuHi MeTronu (BHKOHAHHS PI3HHX BHIIB
BIIPaB, MPAKTUYHUX 3aBJIaHb, TBOPYI 3aBIAAHHS)
—Jluckyciiinuii meron (MPakTHKYBaTH MOBY B
CUTYaIisX, OJM3bKUX 0 peaIbHUX MPOodeCciiHnX

pobotu  (aHOTYBaHHS
HaIKMCaHHs  ece,

PO3MOBib,

(npoBeneHHs
IUIOBUX irop, MO3KOBHH INTYpM, KOMaH/IHA

CTYACHTaMU
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9. MeToau KOHTPOJIIO
[lepeBipka AOCATHEHHS MPOTPAMHHUX pPE3yJbTaTIiB HaBUAHHS 3/IHCHIOETHCS 3
BUKOPHUCTAHHSAM HACTYITHUX METO/IB.

Pesynprar HaBuaHHA Meroau KOHTPOIIIO

IIPH 13, I[IPH 15, IIPH 16 — YcHe onuTyBaHHA, y4acTh Y AUCKYCIil, BiAOBiAi
Ha TPOOJIEeMH1 3aITUTaHHS

— IlepeBipka BUKOHAHHS JOMAIIHIX 3aBJIaHb,
MPAKTUYHUX 3aBJaHb Ta BIIPaB

— Iloroune TecTyBaHHs

— IlepeBipka BUKOHAHHS iHAMBIAYaIbHUX 3aBJIaHb

— CaMOOIIHIOBaHHS Ta B3a€EMOOLIIHIOBAHHS

— IlepeBipka BUKOHAHHS MOIYJIBHOTO KOHTPOJIIO

— 3amik/Ex3amen

10. OuiHOBaHH#A pe3yJIbTATIB HABYAHHS 3100yBa4iB BUIIOI OCBIiTH

OuiHIOBaHHSI Pe3yJibTaTIB HaBYaHHS 3/700yBayiB BUIIOI OCBITM 3 HaBYaJbHOI
JUCLUIUIIHY 3[IIACHIOETHCS BIMOBIIHO A0 [1010%EHHs PO OLIHIOBAHHS PE3yJIbTaTIB
HaBYaHHA 3700yBadiB BHILOI OCBITH y JlepxkaBHOMY yHIBepcHTETI «KUTOMUpChKa
MOJIITEXHIKa» Ta PO3MOJILTY OaiiB, 110 HABEICHUN HUKYE.

Cucrema OIliHIOBaHHS pe3yJbTaTIB HaBYaHHsS 3J00yBaviB BUIIOI OCBITH 3
HABYAJIBHOI IMCUIUILIIIHU BKJIFOYA€E TOTOYHUN, MOAYJILHUHN Ta MiJICYMKOBUI KOHTPOJIb.

[ToTouHUN KOHTPOJIHL TPOBOJIUTHCS NIJIsi OIIHIOBAHHS PIBHS 3aCBOEHHS 3HAHB,
dbopMyBaHHS YMiHb 1 HABUYOK 3/100yBayiB BHIIOi OCBITH BIPOJIOBK BUBUYCHHS HUMH
Martepiary MoAyJs (3MICTOBMX MOMAYJiB) HaBuajabHOI aucuuriuiind. [loTounuii
KOHTPOJIb 3/IIMCHIOETHCS 1] Yac MPOBEICHHS HABYAJIbHUX 3aHSTh.

MonynpHUI KOHTPOJIb IPOBOUTECS 3 METOIO OI[IHIOBAaHHS PE3yJIbTaTiB HABYAHHS
3100yBayiB BHILOi OCBITM 33 MOAYJdb (3MICTOBI MOJYJl) HABYaJbHOI IUCUHUILIIHU.
MonynbpHUI KOHTPOJIb TPOBOAUTHCS TiJT 9aC HAaBYATBHOTO 3aHATTS MICIISI 3aBEPIICHHS
BUBYEHHS Marepialy MOAYJs (3MICTOBUX MOAYJIB) HaBYAIbHOI JUCIUILIIHHU.
MonynbHUN KOHTPOJIb 3M1ACHIOETHCS Y (hOpMI MOIYIIBHOT pOOOTH.

