DEMO
Materials taken from Business Partner B1 SB, p.54-55
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3A #0502 Listen to Kendra’s presentation again and complete the product
specifications for the ZX3 Hot-Seat.

2ZX3 Hot-Seat Product Specifications

Dimensions: L mm x480 mm

Weight: 2 g

Colour(s): red, ? and

Materials: g :memory foam
e :water-resistant nylon mesh
& : heavy-duty rubber
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B #2503 Listen to Paolo’s presentation again and tick (v) the benefits you hear.
1 comfortable [] 3 easytoclean [] 5 lightweight [] 7 easytocarry (]
2 stylish [J 4 practical (] 6 cheap [] 8 mobile-compatible []
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Describing features and benefits

4AA Complete Kendra's description of the retractable arm feature using the verbs
in the box.

comesin comeswith madeof measures weighs

As you can see, [the ZX3 Hot-Seat] * retractable arms to provide maximum
comfort. Eacharm? 300by 125 mm, 3 45g,is*,
lightweight plasticand ® black or grey.
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B Complete Paolo’s description of the product’s benefits using the phrases in the box.

allowyouto letsyou makeiteasierto meansthatyoucan soit’seasierto

Well, the ZX3 Hot-Seat is the solution. For example, its heated seat * combine
the excitement of the stadium with the comfort of home. For added comfort, there are
optional arm-rests which 2. sit back and relax as you watch the game, while
the plastic cup-holder? enjoy your favourite drink at the same time. The
Hot-Seathasawashablecover__________clean, plus the lightweight seat with
handles and straps ® carry.
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Tip

To describe how products are
used, we can say: It’s (used)
for holding hot and cold drinks.
It’s designed for sitting outside.
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6A

Work in pairs. Your team at your place of work or college wants to buy a new
printer. You have been asked to research the new printer and report back
informally to the rest of the team. Follow these steps.

Turn to page 131 and choose a printer.
Read about the printer’s features and decide on the benefits.

Prepare your presentation. Decide who will talk about the features and who will
talk about the benefits. (You can include a presentation slide if you wish.)

Work with another pair. Take turns to give your presentations using
phrases from Exercise 4 to describe the features and benefits.

When you are listening, note down one or two questions to ask at
the end of the presentation. Decide which printer you will buy.

As a group, discuss what went well and what didn’t go so well
and how you could improve in the future.
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Lesson 5.4 ) 6A

SPECIFICATIONS

Weight:
Dimensions:

Print resolution:
Print speed B&W:
Printer technology:
Screen:

Inks:

Other:
Price:

SPECIFICATIONS

Weight:
Dimensions:

Print resolution:
Print speed B&W:
Print speed colour:
Printer technology:
Inks:

Other:

Price:

dfﬁcejet Pro 2 Printer

12kg

40.48 x 49.95x 33.91 cm
576,000 pixels

35 pages per minute

inkjet

6.75 cm/touch-sensitive
order to your door / monthly
price plan

print from mobile device
£99.99

Instata Print
115kg
42.31x50x 3528 cm
576,000 pixels

40 pages per minute
29 pages per minute
inkjet

annual price plan
wireless printing
£98.45
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5.01

Kendra

Good morning. Today, | want to introduce you

to the new ZX3 Hot-Seat. The ZX3 Hot-Seat is a
portable, heated seat. It's designed for sitting
outside, especially in cold weather, either in the
park or at a music or sports event.

So first, let me talk you through the product
specifications. As you can see from the slide,

the ZX3 seat is made of memory foam that
automatically moulds to your body shape and

is designed to be extremely comfortable. It has
aremovable, washable cover made of a water-
resistant nylon mesh that comes in a choice of
three colours - red, blue and green.

The ZX3 Hot-Seat measures 940 by 480 mm, and
weighs just 1,050 g. As you can see, it comes with
retractable arms to provide maximum comfort.
Each arm measures 300 by 125 mm, weighs 45 g,
is made of lightweight plastic and comes in black
or grey. As well as two USB ports, the ZX3 also
has an optional plastic container used for holding
hot or cold drinks. Finally, the heavy-duty rubber
handles and padded straps are designed to make
transportation easier ...




image1.png
Paolo

So you've heard Kendra telling you about the
features of the ZX3 Hot-Seat. It’s a great product,
butwhat’sin it for your customers?

How many football fans in the audience today?
Quite a few. You must agree nothing beats
watching your favourite team play at the stadium.
Butwhen it’s cold and wet, wouldn't you rather be
in the warmth and comfort of your living room?
Well, the ZX3 Hot-Seat is the solution. For example,
its heated seat means you can combine the
excitement of the stadium with the comfort of
home. For added comfort, there are optional arm-
rests which allow you to sit back and relax as you
watch the game, while the plastic cup-holder lets
you enjoy your favourite drink at the same time.
The Hot-Seat has a washable cover so it’s easier to
clean, plus the lightweight seat with handles and
straps make it easier to carry.

Kendra mentioned the Hot-Seat has two USB
ports, so you can recharge your mobile devices

if you need to. In today’s instant world, we know
how important this will be, especially for younger
customers. This also lets you post pictures on
social media of those all-important goals, as they
happen.
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BUSINESS SKILLS
54) Selling a product

Learners are able to use a range of expressions to describe the features

Lesson outco
me and benefits of a product.

Lead-in 1A Thinkabouta product you bought recently, e.g. a mobile phone, a games console.
Work in small groups and discuss the questions.

1 Why did you want to buy this product?
2 Did you research similar products first? Why / Why not?
3 Why did you finally choose this product?
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B Read these comments from marketing experts. Then complete the definitions
below using the words in the box

‘People don’t buy oranges because they are round.’
‘People buy benefits, not features.’

benefits features

1 are general information about a product, e.g. what it does, its dimensions, etc
2 are what a product can do for the buyer, e.g. solve a problem.
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5a

Work in pairs. Match the products/services (A-C) with the features (1-6) and

benefits (a-f).

Product
military-style
rucksack
smart phone

newly opened
supermarket

It’s for.

It has ..., which means you can ..

Features Benefits
1 additional side pockets a place for your student/work ID or keys
2 free home-delivery b ability to post photos on social media
service atany time
3 5Ginternet connection € save money
4 washable fabric d no need to interrupt your busy
5 weekly discounts on schedule (to go shopping)
fresh products e no need to carry two phones
6 dualSIM f easytokeep clean

It comes with ..., which allows you to ...
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2A 501 Listen to two Sales Representatives, Kendra and Paolo, describing the
new ZX3 Hot-Seat during a product launch. Which speaker talks mainly about
features and which speaker talks mainly about benefits?
B Work in pairs and discuss the questions.
1 What type of chair is the ZX3 Hot-Seat?
2 Who do you think might buy the ZX3 Hot-Seat, and why?




