Market Leader (Intermediate) 3rd Edition, Course Book
To-do list (список завдань):

1. P. 17  Reading  ex.  C, D, E
2. P. 18  Grammar   ex.  A, B, C
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Article A

by Jill James

As more carriers open up more routes,
travelling 10 and around the Middle
East has never been easier.

Edmond Moutran, the 63-year-old

s Chaiman and Chief Execuiive
of Memac Ogilvy & Mather. the
multinational  advertising  and
communications company, - should
know. The Lebanese execulive

1 reckons he spends 60% of his
working week in the air. ‘I spend
200 days in Beirut, 40 days in Dubs
40 days in Bahrain and 25 in
UK. 1 also spend one week in each

15 of Cairo, Jordan, Jeddah, Riyadh,
Kuwait, Tunis and Algeria. 1 go to
South Africa once a year, Barcelona
once or twice a year for conferences
and 1 go to Paris Tour times a year."

% He says his choice of airline is
dictated by convenience, but his
preference is for Middle East Airlines
and its ‘new aircraft and equipment,
and well-trained, fresh and energetic

2 staff’. His second choice is Gulf

Air, with Emirates third, followed

Counting the ways to bridge the gulf

by British Airways and Air France

20 untl very recently, and prefers t0
travel first class. He also uses business
class. He says he will travel economy
‘in an emergency’.

He uses airline lounges. I want

35 good chairs, plenty of newspapers and
television. Airlines that spend millions
on décor and  have uncomfortable
chairs really need 1o look at
themselves.”

w0 MEA gets me a car (o the airport
and they open a special counter for
me as an individual.’ he says. ‘Stafl
take your boarding pass, check you in
and walk you through (0 the lounge.

45 The airline saves me about an hour of
standing in line. It shows real respect.
You don't really get this extca-
special treatment on other airlines.
With MEA, its the whole process

50 ~ that's why I'm 50 loyal t0 them."

So what annoys him most about
flying? “The atitude of crew and
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staff sometimes,’ he says. 'If they're
tired of their jobs, they should

ss give it up. | also dislike the casual
atitude of ground suff. Employees
should be trained 10 cope wi
customers who have  problem:
‘Mr Moutransays that problems wi

@ ground staff are one of the reasons he.
hates travelling to the US. *No one
ever has time o answer a question
there." he says. He also doesn't like
the lack of opennessshownbyairlines
45 when there are problems and delays.

@ i pairs, share information about the two articles. Compare the attitudes of
the two travellers. Whose point of view is closest to yours?

2 When you check in, b)

3 Frequent-flyer points are )

relax.

Match the sentence halves to complete the definitions of the words in bold.
1 Peak travel happens a) achange toa better seat or level of service.

aroom in a hotel/airport where people can sit and

acard you must show in order to get o1 a plane.

all the people who work at an airport, but not the

awarded by airlines to reward customer loyalty.

at times when the largest number of people are

4 Anupgradeis d)
pilots or cabin crew.
5 Aloungeis L)
6 Aboarding pass is f
travelling
7 Ground staffare 8

You g0 1o desk at a hotel/airport o say you have arrived.

Complete the text with the phrases from Exercise D.

Idon't always pay alot of money and | try to avoid . However, | do travel a
lot, earn * and usually get an ?to first class. The airline gets me a car
tothe airport. | am met by helpful . They take my and help me

. Then they takemetothe..........., where | read the newspapers.
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Activity file

1 Brands, Starting up, Exercise A, page 6

INTERBRAND LIST 1999
Coca-Cola
Microsoft

1BM

General Electric
Ford

Disney

Intel
McDonald's
ATET

Marlboro

@NO s wN -
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INTERBRAND LIST 2007
Coca-Cola
Microsoft

1BM

General Electric
Nokia

Toyota

Intel
McDonald's
Disney

10 Mercedes-Benz
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1 Brands, Skills, Exercise D, page 11

Student A

Inyour opinion, the Cecile products have sales potential, but the marketing strategy is

wrong. You want:

‘2 new brand name. ‘Cecile’ does not suit this beautiful jewellery for sophisticated women.

anew logo, The present logo (three wavy fines) is boring.

‘amuch wider range of products and designs - at presentthere are only five in the collection.

abetter slogan. ‘Only for you' has not been successful,

more colours.

FT

Travel, Reading, Exercise B, page 16

Business travel on a budget e

‘The mere existence of business class
and *business hotels’ tends to convey
the impression that anyone travelling
in conection with work has cash

s to spend. But this is untrue UK-
based John Cox. who runs his own
publishing consulancy. is a perfect
example: | mainly flyon Star Alliance
carviers and do between 80,000 and

10 100,000 miles a year, mostly across
the Atlantic with United. | always pay
the lowest economy fare | can find,
but, of course, | eam frequent-flyer
points 1o get upgrades. Sometimes

15 1 even go on a Sawrday 10 get the
lowest fare.