[liIcyMKOBUM KOHTPOJIb TMPOBOJIUTHCS IS MIACYMKOBOTO  OI[IHIOBAHHS
pe3yNbTaTiB HaBUaHHsA 3700yBadiB BHINOI OCBITH 3 HAaBYAIBHOI JAUCITUILTIHH.
[TincymkoBHiA KOHTpOJb Yy (opMi 3aiiKy HPOBOAUTHCS Yy II'ITOMY, LIOCTOMY Ta
CHOMOMY ceMecTpax, y GopMi eK3aMeHy — Y BOCbMOMY CEMECTP1 BUBUCHHSI HABUAJIbHOT
nuctutiiiau. [Ipotenypa ckinaganss 3aniky BuzHadeHa y [loyoxeHH1 mpo oprasizaitito
OCBITHBOTO TIpoliecy y Jlep:kaBHOMY yHIBEpCUTET1 «JKUTOMUPCHKA MOTITEXHIKA.
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Po3noaija 0aJ1iB 3 HABYAJIBLHOI JUCIHUILTIHA

Bunu po0iT 3100yBaya BUIIOT OCBITH

Kinekicte Oamis 3a

CEMECTp
Cemectp 5
st 3100yBaya 1eHHoi oopmu 3100y TTS1 BUIIOI OCBIiTH
BukoHaHHs 3aB1aHb TOTOYHOT'O KOHTPOJIIO 60
BukoHaHHS 3aBaHb MOJIyJIbHOT'O KOHTPOJIIO 40
IlizcymkoBa cemecTpoBa olliHKA 100
st 3100yBava 3a04Hoi popMu 3100yTTS BUIIOI OCBITH
BukoHaHHs 3aB/1aHb TOTOYHOTO KOHTPOJIIO 60
BukonaHHs 3aBaHb MiJCYMKOBOTO KOHTPOIIO 40
IlincymkoBa cemecTpoBa OLiHKA 100
Cemectp 6
st 3m00yBaya 1eHHOI (popMHU 3100y TTS BUILOI OCBITH
BukoHaHHS 3aBJJaHb TIOTOYHOTO KOHTPOITO 60
BukoHaHHS 3aBIaHh MOJTyJIBHOT'O KOHTPOJIIO 40
IincymkoBa cemecTpoBa OLiHKa 100
Jis1 3m00yBaya 3a04Hoi (popMHU 3100yTTS BUILOI OCBITH
BukoHaHHS 3aB/IaHb TTIOTOYHOTO KOHTPOJTIO 60
BukoHaHHS 3aB/IaHb MiJCYMKOBOTO KOHTPOITIO 40
ITincymkoBa cemecTpoBa OLiHKa 100
Cemectp 7
st 3m00yBaya 1eHHOi (popMHU 3100y TTS BUILOI OCBITH
BukoHnaHHs 3aB1aHb TOTOYHOTO KOHTPOJIIO 60
BukonaHHs 3aB1aHb MOJIyTEHOTO KOHTPOJIIO 40
ITincymkoBa cemecTpoBa OLiHKa 100
Jis1 3m00yBaya 3a04Hoi (popMHU 3100y TTs BUILOT OCBITH
BukoHaHHS 3aBJIaHb TIOTOYHOTO KOHTPOJTIO 60
BukoHaHHS 3aBIaHb ITiJICYMKOBOT'O KOHTPOJITIO 40
IMincymkoBa cemecTpoBa oLiHKa 100
Cemectp 8
st 3100yBava n1eHHoi popMu 3100yTTS BUILOL OCBITH
BuxoHaHHs 3aBlaHb TOTOYHOTO KOHTPOJTIO 60
BuxonaHHs 3aB1aHb MOIYJIBHOTO KOHTPOJTIO 40
IMincymkoBa ceMecTpoBa OliHKA 100
st 3100yBaya 3a04H0i opmu 3100y TTS1 BULIOI OCBIiTH
BuxoHaHHs 3aBlaHb TOTOYHOTO KOHTPOJITIO 60
BukoHaHHS 3aBJaHb MMiJICYMKOBOT'O KOHTPOJIIO 40
ITincymkoBa ceMecTpoBa olliHKA 100
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P03HOIli.]1 0aJ1iB 32 BUKOHAHHS 3aBJAaHb INOTOYHOI'0 KOHTPOJIK

