Market Leader (Intermediate) 3rd Edition, Course Book
To-do list (список завдань):
Test “BRANDS”
1. p.1 ex. B
2. p.2 ex. B
3. p.3 ex. A, B, C.
4. p.4 ex. E
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(6] Choose !he correct words from the box to complele the definitions.

follower Ieadev poslhan reseavch segment share lvends value : p' 1

1 Acompany's market ................ is the percentage of sales it has in a
particular market.

2 Market................ involves obtaining information about what consumers
want or need.

3 Amarket,............... is a group of customers of similar age, income level

and social class.
4 The market ................ is the best-selling product or brand in a market.
5 The market................ is the second best-selling product or brand.
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B Complete the word partnerships with brand, product or market.

IS st challenger

3 gieimer oo sl endorsement
byt o e stretching
8zt s lifecycle
6 RN share
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PYTIXTl N Complete the sentences with the verbs from the box. Use each verb twice.
REVIEW Put each verb into the correct form and the correct tense — present simple

target work

luxury watches around the world.
our laboratory halfan hour to test all the ingredients.
they usually ?

properly. ll ask Leila to run off a copy of the

more money in marketing this year?
at weekends.
big risk if we postpone the launch of our

well at the moment.

our advertising campaign on the young.
alot in R&D. That's why we develop fewer new.
our competitors.

;;,vyi!h the correct form, present simple or present
rbs given. Then check your answers.

0 department of the Antwerp-based company Merlin Foods
a team of five responsible for all organic products under
2 about three new products each year.

in the lab. He
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K the ten verbs which are not normally found in continuous forms.
c

| Ti
m The first one has been done for you.

e ¥ 8  prefer
9 realise
' O 10 research
11 seem
12 stretch
13 suppose
14 surprise

| Exercise D to complete the sentences. Put them into the

..................... any alcohol.

..................... on the success of our
... essentially of environment-friendly

......... to the same market segment?