‘I recently flew from_London
to Los Angeles, San Francisco
and Washington and_back — and

20 saved £400 by travelling out on
a Sawrday rather than Sunday.’
For simple trips — three days in New

134

York, for example ~ he suggests
seeking a city break from a tour
25 operator, which might incorporate a
fare for midweek Mights at the same
sort of level otherwise available to
passengers flying on Saturdays
It s also possible to cut the air-
30 ticket bill by booking in advance
and avoiding peak travel. A recent
sudy published by BTl UK
showed companies could make the
greatest savings by booking flights
38 three 1o four weeks in advance.
Mr Cox says he teds 1o use taxis
only when burdened with heavy
luggage. *I'm probably the world's
‘ereatest customer of public transport.
40 A taxi 10 or from JFK, for example,
costs about $60 with a tip. On the
AirTrain and subway. it's only 7.
Not long ago, I went to Milan for the
first time in 20 years, flew to Linate

4 rather than Malpensa because i’s
much closer 10 the city, inquired at
the irport about transport and took a
bus which cost me a couple of euros.”
Regarding hotels, Mr Cox says,

s I want a certain level of service,
Intemet access — preferably wireless
—and a good-class laundry service
High-speed. in-room Internet access
is becoming available further and

s further down the price scale. In the
UK. the 470 properies under the
Premier Travel Inn brand have high-
speed connections in all rooms.

Finally, remember that hotel

@ groups have shifled 10 ‘dynamic
pricing’, which is jargon for doing
what airlines do altering rates to
reflect demand. Try 1o bear in mind
that in city-centre hotels, Tuesday and

«s Wednesday nights are generally the
most popular for business travellrs.
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LANGUAGE REVIEW

Talking about
the future

We can use different language forms to talk about the future.

« We use going (o 1o talk about what we intend to do and have already decided to do.
My colleague and | are going toattend our Chairman's wedding in Seattle next month.
‘Some airlines are going to increase fuel surcharges this week.

« We use willorlito talk about something we have decided to do at the time of
speaking.
The deal’s off. Il all the travel agent to cancel the fights.

* We use the present continuous to talk about a fixed arrangement.
I'm travelling from Australia to Europe in September:

* We use the present simple to talk about  timetable or programme.
The light leaves Ho Chi Minh City at 11:30 on Tuesday. It arrivesin Danang at 12:40.

Grammar reference page 146

Complete each dialogue with the correct form of going to or wil
1 A Have you decided where to hold the sales conference?

B Veswe........book the Emory Centre in Atlanta.
2 A Ican'tfind my passport.

OK, you 100k in your bag, and I........... check the back seat of the car.

What are you planning to do in Tokyo?

we . meet our agent to discuss next year's advertising budget.

m afraid the flight's been cancelled.

Ineed to get there tonight. |........... take the train. | think it leaves at nine.
The Hertz counter is a good place to meet.

®>®> @ >

oK, 1. wait for you there.

Choose the correct tense (present continuous or present simple) to complete
the sentences.

1 We stay / arestaying at the Ritz for next week's conference.

2 According to the timetable, the coach deports / is departing from Victoria at 8:00,
reaches Lille at 12:30 and arrives in Paris at 13:30.

Excuse me, what time is the conference beginning | does the conference begin?
What do you do / are you doing on Tuesday afternoon?
What time is this train getting | does this train get to Osaka?

o v osow

Next time, | travel / am travelling to Madrid by train.

In pairs, take turns to complete the sentences below. Use going to, will, the
present continuous or the present simple.

The fight's delayed, so

OK, I've decided. | 9

Let's check the timetable. The flight

It's OK, I don't need a lft. | ...

Friday afternoon? I'lljust check my diary. |......

There are two flghts to Hong Kong on Friday.

t's all arranged, we.

® N s woN e

Next week,
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[N Present simple and present continuous

Present simple
We use the present simple:

1 to give factual information, for example
about company activities.

Unilever makes a wide variety of consumer
goods.

Does it market these goods globally?
It doesn't sellin everysector:

2 totalk about routine activities or habits.
lalways buy the supermarket’s own brand.
of detergent.

Do you usually pick up groceries on the
way home?

He doesn’t choose clothes with designer
labels.

3 foractions and situations which are
generally true.

Many consumers prefer well-known brands.

4 for timetables and scheduled events.
We launch the new ronge on 15 January.

Present continuous
We use the present continuous to:
1 talk about ongoing situations and projects.

We're developing o completely new image
for the brand.

Are you still working with those designers?
They aren't saying anything to the press
this time.

2 describe temporary situations.
We're testing a new logo at the moment.
Are they offering a good discount during
the launch period?

3 describe trends.
The numberof people shopping online is
growing.

4 talk about personal arrangements and
plans.
'm meeting Frau Scharping next week.

B3 talking about the future

1 We use going to to talk about what we
intend to do or what someone else has
already decided to do.

I'm going to buy a new car.
She's going to tell us about the ideas
they've come up with for the od campaign.

Both going to and will are used for
predictions.

There's going to be a flight of capital from
the West towards India and Chin.

The Fortune Garment Company will
continue to lose market share unless it
solves ts problems.

2 We use llto make a spontaneous promise
or offer to do something.
“Ihaven't got time to o this myself."
“Don't worry. ll give you a hand."

3 We use the present continuous to talk
about fixed plans or arrangements.
I'm meeting Mrs da Silva next week.
She's arriving on Wednesday.

4 We use the present simple to talk about a
schedule.
The flight leaves at 15:50 tomorrow.

Intime clauses, we use the present simple
torefer to future time. It is incorrect to use
willin a time clause.

We won't start until everyone gets here.
I'm going to go round the world when |
retire.

Assoon as I have the results, Il give you a
ring.

Come and see me before you go.