Bunu pobit 3100yBava BUIIOT OCBITH

Kinskicts

OaJtiB 3a ceEMecCTp

JICHHA
dhopma

3a04Ha
dbopma

Cemectp 5

Buxonanus 3aBJJaHb Hi,[[ qJaC HaBYaJIbHUX 3aHATH

40

40

BukonaHHs Ta 3aXUCT 1HAUBIIYAIbHUX CAMOCTIHHHX 3aBAaHb

20

20

BukonaHHs HayKOBO-I0C1HOT pOOOTH Ta IHITUX BUIB POOIT
(momaTkoBi — 3a0X0uyBaJILHI 0aJIH):

1. YyacTp y CTYACHTCHKUX MPEIMETHUX OJNIMITIagax,
BceykpaiHChKOMY KOHKYPCI CTYIGHTCHKUX HAYKOBUX POOIT,
rpaHTax, HAYKOBO-JOCIITHUX MPOEKTaxX

2. [TizroToBKa HAYKOBHX CTATEH, T€3 TOMOBICH HAYKOBUX
KoH(bepeHIin

4. YdacTp y MbKHapoHuX (opymax abo KoH(pepeHmisax
1HO3EMHOIO MOBOIO

5. YyacTe y MDKHApOIHHUX MpOrpaMax oOMiHy

1o 20

no 20

Pa3om 3a BUKOHAHHS 3aBAAHb MIOTOYHOI0 KOHTPOJ/II0

60

60

Cemectp 6

BukonaHHs 3aB1aHb Hi,[[ YyaC HaBYaJIbHUX 3aHATH

40

40

BukoHaHHS Ta 3aXHCT 1HANBIAYaTbHUX CAMOCTIHHUX 3aBIaHb

20

20

BukoHaHHS HayKOBO-AOCTIIHOT pOOOTH Ta IHIINX BUIIB POOIT
(momaTkoBi — 320X04yBaJILHI 6a/H):

1. VyacTp y CTyIeHTChKUX NPEIMETHHUX OJiMIIaax,
BceykpaiHCbKOMY KOHKYPCI CTYA€HTCHKUX HAyKOBUX POOIT,
rpaHTax, HAyKOBO-JOCIITHUX MPOEKTaxX

2. IlinroToBKa HAYKOBUX CTATEH, T€3 JOIMOBIIEH HAYKOBUX
KoH(bepeHIiH

4. YyacTp y MDKHapoJHUX popymax abo KoH(pepeHIisax
1HO3eMHOIO MOBOIO

5. YyacTp y MDKHApOJHUX IporpamMax oOMiHy

1o 20

o 20

Pa3om 3a BUKOHAHHS 3aBAAHb MOTOYHOI0 KOHTPOJIIO

60

60

Cemectp 7

BukonaHHs 3aBJaHb Hi,[[ 4JyaC HaBYaJIbHUX 3aHATH

40

40

BuxoHaHHS Ta 3aXHCT IHANBIAYATHHUX CAMOCTIHHUX 3aBIaHb

20

20

BukoHaHHS HayKOBO-AOCITHOT POOOTH Ta IHIINX BUIIB POOIT
(momaTkoBi — 320X0uyBaJILHI 0aJIH):

1. VyacTp y CTyIeHTChKUX MPEAMETHUX OJIMIIIaAax,
BceykpalHChKOMY KOHKYPCI CTY/IEHTCHKUX HAYKOBUX POOIT,
rpaHTaX, HayKOBO-JIOCITHAX IPOCKTaX

2. [ligroToBKa HAyKOBHX CTAaTeH, T€3 JOMOBIACH HAYKOBHX
KoH(bepeEHIIH

4. Yyactp y MiDKHapoJHUX popymax abo KoH(pepeHIisx
1HO3eMHOIO MOBOIO

5. YyacTh y MDKHApOJHHUX MPOTrpaMax 0OOMiHY

no 20

1o 20
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KinbkicTe 6amiB 3a cemecTp

