[image: ][image: ][image: ][image: ][image: ]
image3.png
Writing  Letter confirming an order
1 Look at the paragraph guide below. Put the sentences a-g in the correct
position in the letter on the right.
a Youwill be pleased to know that this has been included inthe final price of $1,275 per month.

b We thankyou for your business and look forward to working with you If you have any
queries, please do not hesitate to contact us.

€ Wediscussed a discount of 15 percent providing you pay for the goodswithin one
calendar month.

d Weare witing to you to confirm your order number Y45364 for 200 sacks per month for
12 months, which we received by email yesterday.

e Payment terms are $1,275 monthly, 30 days after the date of the invoice and we enclose
full terms and conditions for your records

£ Asagreed on the telephone when we first talked about your order a few days ago,
I confirm that we willdeliver the sacks to your Bmo outlet on the 28th of the month
ata price of $7.50 perunit

g Wealso confirm that the first delivery will be on 26th February.

PARAGRAPH GUIDE Dear Mr Stoff,
Paragraph 1:

confirm order

(sacks per month / duration)

Paragraph
referto phone agreement EOSsee L

Paragraph 3:
payment terms, full T&Cs in separate
document

Paragraph 4
thanks

Yours sincerely,
Alain Chamel

2 Write a letter of about 150 words confirming an order from another company.

tem:  Desk Lamps - Model PWB2

Order number: X765 0K

Quantity: 80

Unit price:  $40 (including discount)

Discount:  20% on orders over 80 units  agreed last week

Torms: 30 days  dfter date on invoice. New custorrer!

Dalivery date:  5th May  send business terms and conditons with invoice
(ard new catalogue)

Delivery to:  BRF, 12, Tristram Street, Perth

Begin and end appropriately.
+ Open by giving order and delivery details

Clarify payment terms

+ Refer to any other documents which you have enclosed
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4 » Global markets

Vocabulary Global markets: Adjective and noun collocations

L Complete the collocations. The first letters are given.
1 Ournew Marketing Director changedourm ___ k___ g st___ yto
include mare use of social media.

2 Most car companies allow you to choose from many options when buying a new car
andthispr_____t c_st____sa____nisverypopular with customers

3 We have to alter our productstosuit ourtar __t t_ jes because

there are different things to consider for each market.

4 Theworlds largestco____ _er br__ dsare often associated with global
sports events, such as the Olympic Games

5 Food companies such as PepsiCo have to thinkaboutL___ L pr_f__
when deciding which flavours to promate in a particular region.

6 Manybrandsof lu___y g__dshave outletsat large intemational airports
targeting the wealthy traveller

Global markets: Word building

2 Choose the correct option in italics.

1 The Mini s definitely my favourite car ever!| prefer / preferable it to all the others on
the market.

2 The Miniis produced / product n the UK and the Netherlands.

3 Somany other cars are standard / standardise these days but my Miniis unique.

4 When was ordering it, | could choose all my preferable / preferences online.

5 Infact, there are so many options for the customisation / customisable of a Mini that

they say there are 10 million different combinations!

6 It's really adaptation / adaptable, too, 501 can use it to go to work, pick up the.
children or go on holiday.

3 Complete the text using the correct form of the words in the box.

appeal consume customise grow praduce  specialise target

A unique car — for everyone

One of the most ' cars in the world, the Mini, is loved by

: everywhere. The main ° plant is in Oxford, UK
‘where around 170,000 cars are made. Since 2001, over 3,000,000 have

left the factory and most of them are * for the person buying it
‘The Oxford plant * in rabotics with over 1,000 robots working on
the production line. The ® in sales means that the parent company,
BMW, is now making the car in the Netheriands as well, and they are using
innovative advertising to ‘even more potential new customers.
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Grammar Present Simple and Past Simple passive

1 Complete the sentences using the active or passive form of the verb in the Present
Simple or Past Simple.

Ournew website (aunch) ast month and it has been very successful.
Stella McCartney (run) her own fashion house.

The Dutch plant. (build) in just over twelve months and opened in May.
Hundreds of aircraft (make) by Boeing every year

Whenthey arrived at the hotel, they (give) the wrong room.

1
2
3
4
5 They (recommend) contacting them by email, but | never got a reply.
6
7 During the storm, all lights to New York (divert)to Washington.
8

t (think) that there are more phones than people i the world

2 Read the text and complete the sentences using the correct form of the verbs in
the box. Use both active and passive forms of the Present Simple or Past Simple.

