Lesson 1. English in the Business World.

WARMING-UP
“If you talk to a man in a language he understands, that goes
to his head. If you talk to him in his own language, that goes
to his heart.”
Nelson Mandela

1. What is the central message of this quote about language and communication?

2. How does the use of the word "head" and "heart" convey the difference between
understanding and connection?

3. Can you think of real-life examples where this quote has been demonstrated?

4. In what situations might it be more effective to communicate with someone in their
own language, rather than a language they understand?

5. How might this quote apply to different cultures and communication styles?

BEFORE READING

Answer the questions.

a) What is the world's largest English-speaking country?

b) What English-speaking countries are there in the world?

c) What is the most widely spoken language in the world by the number of its
speakers?

d) What is the place of English among the most common languages?

e) How many people worldwide are trying to learn English?

READING
The Importance of English in Global Business

Introduction

In today's global economy, English has become a lingua franca — a common
language that facilitates communication among people from different cultures. Its
role in international business is particularly significant. Whether you are a start-up
entrepreneur, an employee working for a multinational company, or a student who
wants to enter the corporate world, understanding the importance of English in
international business is crucial for success.

English as a Bridge in Global Communication

Connecting Cultures

First and foremost, it is essential to recognize that English does not belong to a
single country or culture; it’s a global asset. English is a shared language in
international business where deals and negotiations involve parties from diverse
regions. It helps bridge cultural and linguistic gaps, ensuring that ideas and
information are conveyed clearly and effectively.



Widening Market Reach

English is a key tool for businesses looking to increase their market presence.
For example, a Japanese company can promote its goods in South America by
employing English. This ability to communicate across continents broadens market
visibility and attracts a diverse customer base.

The Economic Impact of English

Enhanced Business Opportunities

A good grasp of English unlocks new markets and partnerships. Companies
frequently prefer to collaborate with entities that can communicate in English. This
inclination originates from the ease of communication, reduced misunderstandings,
and the capacity to engage with a broader audience.

Global Networking

English allows professionals to network at an international level. Business
conferences, seminars, and online platforms are mainly in English, offering vast
opportunities for networking and knowledge sharing.

Mastering English for Business Success

Understanding Business English

Business English is slightly different from everyday English. It includes specific
vocabulary and phrases used in the business world. Mastering it means participating
in meetings, comprehending reports, and communicating professionally.

Cultural Sensitivity

Learning English for international business is also about understanding the
cultural subtleties. Knowing how to address people from diverse cultures,
understanding business etiquette, and being aware of delicate matters are part of
effective communication.

Challenges and Solutions

Language Barrier

Not everyone is a native English speaker, and accents, dialects, and levels of
fluency vary. The key is to focus on clarity and simplicity. The goal isn't to speak
flawless English; it's about being understandable.

Technological Aids

For those who find language a barrier, technology provides solutions.
Translation tools, language learning applications, and online courses can significantly
assist in overcoming language challenges.

The Future of English in Business

Continuous Evolution

The function of English in international business isn't fixed; it evolves alongside
the global economy. As business dynamics change, so does the use of
language. Staying updated and adapting to these changes is vital for ongoing success.



Increasing Importance

As globalization shows no signs of slowing down, the significance of English in
the business world is only set to increase. English has become less of a bonus than a
necessity.

The Practical Side of English in Business

Effective Communication in Meetings

Imagine a scenario where a team from Ukraine is discussing a project with their
counterparts in Germany. In this context, English isn’t just a tool for conversing; it’s
the medium that ensures everyone is on the same page, figuratively and literally.
Effective communication in English can lead to successful meetings, a clear
understanding of project objectives, and productive teamwork.

The Language of International Contracts

Within legal agreements and contracts, English holds a position of prominence.
Many international contracts are drafted in English to avoid ambiguity. This
uniformity guarantees that all parties clearly understand the terms and conditions,
regardless of their native language.

Enhancing Professional Growth

Career Opportunities

Proficiency in English can significantly boost career opportunities. For non-
native speakers, getting a position in multinational corporations or advancing in their
present roles can be the key. In many cases, a strong command of English can be as
crucial as professional qualifications.

Global Mobility

For professionals seeking opportunities abroad, English is often an essential
requirement. Whether for attending international conferences, training sessions, or
working in global teams, English proficiency can be a ticket to global mobility in
one’s career.

English in E-commerce and Digital Marketing

The Language of the Internet

A substantial portion of the internet’s content is in English. Understanding and
using English effectively for businesses, leveraging digital marketing, expand their
online visibility and reach significantly.

E-commerce Expansion

Most e-commerce platforms are designed in English. For businesses looking to
sell internationally, English is crucial for listing products, tracking global market
trends, and communicating with customers worldwide.

Conclusion

English is more than just a language; it’s a vital tool in the fabric of international
business. Its role in bridging cultures, enhancing career opportunities, and developing



e-commerce is undeniable. As we move further into a globalized economy, the

importance of English in business is only set to grow. Embracing this language is not
just about adapting to a global norm; it’s about opening doors to endless opportunities
in the international business realm.

AFTER READING
1. What is the primary role of English in today's global economy?
2. How does English serve as a bridge between cultures in international business?
3. What are the economic benefits of learning English for businesses?
4. What are the differences between business English and everyday English?
5. Why is cultural sensitivity important when learning English for international
business?
6. What are some challenges non-native English speakers may face in

international business, and how can these challenges be overcome?

7. How is the role of English in business evolving with the global economy?
8. Why is English proficiency becoming increasingly important for professionals

9.

in today's world?
How does English play a role in e-commerce and digital marketing?

10. What are the long-term benefits of mastering English for individuals and

businesses in the global marketplace?

POST-READING
Complete the list of reasons of being the English Language as a Lingua Franca in a
Global business. Consider each reason in a detailed way.