Bunu pobit 3100yBava BUIIOT OCBITH

IeHHa 3a04HAa
dhopma dbopma
Pa3om 3a BUKOHAHHS 3aBJIaHb MOTOYHOI0 KOHTPOJIIO 60 60
Cemectp 8
BukonaHHs 3aBIaHb 111/ Yac HaBYAJIbHUX 3aHAThH 40 40
BukonaHHs Ta 3aXUCT 1HAUBIIYAIbHUX CAMOCTIMHHX 3aBAaHb 20 20
BukonaHHs HayKOBO-10C1HOT pOOOTH Ta IHIITUX BUIIB POOIT
(momaTKOBi — 320X04UyBaJILHI 0a/1H):
1. YyacTtp y CTYACHTCHKUX MPEIMETHHUX OJNIMITIagax,
BceykpaiHChKOMY KOHKYPCI CTYIGHTCHKUX HAYKOBUX POOIT,
rpaHTax, HAyKOBO-JIOCIITHUX IMPOCKTaX
2. [TizroroBKa HAYKOBHX CTATEH, T€3 JIOMOBICH HAYKOBUX
KoH(bepeHIin 20 20
4. YdacTp y MbKHapogHUX (opymax abo KoH(pepeHmisax A0 A0
IHO3EMHOIO MOBOKO)
5. YyacTp y MDXKHAPOJHHUX IporpaMax oOMiHy
Pa3om 3a BUKOHAHHA 3aBJIaHb MOTOYHOT'0 KOHTPOJIIO 60 60

Po3noxaisa 0as1iB 3a BUKOHAHHSA 3aBJaHb IiJ Yac HABYAJLHUX 3aHATH

KinpkicTe OaiiB 3a
Bunu pobit 3100yBaya BUIIOT OCBITH comMectp
JICHHA 3a04Ha
dopma dopma
Cemectp 5
BinmoBizi (BUCTYNH) Ha 3aHATTAX 15 10
VY4acTb y nuckycii 10 5
BukoHnaHHS TECTOBHUX 3aBIaHb 5 10
BuxoHaHHs Ta 3aXMCT TPAKTUYHUX 3aBIaHb, BIPaB, TBOPUYUX 3aBJaHb 10 15
Pa3oM 3a BUKOHAaHHA 3aBJAHDb ITiJl YaC HABYAJILHHUX 3aHATD 40 40
Cemectp 6
Binmosizai (BUCTYNH) Ha 3aHATTAX 15 10
VYdacTh y nuckycii 10 5
Bukonanus TecToBUX 3aBIaHb 5 10
BukoHaHHA Ta 3aXMCT MPaKTHUYHUX 3aBJlaHb, BIPAB, TBOPUYMX 3aBAAHb 10 15
Pa3om 3a BUKOHAHHA 3aBJAaHb IiJ] 4Yac HABYAJbLHHUX 3aHATD 40 40
Cemectp 7
Binmogizi (BUCTYNH) HA 3aHATTAX 15 10
VY4acTh y nuckycii 10 5
BukoHnaHHS TECTOBUX 3aBIaHb 5 10
BukoHnaHHs Ta 3aXUCT MPAKTUYHUX 3aBJaHb, BIPAB, TBOPYUX 3aB/IaHb 10 15
Pa3oM 3a BUKOHAHHA 3aBJAaHD ITiJl 4aC HABYAJILHUX 3aHATL 40 40
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Cemectp 8

Biamosiai (BUCTYIN) Ha 3aHATTIX 15 10
VYyacTh y quckycii 10 5
BukoHaHHS TECTOBUX 3aBlIaHb 5 10
BukonaHHs Ta 3aXMCT NPaKTUYHUX 3aBJaHb, BIPaB, TBOPUYMX 3aB/IaHb 10 15
Pa3oM 32 BUKOHAHHA 3aBAAHD ITiJl YaC HABYAJHLHHUX 3aHATH 40 40

3 METOI0 3aCTOCYBaHHS IIUIMX 4YMCEN JJIs OLIHIOBAHHS pE3yJIbTaTiB poOOTH
3100yBayiB  MiJ 4Yac HaBYAJbHUX 3aHATh MPOTITOM  CEMECTPY  MOXKE
BUKopucToByBaTucs 100-0OanpHa IIKana OI[IHIOBaHHS IIOAO KOXHOTO OKPEMO BUAY
poOiT. Po3paxyHOK 3arajibHOi KiJIbKOCTI OaiiB, skl 3700yBadu MoOxe HaOpaTu 3a
pe3ynbTaTaMu poOOTH IMMiJI Yac HABYAJIbHUX 3aHATh 3a CEMECTp, MPOBOJUTHCS 3a
dbopmyiioro:

