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(or do the task in Quizziz)

	
	
	
	
	
	
	
	



[image: ]

	
	
	
	
	
	



[image: ]

	


	



[image: ]

	



[image: ]
	
	
	
	
	
	
	
	
	


[image: ]

	
	
	
	
	
	
	
	
	



[image: ]

	
	
	
	
	
	
	
	



[image: ]

	
	
	
	
	
	



[image: ]

	

	

	

	



[image: ]

	
	
	
	
	
	
	
	



[image: ]

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	



[image: ]

	
	

	
	

	
	



materials taken from Business partner B1 WB, p. 25
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8 [ 511 Watch the video and check your ideas. How is Eatsa different from
a traditional restaurant or cafeteria?
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Watch the video again. Decide if these sentences are true (T) or false (F).
Correct the incorrect sentences.

According to Scott Drummond, customers mostly want fast and accurate service.
Customers choose meals that are already prepared.

The reporter waits about three minutes for his lunch to arrive.

The customer in the leather jacket says he has 30-45 minutes for lunch.

The customer in the red tie feels happy that he didn't have to speak to anyone.

In general, restaurants are using more technology and fewer workers.

According to Scott Drummond, though his restaurant doesn't have cashiers, it does offer
workers other jobs.

According to Mike Peng, there are a lot of restaurants exactly like Eatsa in Japan.
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Number the sentences and phrases in the correct order. Then watch the video
again from 00:14 to 00:41 and check your answers.

the patience for the old ways of going out and buying food, interacting with

We've addressed that by creating a process thats incredibly fast, incredibly precise
Technology is allowing us to provide a product at an unprecedented speed,

s0 the time-pressed consumer in the financial district really doesn't have

and ultimately gives the customer much more control about what they want for lunch.
somebody who might not hear your order correctly.
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5A The video mentions several positive and negative things about this type of
restaurant. List the ones you can remember and any others you can think of.

Positive Negative

Fast, ... No human contact, ...
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B Would you like to eat at Eatsa? Why / Why not?
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Vocabulary

Technological innovation

6 Complete the summary with the words and phrases from the video.

automated choice customise disrupt innovation interact magical place swipe

Anew way to eat

Eatsa is using technological to? the cafeteria business.
Eatsa customers don’t ?. with staff, butinstead useamore®_____
approach to ordering food. First, they ® their credit card in a touch-screen
device. Then they ©. their meal. Next, they” their order, and
it’s ready in under two minutes. Customers love the ¢, . the speed and the

" moments along the way.
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Describing innovative products

7 A Match the words (1-9) with the best definition (a-i). Use your dictionary if necessary.

1 advanced a new, different and better than the things that came before
2 stylish b attractive in a fashionable way

3 innovative c can be trusted to do what you need or expect

4 dependable d easy to use or operate

5 user-friendly e using the most modern ideas, equipment and methods

6 unique f thebest

7 top-of the-range g carefully planned and made for a certain purpose

8 classic h the only one of its kind

9 well-designed i attractivein a traditional way
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1 Correct the underlined words in the text.

any businesses are successful

because they 'swipe. disrupt
established industries with new ideas
which change everything in an almost
2customise way. After these changes,
we never go back. In the 1950s, the
transistor radio arrived and suddenly
families had a(an) *place about which
music to listen to. This changed the
music industry completely as young
people had more influence and did not
have to listen to their parents’ music.
Another disruption came with MP3
players in the 2000s, when people
could “interacting their music libraries
by buying any track they wanted. By
Sautomated with other people on the

internet, they could even share their
playlists as well. Certain entrepreneurs
saw an opportunity and soon everyone
could ®disrupt an order for any music
(or indeed any item) and receive it almost
immediately with just a(an) ”choice of

a credit card. Such purchasing trends
are beneficial to companies such as
Amazon and Apple who save money

on orders with no delivery cost and
reduce their costs on delivered goods by
introducing other ®magical processes in
their warehouses; these include changes
to machinery that reduce the need for
human labour — an increasingly typical
result of technological innovation.
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Describing innovative products

2

A:
B:
: It's 2top of the range / user friendly so it wasn't cheap.

> @ »

> @

Choose the correct option in italics.
Have you seen my new smartphone?
Wow! That's very stylish / advanced. You're always so fashionable. Was it expensive?

Why did you change?

: Well, my last smartphone wasn't *innovative / dependable. It was always crashing.

Have you still got the same one?

: Yeah, same old phone. It's ‘unique / classic. Nothing special at all but | like it.
: Your watch is pretty cool though! I've never seen one like that before. Is it

sadvanced / unique?

- No, it’s not. | got it in the USA last month, they're quite popular there. It's very

¢well designed / classic though. Really light to wear and the functions are really
easy to use.
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3 Complete the words in the text.

1 Withitscl________ cdesign from the 1960s updated for the 21st century, this car
looks beautiful. Each oneisun_____ e, asitis customised to suit your personal tastes.

2 Made from titanium, this pen is incredibly tough and can write underwater and in zero
gravity! It is the perfect combinationofst________hdesignandin
ve technology.

____geTVisultra-slim and expensive as a result. But it is
______edand will look perfect in any living room. With its
____edtechnology the picture is absolutely perfect.

4 This tablet has the bonus of its own projector, which is easy to set up and give
presentations, so it is extremely u - ly. With a long battery life,

itisalsod ____ __le Great for th:b:si_ne_ssgaveller!
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Grammar Present Perfect Simple with just, already and yet

1 put the words in the correct order to complete the sentences.
1 a/smartphone/ |/ ordered/ new /just/ have

2 candidates/ already / we / interviewed / have / three

3 yet/you/have/lunch/had/?

4 ticket/1/already / have / booked / my

5 a/yet/found/have/you/solution/?

6 yet/started /two/1/but/finished / hours / haven't/ago /|

7 point/am/we/afraid/have/already/ [/ that/ discussed

8 left/I/but/she/just/sorry/am/has





image10.png
® N e w s W N

Match the questions (1-8) with the responses (a-h).

Do you want to come for lunch?

Could I speak to Maria, please?

Could I take a look at your report?

Have you booked the flights?

Have you seen Juan and Mario today?
Could you tell me where the meeting is?
Can | have your number?

Have you heard from Carla?

a

o

Room 121 but they’ve already started.
No, not yet. I'll do it now.

Yes, she’s just called.

Thanks, but I've already eaten.

I'm afraid she’s just left.

I think I've already given it to you. It’s on
my card.

Sorry but I haven't finished it yet.
Yes, I've just seen them in the cafeteria.
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3 Complete the sentences and questions using the words in the box.

already just vyet(x2)

1 2
A: Have you paid that invoice ? A: Can you do that translation for me?
B: Yes, I've paidit. I'm B: I've doneit! | emailed it to
printing off the confirmation now. you last night.
3

A: Do you want me to check the contract?

B: We haven‘t got it They only
posted it yesterday.
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Tick () the sentence(s) that best describe(s) your attitude to your lunch break
during the week.

It’s an opportunity to relax and talk with friends.

I eat only because it's necessary - food is fuel.

I'enjoy choosing food and eating it.

Iusually do something else while | eat - reading, studying, texting.
Along lunch break is a waste of time.

In a cafeteria, | don‘t like ordering food and waiting for it.

I don't usually eat lunch.

| prefer to eat without talking to anyone.




image8.png
2A Lookat the photos of Eatsa, a new restaurant in San Francisco. How do you think
customers order and receive their food?
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