In 1996, Geert-Jan Bruinsma had the idea of connecting hotels and guests via the interet and
founded a small company with this aim. From an office in Amsterdam he developed a website
called Bookings.n! and for the next few years (he company experienced steady growth. The growth
was noticed by an American company now called Booking Holdings Inc., who acquired them in
2006 for just over $130 milion. Priceline kept the original management team and let them continue
to develop the product, They were merged with another Priceline subsidiary called Active Hotels
Iater the same year. Unti then, most hotels got customers through travel agents but the arrival

of this new business model changed travel for ever. Since then, Booking.com™ has become an
internet phenomenon. It s said to be the largest advertiser on Google and is known as one of the
easiest and most reliable websites in the world. Its webpages are translated into over 40 diferent
anguages and users book around a milion room nights daiy through the piatiorm.

book buy connect found grow merge say translate

1 With Booking.com, hotels and quests, via the internet.
2 The original company in Amsterdam in 1996.

3 Overthenextfewyears,sales_________ steadily

4 The company by The Priceline Group in 2006 for just over $130 million.
5 The two subsidiaries, Active Hotels and Bookings.nl by Priceline n 2006,
6 People that Booking.com is the largest advertiser on Google.

7 Booking com currently its webpages into over 40 different languages.
8 Around a million room nights every day.

3 Complete the questions and answers.
1

A: When ? 4 A: How muchdid Priceline pay for Booking com?
8: The company was founded in 1996. B: They just over
$130million
2 A: How did the business grow for the
next few years? 5AWho_____ with?
Bt steadily. B: They were merged with Active Hotels.
3 A:Who byin 6 A: How many languages
20067 into?
B: They were bought by The Priceline B: Its webpages are translated into over
Group. 40languages.
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1 Whois giving the presentation?
a astudent
b acompetitor
© an employee of the company

2 Whatis the subject of the presentation?

a afast-food restaurant chain
b abrand of crisps
¢ abrand of drink

Listening 1 €401 Listen toa presentation and choose the correct option.

Listen again and decide if these statements are true (T) or false (F).

“Chips' and ‘crisps’ sometimes mean the same thing.

The speaker talks about social media as part of a marketing strategy. —

The speaker highlights the importance of visual symbols in marketing. —

The speaker attends a well-known tertiary education establishment. _

The ‘Choose  flavour’ campaigns are always global. —

The campaigns have positive results for both the company and the customer. _

2
1
2
3 Lay'sis the brand name used by the company all over the world _
4
5
6
7
8

During the campaign, Lay's make tens of thousands of new flavours. —

3 Listen again and complete the notes in the table.

Campaign

Founded in 1932 by a(n) .

General public asked to choose a new

5 Uses different tohave
Merged with Fritos (n conversations with customers.
1n 1965, merged with Pepsi Cola to create
N Targets® people
il uses the original name Walkersin | Improves®. awareness and
[ involves loyal customers
Incorporated the name Walkersinto the | Good marketing ! for the

global Lay's®

2lstcentury
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Functional
language

Global markets

Changing the subject and staying on track

1 choose the correct option in italics to complete the extract from a meeting.
Az OK. Can we come / move to item two on the agenda, updating our website?

B: s this a“well / good moment to start talking about the prices for next year?

A:We'll et to the prices in a*moment / time. Can we first discuss the website and how
we need to change it to get more international business? Sally? Can you give us your
initial ideas?

C: OK. Well the main reason for the new look s to make it a more interactive website.

B: That *reminds / remembers me. | pent a couple of hours on same of our competitors'
websites yesterday. They are very good.

€21 know. It's good to look at the competition. There will be Smuch / plenty of time for
that later. However,first we need to look at ours. | think we need to make serious
changes tot.It's slow, has very lttle video and is in only one language.

A:What languages do you think we need, Sally?
C:1L5g0 / come to that later. Let’s look at what we want from our website.

A Before | "forget / move, marketing are joining us at 1230 50 we've ot thirty minutes
tofinalise our ideas.
B: By the way ..is there a chance to discuss functionality at some stage?

C: Thereis, but | really think we *should / might get to that when we know what we
want from the site.

B: OK, no problem. But we need to discuss it at some point.
C: Wewill and I'm aware that it's a problem. OK .. where was I?

Reaching agreement

2 complete the extract from a meeting using the words and phrases in the box.

afraid | disagree  don'tagree with Goodidea How aboutif nota bad idea
notsurelagree right should Why don'twe

C: So, these are some of my nitial thoughts. We definitely need to invest in a smart, new
website.

B:m! withyou on that. | think we should improve our current one.

Acfm? - Making changes would be a long and expensive business. We
want something completely up-to-date with the best technology, don't you agree,
sally?

C: Yes, | think you're With anew website, it should be easy to make
our own changes in future. That will save us a lot of money.

A:Whois going to doit? I think we use the people we used last time.

€: Sorry, 15 you. I think they are expensive and old-fashioned. | have
found a couple of young graduates who have done some brilliant work

A mnot sure. That could be risky. . ask three companies to make
proposals?

7 1 Let's ask those two graduates and another company. Maybe one
with international experience?

ctually, that's® What s our budget?

we write the specification and then see what offers we get?
C: I agree. Shall | work on that with Laura?

A: That's a good idea. Can you send me a draft next week?

€ Noproblem.