Pz = 3 (Pi x BKi) x Kus, (1)
ne Pys — 3aranbHa KiUIbKICTh 0aliiB, HaOpaHuX 3700yBaueM 3a BUKOHAHHS 3aB/1aHb
I1]] 4YaC HaBYAJIbHUX 3aHAThH 32 CEMECTP;

P; — kinpkicTh HaOpaHUX 3100yBaueM OalliB 32 CEMECTP 32 BUKOHAHHS 1-TO BULY
poOIT miJ1 yac HaBYAJIbHUX 3aHAThH (32 100-0aapHOI0 MIKAI010);

BK; — BaroBuii koediieHT 3a BUKOHAHHS 1-TO BHIY POOIT ITi/I Yac HaBYAIbHUX
3aHTh. 3HAYEHHSI BATOBUX KOE(PIIIIEHTIB pO3PAXOBYIOTHCS IIJISTXOM JUICHHS KUTHKOCTI
OaiiB, sika mepejdaveHa 3a BUKOHAHHS OKPEMOTO BUIY POOIT Mij] Yyac HaBYAIbHHUX
3aHATh, HA CyMapHy KUIbKICTh OaiiB 3a BHUKOHAHHS YCIX BHIIB POOIT MiJ Yac
HaBYaJbHUX 3aHATH 32 CEMECTD;

Kus — KopuryBaJIbHMM KOE(QILIEHT, SKUH BHU3HAYAETHCS IUIAXOM JUICHHS
KUTBKOCTI 0ajiB, 110 epeadavyeHa 3a BAKOHAHHS 3aBAaHb 111 YaC HaBYAJIbHUX 3aHATh
3a cemectp, Ha 100 Ganis.

Po3noais 6aJ1iB 32 BUKOHAHHSA 3aBIaHb MOIYJIbHOT0 KOHTPOJIIO

KinbkicTs
Buau po0iT 3100yBaua BUIOT OCBITH JIEHHOT (JOPMHU 3100yTTS BUILOT OCBITH 6amiB 3a
ceMecTp
Cemectp 5
BukoHaHHS 3aBJaHh MOJTYJTBHOTO KOHTPOITIO 1 20
BukonaHHs 3aBIaHb MOIyJIBHOTO KOHTPOJTIO 2 20
Pa3om 3a BUKOHAHHA 3aBJIaHb MOAYJIbHOT0 KOHTPOJIIO 40
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KinekicTts
Bunu pobit 3100yBava BUIIOT OCBITH JIEHHOIT (hOopMH 3100y TTS BUIIOT OCBITH OauiB 3a
ceMecTp
Cemectp 6
BukoHaHHS 3aBIaHb MOIyJIBHOTO KOHTPOJTIO 1 20
BukoHaHHS 3aB1aHb MOJIyJIbHOTO KOHTPOIIIO 2 20
Pa3om 3a BUKOHAHHSA 3aBJaHb MOYJbHOI0 KOHTPOJIIO 40
Cemectp 7
BukoHaHHS 3aB1aHb MOJIyJILHOTO KOHTpOIO 1 20
BukonaHHs 3aBIaHh MO/TyJIEHOTO KOHTPOJIIO 2 20
Pa3oM 32 BUKOHAHHSA 3aBJaHb MOIYJILHOT0 KOHTPOJIIO 40
Cemectp 8
BukoHaHHS 3aB/1IaHb MOJTYJIBHOTO KOHTPOITIO 3 20
BukonaHHs 3aBIaHb MOIYJIEHOTO KOHTPOITIO 4 20
Pa3oM 3a BUKOHAHHSA 3aBJaHb MOIYJLHOT0 KOHTPOJIIO 40

Axmo 3100yBad eHHOT (opMHU 3400YTTSI BUIIOI OCBITHU MPOTITOM CEMECTPY
BUKOHAB HEOOXI1IH1 JIJIsl TOCSATHEHHS pe3yJIbTaTiB HABUAHHS 3 JUCIMILIIHU 3aBJIaHHS,
110 TIepeadavYeHi poOOUO0I0 MPOrpaMor0 HaBYAJIbHOI JUCITUTIIIHUA Ta/a00 BIATIOBITHUMH
METOJMYHUMH PEKOMEHJAIISIMH, CKJIaB MOIYJIbHUN KOHTPOJhL 1 HaOpaB y cymi 60
OastiB a00 OlybIIe, BIH MOXE TIOTOJUTH JIaHY OLIIHKY B €JICKTPOHHOMY KaO1HETi 1 BOHA
CTaHE CEMECTPOBOIO OIIHKOIO 32 BUBYEHHS HAaBYAJIbHOI JUCITUTIIIIHH.

Aximo 3m00yBau eHHOT (PopMHU 3A00YTTSI BUIOI OCBITH MPOTITOM CEMECTPY
BUKOHAB HEOOX1THI JIJIsl TOCATHEHHS pe3yJIbTaTiB HABUAHHS 3 JUCIMILUTIHU 3aBJIaHHS,
110 TiepeadavyeHi poooUor0 MPOrpaMor0 HaBYAJIbHOI JUCIUTLIIHUA Ta/a00 BIATOBI THUMHU
METOJUYHUMHU peKOMEHAIIIMH, 1 HaOpaB 60 6asiB a0o OIbIIe Ta OaKa€ MOKPAIIUTH
CBI pe3yibTaT YCHIIIHOCTI, BIH MPOXOAUTh MPOLENYypY MIIACYMKOBOIO KOHTPOIIIO.
HaOpani Oanu 3a BUKOHAHHS 3aBllaHb MiJCYMKOBOTO KOHTPOJIIO, @ TaKOX Oaliu 3a
NOTOYHUN KOHTPOJIb CYMYIOTHCA 1 (POPMYETHCS CEMECTPOBA OILIHKA 3 HaBYAJIbHOI
nucuumuniag. banum, sgxi 3m00yBady BUIOI OCBITM HaOpaB 3a BUKOHAHHS 3aB/aHb
MOAYJIBHOTO KOHTPOJIO, TPH IIBOMY HE BpPaXOBYIOTHCS IIJI Yac pPO3PaxyHKY
CEMECTPOBOI OIIHKHU 3 HaBYAIbHOT JUCITUTIIIHH.

VY 3m00yBava 3a04HOi (popMu 3M00YTTS BHUIIOI OCBITH CEMECTPOBA OIlIHKA 3a
BUBYCHHSI HABYAJILHOI JUCITUTUTIHU (POPMYETHCS K CyMa KIJIbKOCTI 0ajIiB 3a MOTOYHHIA
KOHTPOJIb 1 KUTBKOCTI 0aj1iB 3a MiJICYMKOBHI KOHTPOJb.

Ha 3amik 3 HaB4anmpbHO! NHUCHIMIUIIHU, KA BHBYAETHCS BIPOJOBXK YOTHPHOX
CEeMECTpiB, BHHOCATHCSA KJIIOYOBI NHUTAHHA 3 BIAMOBIIHOTO CEMECTPY BHMBUYEHHS
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HaBYaJIbHOI AUCIUIUTIHA. Ha ek3aMeH 3 HaBYalbHOI JUCITUIUIIHH, SKa BHUBYAETHCS
BIIPOJIOBX YOTHUPHOX CEMECTPIB, BUHOCITHCS KIIIOUOBI MUTAHHS 3 YCi€l HaBUaJIbHOI
JUCIAIUIIHA.

3m00yBad BWINOI OCBITH JOIMYCKAETHCS JI0 TPOILEAYpPH CEMECTPOBOTO
MiJICYMKOBOTO KOHTpPOJIO, SKIIO TMPOTSITOM CEMECTpy BHUKOHAB HEOOXITHI MAJis
JOCATHEHHS pe3y/bTaTiB HAaBYAHHA 3 JUCHUIUIIHM 3aBIaHHs], IO MepeadadeHi
po0O0UOI0 MPOTPAMOI0 HABYAIBHOI AMCIUILIIHM Ta/ab0 BIAMOBIIHUMH METOJAUYHUMU
pEeKOMEHAIlISIMHU, 1 3a IOTOYHUH KOHTPOJIb Y cyMi HabpaB 36 OaniB abo OibIIIe.

BusHaHHs pe3ysbTaTiB HABYAHHS, HA0YTHX Yy HedopMasbHiid Ta/a00
iHopManbHili OCBITI

BusHaHHA pe3ysbTaTiB  HaBYaHHsS, HAOyTMX Yy HedopMalbHIM Ta/abo
1H(OpMabHII OCBITI B paMKax OKPEMHUX TEM HABYAJIbHOI JUCHUIUIIHY, 31HCHIOETHCS
BUKJIAJa4eM 3a 3BEPHEHHSIM 3/100yBaya BHUIOI OCBITM Ta NPEACTaBICHHIM
JIOKYMEHTIB, SIKI MIATBEPIKYIOTh PE3yJIbTaTH HaBYaHHA (cepTUdikaTH, CBIIOLTBA,
CKpPIHIIOTH Toulo). PilleHHA npo BU3HAHHSA Ta OI[IHKA 32 BIJANOBIJHY YAaCTHHY
OCBITHHOT'O KOMITOHEHTa MPUINMAEThCS BUKIIAaueM 3a pe3yjbTaTamMu criBOeciiu 3i
3100yBayeM BHIIO1 OCBITH.

BusnanHs pe3ynbTaTiB  HaBYaHHsS, HAOyTux Yy HedopMalbHIi Ta/abo
1H(OpMaNBHIN OCBITI B paMKax I[IJIOTO OCBITHHOTO KOMIIOHEHTA, 31MCHIOETHCS 3a
MpoLIeTypoto, sika BU3HadeHa y [1o10keHH1 Mpo OpraHi3allito OCBITHBOTO MPOLIECY Y
Jlep>xaBHOMY yHIBEepCHUTET] « KUTOMUPCHKA MOTITEXHIKA.

IIIxajga oiHIOBAaHHA

HarmonansHa mkaia
IMIxana EKTC 100-6anbHa mKana
Ex3amen 3amk

A Binmiaao 3apaxoBaHO 90-100

B 82-89

C Ho6pe 3apaxoBaHO 481

D ) 64-73

£ 3a10B1JIBHO 3apaxoBaHO 60-63
X HezanoBinbpHO He 3apaxoBano 3559

F 0-34
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11. I'nocapiit
Ne 3/m Tepmin aHTIIHCHKOI0 MOBOIO BianoBigHUK Aep:KaBHOKO MOBOIO
1 |adaptability alanTHBHICTD
2 |advertise peKJlaMyBaTu
3 |advertisement pEKJIaMHE OTOJIOLICHHS
4 |agenda MOPSIOK JAEHHUI
5 |applicant KaHIWM/AaT, 3asBHUK, IIPETEHICHT
6 |appoint PU3HAYUTH
7 |approach METO]I
8 |authority Opras, iHCTaHIIis, aIMIHICTpaIlis
9 |benefit npuOyTOK, MiJibra
10 |[body language MOBa Tijia
11 |brainstorm MO3KOBHH HITYpM
12 |brand OpeH
13 |budget Or0JKET, KOIITOPHC
14 |business model Oi3HEC-MOENb
15 |career ladder Kap'epHa qpabuHa
16 |ceo (chief executive officer) T'OJIOBHUW BUKOHABYHIA JUPEKTOP
17 |cfo (chief financial officer) (biHAHCOBHI TUPEKTOP
18 |chain Mepeka
19 |close a deal/contract 3aKPHUTH YTOy/KOHTPAKT
20 |compete KOHKYpPYBaTH
21 [competition KOHKYPEHIIist
22 |[competitor KOHKYPEHT
23 [complaint CKapra, NpeTeH3is
24 |consulting firm KOHCAJITHHIOBa (ipMa
25 |consume CTHIOXXHMBATH
26 |consumer CIIOKHBAY
27 |consumption CIIO’KUBaHHS
28 |cost BapTICTh
29 |critical thinking KPUTHUYHE MUCJICHHS
30 |customer service CITY’)KOM T ITPUMKH KITIEHTIB
31 |cutting-edge nepe0BUi, HOBITHIN
32 |deal with MaTH CIpPaBy 3
33 [delivery JIOCTaBKa, MIOCTaYaHH
34 |demand TIOTIUT
35 |distribition PO3IOIiI, PO3MOBCIOKEHHSI
36 |diversity PI3HOMAaHITHICTh
37 |domestic BHYTPIIIHIHN, BITYN3HSHUH
38 |draft POEKT
39 |e-commerce eIIEKTPOHHA TOPTiBIIS
40 |efficient ceKTHBHHIA
41 |emission emicist
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Ne 3/m Tepmin aHTIHCHKOI0 MOBOIO BianoBigHUK Aep:KaBHOIO MOBOIO
42 |employment 3aiHSTICTD
43 |enclose BKJIACTH
44 |evaluate OIIIHIOBATH
45 |expand PO3IIUPIOBATH
46 |flexibility THYYKICTh
47 |feedback 3BOPOTHHIA 3B'S30K
48 |[focus group dokyc-rpyna
49 |freelancer bpinancep
50 |implement BIIPOBAKYBATH
51 Jincome JOXi1
52 [invoice paxyHOK-(akTypa
53 [job seeker IyKad poOOTH, IPETCHACHT
54 |launch 3aIyCK, CTapT
55 |loyalty BIPHICTb, BIIJIaHICTh, IPUXUIIBHICTh
56 [manufacturer BUPOOHHK
57 [negotiations IePErOBOPHU
58 [negotiator YYaCHUK TIEPErOBOPIB
59 |outcome pE3yNbTaT, MiJICYMOK
60 |promotion MPOCYBaHHS, MiIBUILICHHS
61 |kopriopaTHBHA KyJIbTypa corporate culture
62 |1IHHOCTI KOMITaHi1 company values
63 |komaHgHa poOoTa teamwork
64 |BiIMOBITATBHICTH responsibility
65 |MDKOCOOMCTICHE CHUIKYBAHHS interpersonal communication
66 |HEBMMYyIlIEHA PO3MOBA small talk
67 |aganrauis Ha po6OYOMY Miclli workplace adaptation
68 |kap’epHUI PO3BUTOK career development
69 |mizBUIIeHHS KBadidikarii professional training
70 | HacTaBHUITBO mentoring
71 |M’siKi HABUYKHU soft skills
72 | 3BOpOTHUH 3B 30K feedback
73 |cmyx0OoBa 3amrcka business memo
74 | KUTTEBUM LUKI TPONYKTY product life cycle
75 |acoOpTUMEHT IPOJYKTiB product range
76 |3amyck mpOAyKTY product launch
77 | yHiIKaJbHA TOProBa NPOMO3UILIS unique selling proposition (USP)
78 | criokuBYi MOTpeOH consumer needs
79 |moBeniHKa CIIOKMBayiB consumer behaviour
80 [mepeBaru mpoOAYyKTY product benefits
81 |mudpona Tpancdopmailis GizHECY digital business transformation
82 |emexkTpoHHA KOMEpIIist e-commerce
83 [moObinbHMIA JO#ATOK mobile app
84 |comianbHi Memia social media
85 |aHamiTHKa DaHUX data analytics
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86 |umdpora miardpopma digital platform

87

OHJIAWH-TIPOCYBaHHS

online promotion

88

MMOKa3HUKU €(PEKTUBHOCTI

performance indicators

89 | mocsarHeHHS achievements

90 |cucrema BUHAropoj reward system

91 |xap’epHi mii professional goals

92 |edeKTHBHICTh KOMaHIU team performance

93 |owiHIOBaHHS pE3y/IbTATIB performance evaluation

94 |kopnopaTvBHA €THUKA corporate ethics

g5 |<OPHOPATHBHA COMIAILHA corporate social responsibility (CSR)

B1AIIOB1JAaJIbBHICTH

96 |ernuna nuiiema ethical dilemma

97 |mpo3opicTh transparency

98 |ernunHMii MapKETUHT ethical Management

99 |KynbTYpHE Pi3HOMAHITTS cultural diversity

100 |crammii po3BUTOK sustainable development
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Education Limited, 2017 —216 p.
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